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Senator  Howard  Baker 
for  USA  TODAY  News: 
"USA  TODAY  gives  me  more  news 
and  information  in  less  time — 
clearly,  concisely,  and  accurately!" 


TODffir 


TOW 


Money 


Bill  Marriott 
for  USA  TODAY  Money: 
"The  USA  TODAY  Money  section 
is  business  at  its  most  colorful, 
most  graphic, 
most  insightful. 

I  check  into  it  every  day." 

Deborah  &  Joe  Namath 
for  USA  TODAY  Sports: 
Deborah:  "I've  always  loved  sports. 
Even  before  I  married  Joe  I  spent  time 
every  day  with  the  incredible 
USA  TODAY  sports  section." 
Joe:  "In  fact,  Deborah  knows  so  much 
about  sports,  she  caught  my  last  pass." 

Joan  Collins 
for  USA  TODAY  Life: 
"Theatre,  movies,  TV, 
The  Arts,  Books  and  Fashion... 
The  Life  section  of  USA  TODAY 
separates  the  facts  from  the  gossip 
and  the  men  from  the  boys." 

Wilt  Chamberlain 
for  USA  TODAY  Weather: 
"When  somebody  says  to  me, 
'How's  the  weather  up  there.  Wilt?', 
I  just  whip  out  USA  TODAY'S 
full-color  weather  page  and  say, 
'In  what  state,  shorty?"' 


The  newspaper  of  tomorrow  is  here  today! 


> 


In  the  city 

every one^s  talking  about  9 
everyone’s  talking  about 
Baltimore’s  IVews  American 


From  news  reporting  to  advertising 
we  come  up  a  winner! 


1984  Maryland-Delaware-D.C. 

Press  Association  Awards: 

•  State  Government  •  General  News  •  Sports 
Column  •  Business/Economic  Reporting  •  Editorial 

•  Editorial  Cartoon  •  Feature  Picture  •  Sports 
Picture 

1984  Associated  Press  Sports  Editorial  Contest: 

Awards  in  “Best  Sports  Event  Story”  •  Best  Sports  News 
Story  •  Judged  among  10  Best  Sports  Sections 


The  News  American  & 

News  Advertiser ...  #1  in 
Retail  Food  Advertising 

1982 . . .  more  retail  food  advertising  than  any  other 
Baltimore  newspaper  combination.  1983  . . .  Twice 
as  many  food  iines  as  any  other  newspaper 
combination.  1984  . . .  still  #1,  still  carrying  more 
retail  food  advertising  than  any  other  newspaper 
combination  in  Baltimore.  1985  . . .  The  trend 
continues! 


The  News  American 


301  EAST  LOMBARD  STREET,  BALTIMORE,  MARYLAND  21202 

Call  Mike  Onorato,  Advertising  Manager  —  1  (800)  532-7800 

Represented  Nationally  by  Hearst  Advertising  Senrice 


V(?hosays 
you  can’t  win 
them  all? 

In  the  prestigious  Associated  Press  Sports  Editors 
Competition  for  1985,  six  KNT  contributing  newspapers— 

The  Miami  Herald,  The  Dallas  Morning  News,  The  Boston 
Globe,  The  Orlando  Sentinel,  Chicago  Tribune  and 
Philadelphia  Daily  News—  were  rated  among  the  top  lO  in 
at  least  one  of  these  key  categories: 

BEST  BEST  BEST 

SUNDAYSECnONS  DAILYSECTIONS  SPECIALSECTIONS 


The  Miami  Herald 
The  Dallas  Morning  News 
The  Boston  Globe 
The  Orlando  Sentinel 
Chicago  Tribune 


The  Dallas  Morning  News 
The  Miami  Herald 
The  Boston  Globe 
Chicago  Tribune 


The  Boston  Globe 
The  Dallas  Morning  News 
The  Miami  Herald 
Philadelphia  Daily  News 


Every  day  these  papers  and  others  provide  KNT  News 
Wire  subscribers  with  an  outstanding  award-winning  sports 
package  of  news,  analysis,  features  and  commentary. 

Give  Walter  Mahoney  a  call  at  1-800-322-3068  to  start 
receiving  the  best  of  the  Knight-Ridder,  Tribune  Company, 
The  Dallas  Morning  News  and  The  Boston  Globe  newspapers. 
With  tfre  KNT  News  Wire  on  your  side,  you  really  can't  lose. 
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MAY 


31^— Pennsylvania  Press  Conference,  Hershey  Lodge  and  Convention 
Center,  Hershey,  Pa. 

JUNE 

4-7— Suburban  Newspapers  of  America,  Annual  Convention,  Loews 
L'Enfant  Plaza,  Washington,  D.C. 

4-9— National  Association  of  Advertising  Publishers,  Annual 

Convention,  Shoreham  Hotel,  Washington,  D.C. 

6-6— Wisconsin  Newspaper  Association,  Annual  Convention,  Olympia 
Resort,  Oconomowoc. 

6-12— ANPA  Operations  Management  Conference  &  Exposition,  Hilton 
Riverside  and  Towers  &  Sheraton  New  Orleans  hotels;  Rivergate 
Exhibition  Center  &  New  Orleans  Convention  Center. 

9-13— International  Circulation  Managers  Association,  Hyatt  Regency, 
Columbus,  Ohio. 

11-13— Licensing  '85,  Exposition  and  Conference,  New  York  Coliseum, 
New  York  City. 

13-13— Kentucky  Press  Association,  Summer  Convention,  Executive 
Inn,  Paducah. 

13-15— Mississippi  Press  Association,  Annual  Convention,  Biloxi  Hilton, 
Biloxi. 

13-16 — Georgia  Press  Association,  Convention,  Jekyll  Island  Hilton, 
Jekyll  Island. 

13-16— Oklahoma  Press  Association,  Summer  Convention,  Western  Hills 
State  lodge.  Wagoner. 

17-19— Organization  of  News  Ombudsmen,  Annual  Meeting,  Minneapolis 
Plaza  Hotel,  Minneapolis. 

20-22— ANPA/NPRA,  Newspaper  Training  Conference,  Back  Bay 
Hilton,  Boston. 

20-23— Colorado  Press  Association,  Summer  Convention,  Cascade 
Village,  Silverton. 

20- 23 — Investigative  Reporters  and  Editors,  Annual  Conference,  Chicago 

Hyatt  Regency,  Chicago. 

21- 22— The  Newspaper  Guild,  Annual  Convention,  William  Penn 

Hotel,  Pittsburgh. 

23-25— New  England  Advertising  Executives  Association,  Summer  Meeting, 
Margate  Resort,  Laconia,  N.H. 

23-26— Newspaper  Personnel  Relations  Association,  Marriott  Hotel/Long 
Wharf,  Boston. 

23-27T-Association  of  Newspaper  Classified  Advertising  Managers, 
Hotel  Inter-Continental,  New  Orleans. 

27-29— Montana  Press  Association,  100th  Annual  Convention, 
Copper  King  Inn,  Butte. 

27-29— Tennessee  Press  Association,  116th  Anniversary  Convention, 
Peabody  Hotel,  Memphis. 

Seminars/Workshops/Clinics 


JUNE 

2-7— The  Poynter  Institute  for  Media  Studies,  National  Teaching 
Awards-Writing;  National  Teaching  Awards-Graphics,  St.  Petersburg. 
2-7— PNPA  Foundation  Press  Institute,  Classified  Telephone  Sales 
Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

2-12— American  Press  Institute  Seminar,  Executive  Editors  and 
Managing  Editors,  Reston,  Va. 

9-10— SNPA  Foundation  Seminar,  The  Editorial  Page,  Sheraton  Hotel, 
Atlanta. 

13-15— Oregon  Newspaper  Publishers  Association/Linfield  College, 

Seminar  for  Professional  Journalists,  McMinnville,  Ore. 

16- 26— American  Press  Institute,  Management  and  Costs  Seminar, 

Reston,  Va. 

17- 20— Flexographic  Seminar,  Graphic  Communications  Department, 

Cal  Poly,  San  Luis  Obispo,  Calif. 

23-26— American  Press  Institute,  Developing  Management  Skills  Seminar, 
Stanford  University,  Palo  Alto,  Calif. 
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The  4th  Estate 

. . 

By  Doug  Borgstedt 


South  African  daily  closes 


Citing  substantial  financial  losses,  the  Rand  Daily  Mail 
of  Johannesburg,  South  Africa,  shut  its  doors  after  83 
years  of  publication. 

The  English-language  newspaper,  which  lost  about  $7.5 
million  in  1984,  was  a  leading  editorial  voice  opposing  the 
South  African  government’s  apartheid  policies. 

The  newspaper’s  closing  was  welcomed  by  the  South 
African  government.  President  P.W.  Botha  called  for  a 
“new  spirit  of  South  Africanness’’  among  the  country’s 
journalists. 

“With  the  passing  of  the  Mail,  a  vigorous  voice  of  dis¬ 
sent  has  been  stilled,’’  wrote  editor  Rex  Gibson. 

Lee  records  earnings  hike 

Lee  Enterprises  reported  earnings  of  $3.6  million,  or  270 
a  share,  for  its  second  fiscal  quarter,  compared  to  $3.2 
million,  or  230  a  share,  for  the  same  period  a  year  ago. 

Lee’s  revenues  increased  in  the  quarter  to  $45.7  million 
from  $42.9  million. 

For  the  first  six  months,  Lee’s  earnings  were  $11.4 
million,  or  830  a  share,  versus  $9.5  million,  or  690  a  share, 
a  year  earlier. 
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GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


THEGPS3000SnCKER- 
ns  BUNDl£  EXmNG  DEVICE  ASSURES 
EiramONALCONIRaANDSnCKQUAUIY 


The  GPS  3000,  with  microprocessor'based 
monitoring,  features  three  sets  of  vertical  ejec' 
tor  bars,  mechanically  driven  by  a  variable 
speed  motor  and  mounted  as  an  integral  part 
of  the  stacker  table.  This  bundle  exiting  feature 
helps  assure  stack  quality.  A  continuously  vari' 
able  rate  of  up  to  60  bati'bundles  per  minute 
matches  press  speeds  up  to  72,000  cph.  There’s 
a  sealed  memory  keyboard  and  diagnostic  panel 
for  dependability.  And  cycle  speed  matches 


Quiet  and  easy  to  operate,  the  competitively 
priced  GPS  3000  is  part  of  our  complete  line  of 
innovative  mailroom  products 
and  systems.  For  more  informa' 
tion,  contact  Goss  Processing 
Systems,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 
312'656'8600. 


bundle  eodting  system. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Editor  St  Publisher 

the  foortm  estate 


Robwt  U.  Brown,  Pr— Idont  Jamos  Wright  Brown 

rordhi^d  C.  Toubnor,  PuMishor  Publiahor,  Chairman  of  tha  Board,  1912-1959 


Ignore  It  at  your  peril 

There  may  be  a  lot  of  things  wrong  with  the  credibility  study 
conducted  for  the  American  Society  of  Newspaper  Editors  (E&P, 
April  13,  page  9)  and  there  should  be  a  follow-up  study  to  clarify  some 
of  the  results.  But  to  dismiss  the  study  because  you  don’t  believe  the 
results,  or  ignore  them  for  any  reason,  is  foolhardy  for  any  editor. 

At  the  recent  annual  meeting  of  the  Associated  Press  in  Miami 
Beach  during  a  panel  discussion  of  credibility,  Ben  Bradlee  of  the 
Washington  Post  and  Don  Hewitt  of  CBS  discounted  the  seriousness 
of  the  problem  and  expressed  disbelief  in  the  results  of  the  study.  The 
broadcaster  commented  that  “the  credibility  problem,  if  there  is  one, 
is  being  blown  way  out  of  proportion”  and  both  of  them  felt  that  some 
ultraconservative  organizations  are  “leading  the  charge  of  press¬ 
bashing.” 

The  latter  is  true,  in  our  opinion,  but  the  fact  is  that  a  lot  of  people 
are  following  the  charge  because  they  feel  they  have  some  reason  to 
believe  it.  The  ASNE  study  involved  1,600  respondents,  more  than  a 
thousand  of  whom  completed  extensive  questionnaires.  Only  32%  of 
them  gave  newspapers  high  marks  for  credibility  and  only  30%  gave 
the  same  rating  to  television.  Almost  the  same  percentage — 25%  for 
newspapers  and  27%  for  television  —  gave  them  a  low  credibility 
rating. 

Those  results  may  not  be  100%  accurate,  polling  techniques  being 
what  they  are,  but  to  ignore  the  results  and  say  the  problem  does  not 
exist  or  is  due  to  a  few  misguided  people,  is  to  justify  the  charge  of 
“arrogance.” 

When  more  than  50%  of  newspaper  readers  tell  the  pollsters  the 
press  is  only  doing  a  medium  credibility  job,  or  worse  (which  can  be 
translated  to  mean  they  are  only  about  50%  believable),  we  think 
editors  wiD  ignore  those  figures  at  their  own  peril. 

Restoring  confidence 

How  does  one  go  about  restoring  confidence  in  our  press  which  is 
under  attack,  as  mentioned  above? 

The  Reverend  Billy  Graham,  evangelist,  addressed  the  members 
of  the  American  Newspaper  Publishers  Association  on  the  day  fol¬ 
lowing  the  AP  discussion,  and  concluded  his  remarks  by  saying: 

“And  I  would  say  to  men  and  women  who  hold  such  tremendous 
power  in  your  hands,  never  give  up,  never  give  up  fi*eedom  of  the 
press,  moral  principles,  never  compromise  character  and  integrity — 
let’s  restore  the  confidence  of  the  American  people  in  our  institu¬ 
tions,  including  a  fi:^e  press.” 

That  is  a  large  order — an  important  one — and,  regardless  of  what 
spiritual  leader  one  may  follow,  it  must  be  done. 

We  cannot  visualize  the  newspaper  editors  of  this  country  com¬ 
promising  in  any  way  their  character  or  integrity.  But  how  do  they  go 
about  restoring  “the  confidence  of  the  American  people  in  our  institu¬ 
tions,  including  a  fi^e  press?” 

We  believe  that  the  confidence  of  the  American  people  in  their 
institutions  wUl  be  restored  in  direct  proportion  to  their  belief  and 
trust  in  the  First  Amendment  on  which  all  other  free  institutions  are 
built.  A  three-pronged  attack  on  inaccm^cy,  unfairness  and  arro¬ 
gance  by  the  nation’s  editors  and  reporters  will  pave  the  way. 
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Letters  to  the  Editor 


Says  newspapers  must  deal  with  credibility  problem 


I  was  dismayed  to  read  that  Robert 
P.  Clark,  the  incoming  ASNE  presi¬ 
dent,  is  just  now  realizing  that  there  is 
a  credibility  problem  in  the  newspa¬ 
per  industry  (E&P,  April  6).  Where 
has  he  been?  It  is  too  bad  that  the 
ASNE  spent  money  on  another  survey 
when  Clark  and  others  could  have 
gone  to  several  sources  and  found  that 
newspapers  have  been  saddled  with  a 
credibility  problem  for  the  past  20 
years. 

Leo  Bogart  in  his  1981  book  Press 
and  Public  says,  “The  Roper  surveys 
have  also  shown  a  change  in  the  rela¬ 
tive  credibility  of  newspapers  and 
television,  as  measured  by  a  question 
on  which  of  the  four  major  media  peo¬ 
ple  would  be  most  inclined  to  believe 
if  they  got  ‘conflicting  or  different  re¬ 
ports  of  the  same  news  story.’ 

In  1959,  32%  said  newspapers  and 
29%  television.  By  1968  television 
had  assumed  a  lead  of  over  two-to- 
one,  and  the  proportions  have  re¬ 
mained  roughly  the  same  since,  with 
47%  naming  television  in  1979,  and 
23%  newspapers.” 

George  Comstock  says  in  his  1980 
book  Television  in  America,  “When 
asked  about  news  sources,  a  majority 
of  the  public  today  will  name  televi¬ 
sion  as  providing  most  of  its  news.  In 
I960,  a  majority  would  have  named 
newspapers. 

Television  is  also  the  leader  by  a 
substantial  margin  in  credibility  when 
media  accounts  conflict;  for  being 
quickest  with  the  latest  news;  and  for 
being  the  fairest  and  least  biased  of 
the  media. 

“In  1960,  newspapers  would  have 
led  for  credibility  and  lack  of  bias  and 
radio  would  have  been  first  for  rapid¬ 
ity  of  dissemination.  The  competition 
is  only  close  for  completeness  of 
coverage;  nevertheless,  here  televi¬ 
sion  today  is  rated  first  by  more  peo¬ 
ple  than  are  newspapers.” 

Comstock  continues,  “This  credi¬ 
bility  is  distinctly  of  television’s  own 
making.  The  absence  of  the  partisan 
allegiances  historically  so  common  to 
newspapers  surely  plays  a  part.  The 
brevity  of  stories  that  is  so  typical 
precludes  detail  that  might  trespass 
on  fact  or  interpretation  that  would 
strain  confidence.  And  at  its  heart  are 
two  features  embodied  in  television — 
the  visual  coverage  of  events  and  the 
display  of  news  personnel.  These  two 
are  the  reasons  most  frequently  ad¬ 
vanced  by  those  who  rate  television  as 
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first  in  credibility.  Those  who  rate 
newspapers  first  cite  different 
reasons,  such  as  completeness  or 
coverage.” 

It  is  no  wonder  that  few  strides  have 
been  made  in  rectifying  this  problem  if 
Clark  and  other  editors  are  just  now 
realizing  it  exists. 

If  Andrew  Radolfs  story  accurate¬ 
ly  reflects  the  statements  made  by 
Clark,  and  I  have  no  reason  to  believe 
it  doesn’t,  then  the  new  ASNE  presi¬ 
dent  may  have  reason  to  rejoice  rather 
than  lament. 

In  the  study  he  cited  there  were  no 
“significant”  differences  between  the 


The  Indiana  School  of  Journalism 
survey  recently  announcing  the  wan¬ 
ing  use  of  the  prefix  “Ms.”  is  wel¬ 
come  news.  The  title  is  unpronounc- 
able  and  imprecise,  associated  with 
mass  mailings  by  mail-order  com¬ 
panies. 

Abandoning  titles  for  both  sexes,  as 
reported  by  some  newspapers  in 
E&P,  is  a  poor  solution.  Some  first 
names  are  androgynous  and  the  read¬ 
er  cannot  determine  the  subject’s  sex 
until  a  second  reference  says  he  or 
she. 


I  have  just  read  “Severo  vs.  the 
Times  (E&P,  April  20).”  I  found  it  to 
be  a  thorough  examination  of  a  per¬ 
sonnel  problem. 

Reduced  to  its  more  likely  level  of 
significance,  it  might  have  been  en¬ 
tered  in  “Newspeople  in  the  News” 
as  follows: 


credibility  of  television  and  newspa¬ 
pers.  That  means,  according  to  ^at 
study,  the  credibility  ratings  are  the 
same.  Maybe  newspapers  are  catching 
up  a  little  rather  than  lagging  behind. 
TTiat’s  hard  to  tell  from  the  little  bit  of 
information  that  was  given  about  the 
study. 

In  any  case,  if  newspapers  are 
catching  up,  it  apparently  isn’t  due  to 
programs  offered  by  members  of  the 
ASNE.  They  didn’t  know  there  was  a 
problem  in  the  first  place. 

Val  Pipps 
755  Westmoreland  Ave. 

Syracuse,  N.Y.  13210 


What  if  the  story  is  one  paragraph? 
Who  would  know  in  a  one  paragraph 
story  that  Stockard  Channing  is  a 
women,  were  she  not  a  well  known 
actress? 

Simple  logic  demands:  A  single 
woman  and  a  married  one  retaining 
her  own  name  are  titled,  “Miss.”  A 
married  woman  taking  her  husband’s 
surname  obviously  is  “Mrs.” 

Elaine  Kutts 
New  York  City 


Bill  Bell 

(Bell  is  managing  editor,  Whittier 
(Calif.)  Daily  News.) 


Ml  U\y\ 


BQ  BBQaaB 


Millions  from  St  Louis  to  Singapore  wouldn't  trade  it  for  any  other 
puzzle. 
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Says  dropping  “Ms.”  a  poor  solution 


Suggests  a  newspeople  item 


Richard  Severo,  veteran  reporter 
at  the  New  York  Times,  reassigned 
from  science  department  to  the  metro 
desk  —  reluctantly. 


New  Orleans 

Southern  Charm  can  be  deceiving.  New  Orleans  is  in  the  fast  lane,  on  a  fast  track  and 
gaining. 

Following  the  1984  Louisiana  World  Exposition,  New  Orleans  can  boast  more  than 
20,000  hotel  rooms.  Our  new  Convention  Center  —  on  the  Downtown  site  of  the  former 
fair  and  a  step  from  the  Mississippi  River  —  has  already  attracted  major  “first  time” 
shows  —  the  Helicopter  Association  International  (from  the  West  Coast)  and  the  Pitts¬ 
burgh  Conference  and  Exposition  on  Analytical  Chemistry  (from  the  East  Coast). 

Doesn’t  sound  like  much?  Ask  the  sales  directors  of  the  traditional  convention  centers 
In  Atlanta,  Dallas,  San  Francisco,  Washington  D.C.  and  New  York.  You  might  also  ask 
those  considering  sites  for  the  1988  national  political  conventions  how  they  feel  about 
New  Orleans. 

They’ll  tell  you  New  Orleans  is  a  renewed  force  beckoning  the  lucrative  trade  and 
convention  business  like  never  before. 

New  Orleans  is  clearly  in  the  fast  lane,  on  a  fast  track  and  gaining. 


tS^he 
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Protecting  the  president 

Reporters  charge  President  Reagan's  staff  with  using 
the  Secret  Service  to  heip  manage  the  news 


By  James  E.  Roper 

The  White  House  Correspondents’ 
Association  has  charged  President 
Reagan’s  staff  with  using  the  Secret 
Service  to  help  manage  the  press  by 
imposing  unnecessarily  strict  security 
restrictions  and  otherwise  deliberate¬ 
ly  harassing  news  personnel  who  cov¬ 
er  the  president. 

“Press  access  to  the  president,” 
the  association  says,  “has  been 
diminished  dramatically  .  .  .  Unless 
something  is  done  now,  clashes  be¬ 
tween  the  press  and  the  Secret  Ser¬ 
vice  will  only  get  worse.” 

It  says  some  Secret  Service  agents 
are  “just  plain  hostile”  and  new 
agents  are  told  at  the  beginning  of 
their  careers  that  they  should  look 
upon  the  press  as  “the  aggressor.” 

The  accusations  are  made  in  a  19- 
page  report  the  association  compiled 
after  a  survey  of  White  House  corres¬ 


pondents  and  interviews  with  a  Secret 
Service  spokesman  in  the  first  three 
months  of  this  year. 


It  says  says  some 
Secret  Service  agents  are 
“just  plain  hostile”  and 
new  agents  are  told  at 
the  b^inning  of  their 
careers  that  they  should 
look  upon  the  press  as 
“the  aggressor” 


“The  results  of  this  survey,”  the 
report  says,  “leaves  little  doubt  that 
the  rapidly  escalating  security  restric¬ 
tions  imposed  on  the  White  House 
press  corps  are  often  inconsistent  and 


frequently  used  by  the  White  House 
staff  as  a  form  of  press  management.  ” 

Secret  Service  officials  acknowl¬ 
edge  that  it  is  not  unusual  for  them  to 
be  asked  by  the  White  House  to  per¬ 
form  press  management  functions 
that  exceed  their  official  duties. 

“While  it  is  unlikely  that  we  will 
ever  convince  the  White  House  to 
abandon  its  efforts  at  press  manage¬ 
ment,  our  survey  did  uncover  a  vari¬ 
ety  of  institutional  problems  that 
perhaps  can  be  eliminated  with  better 
cooperation  between  the  press,  the 
White  House  and  the  Secret  Ser¬ 
vice.” 

The  report  recognizes  that  the  Sec¬ 
ret  Service,  a  part  of  the  Treasury 
Department,  has  a  responsibility  to 
protect  the  president  from  physical 
harm,  but  claims  that  the  tighter  re¬ 
strictions  —  imposed  after  John 
Hinckley’s  attempt  to  assassinate  the 
(Continued  on  next  page) 


White  House  correspondents  speak  out 


By  James  E.  Roper 

What  some  White  House  corres¬ 
pondents  say  about  the  difficulties  of 
covering  the  Executive  Mansion  and 
dealing  with  the  Secret  Service: 

“Every  White  House  has  always 
used  the  Secret  Service  to  protect  not 
only  the  bodily  security  of  the  presi¬ 
dent  but  to  keep  the  press  at  bay. 
There’s  no  question  that  orders  on 
how  to  handle  the  press  come  from 
the  White  House.  Every  day  they  de¬ 
cide  what  we  can  and  can’t  cover.”  — 
Helen  Thomas,  United  Press  Interna¬ 
tional. 

4c  4:  4: 

“The  attitude  on  the  part  of  the  Se¬ 
cret  Service  is  encouraged,  in  my 
judgment,  by  the  president  and  his 
senior  advisers  who  are  bent  upon  set¬ 
ting  and  maintaining  the  rules  for 
coverage  on  their  own  favorable 
terms.  While  this  was  a  goal  under 
previous  administrations,  the  Reagan 


people  have  gone  much  further  than 
their  predecessors  did  .  .  .  The  lifting 
of  these  inhibitions  has  resulted  in  the 
degrading  and  debasement  of  the 
White  House  press  corps  on  a  scale 
never  before  seen  in  the  annals  of 
what  has  never  been  an  easy  or  com¬ 
fortable  relationship.”  —  Andrew 
Glass,  Cox  Newspapers. 

4c  9|c  4c 

“There  should  be  some  way  to  re¬ 
mind  the  Secret  Service  that  they  are 
there  to  protect  the  person  of  the  pres¬ 
ident  —  not  his  political  image.”  — 
Lars-Erik  Nelson,  New  York  Daily 
News. 

4c  4c  4c 

“There  should  be  a  built-in  antag¬ 
onism  between  the  White  House  and 
the  press  for  the  health  of  the  system, 
but  the  Secret  Service  shouldn’t  be  an 
instrument  in  that  fight.  They 
shouldn’t  be  asked  by  the  White 
House  to  be  an  arm  of  their  policy.” 
—  Ben  Taylor,  Boston  Globe. 


4c  4c  4c 

“They  are  happy  to  see  cameras, 
but  not  questions.”  —  Sam  Donald¬ 
son,  ABC  News. 

4c  4c  4c 

“There’s  no  question  that  there’s 
‘political  security’  here.  You  can’t 
cover  the  president  without  feeling 
that  the  Secret  Service  is  being  used 
to  protect  him  not  against  physical 
threat,  but  against  questions  the  staff 
doesn’t  want  asked.”  —  Chris  Wal¬ 
lace,  NBC  News. 

4c  4c  4c 

“There  ought  to  be  some  recogni¬ 
tion  of  the  fact  that  those  with  White 
House  passes  have  undergone  some 
security  check.  Checking  toilet  kits 
(I’ve  had  shaving  cream  opened)  and 
requiring  displays  on  the  Radio  Shack 
screen  for  full-time  accredited  press  is 
time-consuming  and  unnecessary.” 
—  Carl  Leubsdorf,  Dallas  Morning 
News. 

(Continued  on  next  page) 


Secret  Service 

(Continued  from  page  7) 


president  in  March  1981  —  go  far 
beyond  what  is  necessary  to  guard 
against  assault  or  terrorism  by  news¬ 
men  who  hold  White  House  press 
cards. 

The  newsmen  are  accredited  to  the 
White  House  only  after  they  have 
been  endorsed  by  their  employers, 
fingerprinted  and  investigated  for 
security  by  the  Secret  Service  —  a 
process  that  in  routine  cases  can  take 
nine  months  or  so. 


Secret  Service  officials 
acknowledge  that  it  is  rmt 
unusual  for  them  to  be 
asked  by  the  White 
House  to  perform  press 
management  functions 
that  exceed  their  official 
duties. 


Still,  the  repjort  says,  newsmen  en¬ 
tering  the  White  House  —  even  the 
regulars  who  have  been  going  in  and 
out  of  the  Executive  Mansion  for 
years  —  “must  pass  through  a 
magnetometer  and  have  all  of  their 
bags  searched  each  time  they  enter 
the  White  House  gate.” 

“The  press  is  the  only  group  of 
credentialed  people  working  regular¬ 
ly  at  the  White  House  that  is  subject  to 
this  routine,”  the  report  says. 

“According  to  White  House  offi¬ 
cials,  the  press  must  be  searched  and 
‘magged’  because  someone  on  the 
street  could  slip  a  bomb  or  weapon 
into  their  bags.  These  officials  cannot 
explain  why  White  House  staffers  do 
not  have  to  go  through  the  same 


procedure,  even  though  many  of  them 
are  more  recognizable  to  the  general 
public  than  reporters. 

“Guests  of  staff  frequently  get  the 
same  privileges  as  the  staff,  even 
though  they  have  no  credentials  what¬ 
soever.  Most  White  House  reporters 
view  this  disparity  either  as  a  serious 
breach  of  security  or  a  sign  of  anti¬ 
press  bias. 

“If  the  Secret  Service  is  legitimate¬ 
ly  concerned  about  sabotage,  every¬ 
one  entering  the  White  House  should 
be  searched.  If  not,  then  credentialed 
reporters  should  be  freed  from  this 
time-consuming  ritual.” 

Once  inside  the  White  House  or  on 
the  road  with  the  president,  the  report 
says,  newsmen  feel  that  security  con¬ 
siderations  are  used  as  an  excuse  to 
keep  the  press  away  from  the  pres¬ 
ident;  often  visitors  or  members  of  the 
genei^  public  who  have  undergone 
no  security  check  are  allowed  closer 
access  to  the  chief  executive  then  are 
the  credentialed  press,  notably  when 
he  goes  to  a  “ropeline”  to  shake 
hands  with  well-wishers. 

“The  Secret  Service  objects  to  hav¬ 
ing  reporters  close  by  in  this  situation 
because  agents  view  these  hand¬ 
shaking  sessions  as  the  most  danger¬ 
ous  thing  the  president  does,”  the  re¬ 
port  says.  But  press  members  point 
out  that  in  this  situation  the  president 
is  being  exposed  to  the  public  and  pro¬ 
tected  from  the  press. 

“Restrictions  on  press  access  are 
equally  tight  inside  the  White  House 
complex  —  even  in  cases  where  the 
president  is  not  involved.  In  the  Rose 
Garden,  the  press  is  confined  to  a  pen 
about  30  to  40  feet  away  from  the  pres¬ 
ident.  The  White  House  also  inter¬ 
feres  frequently  with  the  stakeout  by 
reporters  in  the  West  Wing  driveway, 
where  they  wait  to  talk  to  people  who 
have  just  seen  the  president.” 


Reporters  note  that  the  president 
himself  never  comes  into  the  West 
Wing  driveway,  and  thus  this  has 
nothing  to  do  with  security  of  the  chief 
executive. 

The  report  says,  “Virtually  every 
White  House  reporter  can  recount  a 
number  of  instances  in  which  they  en¬ 
countered  what  they  viewed  to  be 
harassment  by  agents  of  the  Secret 
Service.  Such  harassment  is  not  only 
irritating  and  demoralizing  to  some, 
but  many  reporters  feel  that  it  inter¬ 
feres  with  their  ability  to  report  the 
news.” 


The  report  recounts  a 
number  of  incidents 
which  “reflect  a  pattern 
of  petty  harassment, 
unexplained  intrusions 
and  apparent 
overreaction  by  Secret 
Service  agents.” 


The  report  recounts  a  number  of 
incidents  which  “reflect  a  pattern  of 
petty  harassment,  unexplained  intru¬ 
sions  and  apparent  overreaction  by 
Secret  Service  agents.” 

When  the  press  has  complained 
about  this  to  the  White  House  staff, 
the  report  says,  the  staff  has  made  no 
effort  to  mediate  the  disputes. 

Nevertheless,  some  reporters  had 
kind  words  for  some  of  the  agents 
assigned  to  the  White  House  detail. 
Some,  they  said,  exhibited  superior 
judgment  or  sensitivity  to  press 
needs,  especially  when  the  president 
was  traveling  out  of  town  and  the 
White  House  agents  had  to  override 


White  House  correspondents  speak  out 


(Continued  from  page  7) 

*  «  * 

“It's  more  infuriating  than  incapac¬ 
itating.’’  —  Jeremiah  O’Leary, 
Washington  Times. 

*  «  4c 

“These  restrictions  have  had  little 
impact  on  coverage.  But  the  point  is 
not  whether  you’ve  been  close 
enough  to  hear  Reagan  say  ‘Thank 
you’  a  dozen  times  as  he  worked  a 
ropeline,  but  whether  reporters  will 
be  there  when  something  significant 
does  occur  —  that  unmentionable 
‘what  if  that  drives  much  of  what  we 
do.”  —  Norman  Sandler,  UPI. 

♦  ♦  ♦ 

“I  don’t  know  what  their  motive  is, 
but  I  do  know  that  there  is  an  incon¬ 
sistency  that  suggests  the  regular 


press  is  being  overscrutinized.”  — 
Candy  Crowley,  Associated  Press 
Radio. 

♦  ♦  ♦ 

“When  they  stop  you  and  know  full 
well  who  you  are,  you  have  to  con¬ 
clude  that  they  want  to  show  who’s  in 
charge.”  —  Ira  Allen,  UPI. 

♦  ♦  * 

“The  glaring  inconsistency,  of 
course,  is  to  continually  require  re¬ 
porters  with  identification  to  go 
through  metal  detectors  even  when 
they  have  ID  tags.  The  excuse  given  is 
that  some  terrorist  might  have  placed 
a  bomb  in  a  reporter’s  briefcase.  The 
inconsistency  is  that  the  White  House 
staff,  who  could  theoretically  have 
the  same  thing  happen  to  them,  are 


not  required  to  pass  through  the  de¬ 
tectors.”  —  Steven  R.  Weisman,  New 
York  Times. 

He  «  « 

“If  someone  were  going  to  plant  a 
grenade  in  a  bag,  they’d  do  it  to  some¬ 
one  going  right  into  the  upstairs 
offices.”  —  Norman  Sandler,  UPI. 

*  ♦  * 

“The  pool  (of  White  House  press) 
has  now  ceased  to  perform  one  of  its 
critical  functions — to  watch  the  pres¬ 
ident  when  the  rest  of  the  press  corps 
can’t  see  him.  It’s  important  if  there  is 
any  untoward  or  unscheduled  event. 
He  is  out  of  our  sight  practically  the 
entire  time  he  is  traveling.”  —  Mike 
Putzel,  AP. 
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Improving  relations  between  media  and  Secret  Service 


The  White  House  Correspondents 
Association  made  these  recom¬ 
mendations  for  improving  relations 
between  the  media  and  the  White 
House  staff  and  Secret  Service: 

Credentials 

•  News  organizations  should  re¬ 
quest  credentials  only  for  those  who 
need  them  on  a  regular  basis.  Mana¬ 
gers  and  others  who  want  the  status  of 
having  a  White  House  pass  should 
understand  that  they  are  making  the 
situation  tougher  for  those  who  work 
at  the  White  House. 

•  A  two-tier  system  of  credentialing 
should  be  developed  —  one  tier  for 
White  House  re^lars  and  a  second 
tier  for  columnists,  managers  and 
other  non-White  House  reporters 
who  never  have  occasion  to  partici¬ 
pate  in  pools  or  public  events  requir¬ 
ing  close  access  to  the  president. 

•  Reporters  who  cover  the  White 
House  regularly  should  be  afforded  a 
more  thorough  security  check,  if 

local  security  men. 

The  reporters  emphasized  the  help 
they  got  from  the  White  House  agents 
in  Korea  and  Ireland,  and  one  report¬ 
er  said  the  agents  actually  had  saved 
her  life. 

At  one  point,  the  report  even  indi¬ 
cates  some  sympathy  for  the  Secret 
service: 

“According  to  Secret  Service 
spokesman  Robert  Snow,  his  agency 
often  must  resist  White  House  re¬ 
quests  to  perform  duties  that  are  out¬ 
side  the  traditional  scope  of  security. 
‘We’re  in  debates  with  the  staff  all  the 
time,’  he  said. 

“While  the  agency  resists  efforts  to 
draw  it  into  the  political  arena,  the 
agency  does  not  always  succeed  in 
avoiding  tasks  that  are  not  directly 
related  to  security.  Among  other 
things,  the  Secret  Service  is  the  enfor¬ 
cer  of  what  has  come  to  be  known  as 
the  ‘shout  line’  —  the  ropeline  behind 
which  reporters  must  stand  to  shout 
their  questions  at  the  president.  Inter¬ 
views  with  White  House  reporters  un¬ 
covered  a  number  of  examples  of  Se¬ 
cret  Service  agents  being  used  to  man¬ 
age  the  press.” 

The  report  also  addresses  a  White 
House  contention  of  recent  adminis¬ 
trations  —  that  there  are  too  many 
White  House  press  passes  outstand¬ 
ing  —  and  acknowledges  that  the 
press  is  divided  on  what  to  do  about  it. 

Some  would  like  to  see  the  number 
more  limited,  but  others  question 
whether,  as  a  constitutional  issue. 


necessary,  to  allow  them  freedom 
from  harassment  when  they  are  in 
close  proximity  to  the  president. 
Longtime  White  House  reporters 
should  automatically  be  afl'orded 
such  status. 

•  The  one-time  rule  for  non- 
passholders  should  be  abolished  be¬ 
cause  it  only  encourages  large  news 
organizations  to  demand  as  many 
passes  as  possible.  (Under  the  one¬ 
time  rule,  a  reporter  not  holding 
permanent  credentials  cannot  revisit 
the  White  House  if  he  has  been  admit¬ 
ted  anytime  in  the  recent  past.) 

•  White  House  passholders  should 
rqfimn  from  abusing  the  privilege  in 
any  way. 

Access 

•  Press  pools  must  be  able  to  see  the 
president  at  aU  times  when  he  is  with¬ 
in  the  view  of  the  general  public. 

•  Press  pens  should  be  limited  to 
credentialed  reporters  only  and  thus 
treated  by  the  Secret  Service  as  less  of 

minor  publications  should  be  denied 
access  to  the  White  House,  even 
though  they  do  not  need  to  cover  on  a 
daily  basis. 

“The  Secret  Service,”  the  report 
says,  “no  longer  views  a  passholder 
as  any  less  dangerous  to  the  president 
than  a  non-passholder  .  .  .  Secret 
Service  agents  contend  they  do  not 
have  the  resources  to  do  as  thorough  a 
security  check  on  reporters  as  is  done 
on  members  of  the  White  House  staff. 


The  correspondents’ 
association  finaiiy  comes 
down  in  favor  of  a 
two-tier  system  of 
credentiais,  giving 
higher-ranking  passes  to 
White  House  reguiars. 


“In  addition,  they  cite  a  number  of 
instances  in  which  White  House  press 
passholders  have  violated  the  priv¬ 
ilege,  either  by  loaning  their  creden¬ 
tials  to  other  people  or  intentionally 
trying  to  penetrate  White  House 
security  for  the  purposes  of  writing  a 
story  on  the  subject.” 

The  correspondents’  association 
finally  comes  down  in  favor  of  a  two- 
tier  system  of  credentials,  giving  high¬ 
er-ranking  passes  to  White  House 


a  security  risk  than  areas  designated 
for  the  general  public. 

•  Credentialed  reporters  should  be 
allowed  the  freedom  to  enter  and 
leave  presidential  events  at  will 
through  designated  entrances  as 
necessary  to  file  their  stories,  use  the 
restrooms  or  even  purchase  a  soda. 

Improving  relations 

The  White  House  Correspondents’ 
Association  should  form  a  working 
committee  to  meet  regularly  with  offi¬ 
cials  of  the  Secret  ^rvice  and  the 
White  House  staff. 

Secret  Service  agents  should  no 
longer  be  advised  to  view  the  media  as 
adversary.  Instead,  agents  should 
attempt  to  understand  the  needs  of 
print  and  television  reporters. 

On  foreign  trips,  a  Secret  Service 
official  should  be  available  at  all  times 
with  full  authority  to  make  on-the- 
spot  changes  in  baggage  searches  and 
other  arrangements. 

regulars.  It  asks  bureau  managers  to 
forego  obtaining  White  House  passes 
simply  because  they  are  status  sym¬ 
bols.  (For  other  association  recom¬ 
mendations,  see  accompanying  box.) 

Outstanding  passes  now  number 
1 ,737,  an  increase  of  fewer  than  200  in 
the  last  decade. 

“Such  growth  does  not  seem  to  jus¬ 
tify  the  dramatic  devaluation  of  the 
passes  in  the  last  three  years,”  the 
association  report  says. 

“Another  issue  that  should  be 
addressed  is  the  so-called  one-time 
rule  of  the  Secret  Service  stating  that 
all  reporters  who  do  not  hold  perma¬ 
nent  credentials  cannot  revisit  the 
White  House  if  they  have  been  admit¬ 
ted  anytime  in  the  recent  past. 

“This  imposes  a  particular 
hardship  on  the  wire  services,  who 
often  must  send  people  to  the  White 
House  on  an  emergency  basis  on 
weekends  and  holidays  when  their 
regular  White  House  reporters  are  not 
working  .  .  .  The  one-time  rule  en¬ 
courages  news  organizations  to  apply 
for  as  many  permanent  credentials  as-, 
they  can  get.” 

On  a  note  of  moderation,  the  asso¬ 
ciation  declares: 

“The  release  of  this  report  closely 
follows  several  top-level  personnel 
changes  in  the  White  House  and  in  the 
White  House  detail  of  the  Secret  Ser¬ 
vice.  We  hope  that  the  new  regime 
will  be  open  to  change  and  construc¬ 
tive  comment  and  that  they  will 
(Continued  on  page  28) 
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50th  Annual  E&P  Awards  For  Newspaper  Promotion 


Promotion  excellence  earns  158  awards 


Judges  (from  left)  Jack  Foley,  classified  ad  manager, 
Worcester  Telegram  &  Gazette;  Roni  Jordan,  media  direc¬ 
tor,  Schneider,  Parker,  Jancuk;  and  Steve  Cosmopulos, 
chairman  &  creative  director,  Cosmopulos,  Crowley  &  Daly, 
are  in  deep  concentration  as  they  view  the  entries. 


Judges  (from  left)  Richard  Riccelli,  vice  president/direct 
response  creative  director,  Quinn  &  Johnson/BBDO;  Mary 
Owanesian,  promotion  art  director,  Worcester  Telegram  & 
Gazette;  and  Connie  McCabe,  associate  creative  director, 
Ingalls  Associates,  study  the  direct  mail  classification  entries. 


By  Ferdinand  C.  Teubner 

“Creativity  and  the  Competitive 
Challenge,”  the  theme  of  the  1985  In¬ 
ternational  Newspaper  Promotion 
Association  Conference  is  very  much 
in  evidence  among  the  entries  and 
winners  of  the  Editor  &  Publisher 
Promotion  Competition  that  will  be 
displayed  at  the  INPA  Conference  in 
Boston,  Massachusetts,  May  19-23. 

This  is  the  50th  year  that  Editor  & 
Publisher  has  presented  these  awards 
in  conjunction  with  the  International 
Newspaper  Promotion  Association. 
The  awards  were  established  in  1932 
(none  were  presented  during  the  war 
years  —  1943-45)  when  the  young 
organization  of  promotion  managers 
accepted  Editor  &  Publisher's  offer  to 
sponsor  an  annual  award  for  the  best 
newspaper  promotion  —  “a  promo¬ 
tion  iHilitzer”  —  to  elevate  the  status 
of  newspaper  promotion,  and  the 
newspaper  promotion  manager,  with¬ 
in  the  newspaper  and  advertising 
fields  through  national  publicity. 

In  keeping  with  the  tradition  that 
the  judging  take  place  in  the  city 
where  the  annual  conference  is  held, 
the  1,413  entries  in  this  year’s  com¬ 
petition  were  judged  in  Boston  over  a 
three-day  period  by  a  panel  of  35  of 
the  Boston  area's  leading  advertising, 
research,  public  relations  and  pub¬ 
lishing  executives  under  the  direction 
of  E.  Russell  Donnelly,  promotion 
manager  of  the  Worcester  (MA)  Tele¬ 
gram-Gazette,  chairman  of  this 
year’s  awards  committee. 

As  host  newspaper  to  the  Confer- 


Among  the  entries  .  .  . 

ence,  the  Telegram-Gazette,  winner 
of  seven  awards  last  year,  was  not 
eligible  to  compete. 

A  total  of  158  awards  will  be  pre¬ 
sented  to  98  newspapers  from  six 
countries  —  Canada,  England,  New 
Zealand,  Norway,  Sweden  and  the 
United  States  —  by  Ferdinand  C. 
Teubner,  publisher,  and  Donald  L. 
Parvin,  advertising  manager  of  Editor 
&  Publisher  at  the  Conference  on 
Wednesday,  May  22. 

The  awards  are  given  in  13  promo¬ 
tion  classifications  —  Circulation/ 
Editorial  Promotion;  Advertising 
Promotion;  Trade  Publication  Adver¬ 
tising;  Radio  Promotion;  Television 
Promotion;  Outdoor/Poster  Prom¬ 


otion;  Direct  Mail;  Multi-Media;  Mar¬ 
ket  Data/Research;  Circulation/ 
Carrier  Promotion;  Public  Relations/ 
Community  Service;  Newspaper  in 
Education  and  Employee  Publica¬ 
tions.  The  awards  are  given  in  five 
circulation  groups  —  under  25,000; 
25,001  to  50,000;  50,001  to  100,000; 
100,001  to  200,000,  and  over  200,000. 

Multiple  Winners 

The  Roanoke  Times  &  World-News 
and  the  Chicago  Tribune  shared  the 
honor  of  winning  the  most  awards 
with  six  awards  each.  The  Roanoke 
Times  &  World-News  won  a  first 
prize  plaque  in  Advertising  Promo¬ 
tion  and  Direct  Mail,  two  Certificates 
of  Merit  for  Advertising  Promotion 
and  one  each  for  Outdoor/Poster  and 
Multi-Media.  The  Tribune  won  a  first 
place  plaque  in  the  Market  Data/ 
Research  classification,  and  Certifi¬ 
cates  of  Merit  in  Advertising  Promo¬ 
tion,  Trade  Publications,  Television, 
Direct  Mail,  Market  Data/Research 
and  Multi-Media. 

Winning  four  awards  each  were  the 
Milwaukee  Journal,  the  Miami 
Herald,  the  New  Zealand  Times  and 
the  Nottingham  (England)  Evening 
Post.  Winning  three  awards  each 
were  the  Hartford  Courant,  the  Min¬ 
neapolis  Star  &  Tribune,  the 
Washington  Post,  Tulsa  World,  Ban¬ 
gor  Daily  News,  Corpus  Christ!  Call¬ 
er-Times,  Everett  (Wash.)  Columbian 
and  the  Staunton  (Va.)  Daily  News- 
Leader. 

Two  awards  each  were  won  by  the 
Des  Moines  Register,  Dallas  Morn¬ 
ing  News,  the  New  York  Times,  Bos- 
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HCWIO 
SEW  UP 

A  E^SHION  SHOPPER 


The  world  of  Cuhion.  Ever- 
changing,  exciting,  alluring.  The  im 
and  outs,  the  longs  and  shoro.  the 
subtle  and  bold. 

And  shoppen  looking  to  buy  the 
new  season's  honest  items  depend  on 
advertising  to  provide  the  information 
they  need  about  stores,  merehandne. 
servim.  and  special  promotions. 

The  advenisifig  medium  huhion 
shoppers  turn  to  most  often  is  their 
local  newspaper.  A  recent  Roarwke 
Valley  survey  indicates  chat  72%  of 
area  households  fotmd  the 
Roartoke  Times  &  World- 
News  the  most  hdpfitl 
advertising  medium  when 
shopping  for  clothes.* 

A  result  like  this  pouitt 
to  one  conclusion— CO  teach 
the  finhion  market,  the 
newspaper  is  your  best 
advertising  buy. 

Which  isn't  surprising 
srhen  you  stop  to  conuder  the 
advantages  newspapers  have  to 
offer  ftthion  retailers. 

NEWSPAPERS  REACH 
THE  FASHION  RETAILER'S 
BEST  PROSPECTS.  Newspaper 
readership  is  extremely  high  among  a 
fishion  retailer's  best  customers— 
adula  ages  19-44.  Over  70%  of 
Roanoke  metro  adults  in  this  age 
range  are  tegular  Roanoke  Tunes  It 
World-News  readen. 

NEWSPAPERS  ARE  THE 
FASHION  MARKETPLACE.  People 
rely  on  newspapers  more  chan  any 
ocher  advertising  medium  when  it 
comet  time  to  buy  goods  and  servim. 
A  nationsnde  survey  on  advertising 
credibility  shosved  that  people  find 
newspaper  advertising  more  thM  twricc 


as  believable  as  television;  in  fiKt. 
more  believable  chan  all  other 
media  combmed.** 


NEWSPAPER  ADS  ARE 
COMPLETE.  You  can  take  aU  the 
space  you  need  to  show  illuttraciona 
or  photographs,  list  prices,  and  give 
infbrmanon  on  sixes,  fabric,  etc. 
Readers  have  a  dtance  to  absorb  and 
comprehend  k. 

NEWSPAPERS  GET  ACTION. 
When  your  ad  is  read,  it  gets  the 
reader's  full  attention.  You  don't  have 
CO  be  concerned  about  hitting  "drive 
time"  or  "prime  time."  because  all 
newrspaper  time  is  buying  nine. 

Of  course,  not  only  for  feshion 
retailers,  but  for  all  types  of  busincse. 
the  Roanoke  Tunes  ft  World-News  is 
a  proven  way  to  sew  up  consumers. 
With  daily  dtculation  to  over 
122.000  households  (123.541  on 
Sundays)  and  over  230.000  leaders, 
and  with  household  penetration  of 
78%  in  the  Roanoke  metro  area  (86% 
on  Sundays),  the  Roanoke  Times  ft 
World-News  is  good  news  for 
any  advertiser. 

For  complete  advertising 
information,  contaa  our  Retail 
Advettisif^  Department  at  S)81-526l 
orClaiwfied  Adverttsing  at  981-5311. 
Or  call  toll  free  m  Virginia 
1-800-342-3822. 

Amir  lirns^  ^MxId'News 


This  ad  from  the  winning  campaign  by  the  Roanoke  Times  &  World  News 
received  a  perfect  score  in  the  In-Paper  Advertising  Classification,  100- 
200,000  circulation  group. 


ton  Globe,  Denver  Rocky  Mountain 
News,  Dallas  Times  Herald,  Los 
Angeles  Times,  the  Oklahoma  City 
Otdahoman  &  Times,  Oslo  (Norway) 
Aftenposten,  Ft.  Lauderdale  News- 
Sun  Sentinel,  Lexington  Herald- 
Leader,  Montreal  Gazette,  Fort 
Myers  (Fla.)  News-Press,  York  (Pa.) 
Daily  Record,  Pottsville  (Pa.)  Repub¬ 
lican,  Longmont  (Tex.)  Times-Call 
and  MPG  Communications  of  Plym¬ 
outh,  Massachusetts. 

In-paper  Advertising  Winners 

The  two  classifications  for  in-paper 
advertising  —  ads  promoting  circula¬ 
tion  and  editorial  content  (the  catego¬ 
ry  that  drew  the  largest  number  of 
entries),  and  in-paper  advertising 
promotion,  won  praise  for  the  creativ¬ 
ity  displayed  by  the  entries.  First 
prizes  in  Circulation/Editorial  Promo¬ 
tion  were  won  by:  State  College  (Pa.) 
Centre  Daily  Times,  under  25,000; 
York  Daily  Record,  25-50,000;  Pas¬ 
saic  (N.J.)  Herald-News,  50-100,000; 
Wellington  New  Zealand  Times,  100- 
200,000;  and  the  Cleveland  Plain 
Dealer,  over  200,000. 

Certificates  of  Merit  were  won  by: 
the  Fremont  (Calif.)  Argus,  Rich¬ 
mond  (Ind.)  Palladium-Item,  Evans¬ 
ton  (Ill.)  Review,  under  25,000;  Belle¬ 
ville  (Ind.)  News-Democrat  (two 
awards),  25-50,000;  Ft.  Myers  (Fla.) 
News-Press,  the  Everett  (Wash.) 
Herald,  Corpus  Christi  Caller-Times, 
50-100,000;  the  Nottingham  (Eng¬ 
land)  Evening  Post  (two  awards).  Ft. 
Lauderdale  News/Sun-Sentinel,  100- 
200,000;  Portland  Oregonian,  the 
Washington  Post  (two  awards)  and 
Minneapolis  Star  &  Tribune,  over 
200,000. 

Advertising  Promotion 

In  Advertising  Promotion,  First 
Prize  winners  were  MPG  Com¬ 
munications,  under  25,000;  Belleville 
(Ill.)  News-Democrat,  25-50,0(X);  the 
Eugene  (Ore.)  Register-Guard,  50- 
100,000;  Roanoke  Times,  100- 
200,000;  and  the  Swedish  Newspaper 
Marketing  Bureau  of  Stockholm, 
over  200,000.  Certificates  of  Merit 
were  won  by  Staunton  Daily  News 
Leader,under  25,000;  the  Danbury 
News  Times,  the  Columbian  of  Van¬ 
couver,  Wash.,  the  Meriden  Record- 
Journal,  25-50,000;  Roanoke  Times 
(two  certificates),  Greenville  (S.C.) 
News,  Lexington  Herald,  100- 
200,000;  Aftenposten,  Atlanta  Jour¬ 
nal-Constitution,  Philadelphia  In¬ 
quirer,  New  Orleans  Times- 
Picayune-States  Item,  Milwaukee 
Journal,  Des  Moines  Register,  USA 
Today  and  the  Chicago  Tribune,  over 
200,000. 

Trade  Press  Advertising 

In  the  Trade  Press  Advertising 
category,  because  of  the  small  num¬ 


ber  of  entries  in  each  of  the  lower 
circulation  categories,  all  entries  from 
newspapers  with  less  than  100,000 
circulation  were  judged  together. 

First  place  winners  were:  Tab 
Newspapers  of  Newton,  Mass., 
under  100,000;  The  Record,  Hacken¬ 
sack,  N.J.,  100-200,000;  and  the  Hart¬ 
ford  Courant,  over  200,000. 

Certificates  of  Merit  were  awarded 


to:  The  Enterprise,  Brockton,  Mass., 
under  100,0(K);  Chicago  Tribune,  Dal¬ 
las  Morning  News,  Orlando  Sentinel, 
the  New  York  Times,  and  the  Mil¬ 
waukee  Journal,  over  200,000. 


Radio 

In  the  Radio  Classification,  first  place 
(Continued  on  page  12) 
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"A  consistent  series  with  well-related  copy  and  strong  graphics;  well 
executed,"  said  the  judges  about  this  winner  in  the  Trade  Paper  category, 
100-200,000  circulation  group,  entered  by  The  Record  of  B^gen  County, 
New  Jersey.  "We  liked  the  change  of  pace  in  typography  rather  than  using 
one  style  for  all." 


plaques  were  awarded  to:  the  York 
Daily  Record,  under  50,000;  Bangor 
Daily  News,  50-100,000;  San  Antonio 
Light.  100-200,000;  and  the  Boston 
Globe,  over  200,000. 

Certificates  of  Merit  were  won  by: 
the  Ft.  Myers  News-Press,  50- 
100,000;  the  Oakland  Tribune,  Ft. 
Lauderdale  Sun-Sentinel,  100- 
200,000;  Minneapolis  Star  &  Tribune, 
Chicago  Sun-Times,  and  the  Denver 
Rocky  Mountain  News,  over  200,000. 

Television 

Because  of  the  small  number  of  en¬ 
tries  in  the  lower  circulation  catego¬ 
ries  of  the  television  classification,  all 
entries  from  newspapers  with  less 
than  100,000  circulation  were  judged 
together. 

First  place  plaques  were  awarded 
to:  the  Rockford,  (Ill.)  Register  Star, 
under  100,000;  Montreal  Gazette, 
100-200,000;  and  the  Dallas  Times 
Herald,  over  200,000. 

Certificates  of  Merit  were  awarded 
to  the  Anchorage  Daily  News,  Scran¬ 
ton  Times,  under  100,000;  Tulsa 
World.  100-200,000;  Chicago  Tri¬ 
bune,  Miami  Herald,  Phoenix  Ga¬ 
zette,  Boston  Globe,  Milwaukee  Sen¬ 
tinel,  over  200,000. 

Outdoor/Poster 

The  judges  of  the  Outdoor/Poster 
Classification  were  so  favorably  im¬ 
pressed  with  the  large  number  of  out¬ 
standing  entries  in  the  over  200,000 
circulation  classification  that  they  de¬ 
cided  to  split  them  into  two  catego¬ 
ries,  Outdoor  and  Poster,  and  give 
awaits  in  each  category. 

In  the  Outdoor/Poster  Classifica¬ 
tion,  first  place  plaques  were  won  by: 
the  Longmont,  (Colo.)  Times-Call, 
under  25,000;  Bismark  (N.D.)  Tri¬ 
bune,  25-50,000;  the  Corpus  Christ! 
Caller-Times,  50-100,000;  the  Eve¬ 
ning  Post  of  Nottingham,  100- 
200,000;  the  Louisville  (Ky.)  Times 
(poster),  and  Aftenposten  (outdoor), 
over  200,000. 

Certificates  of  Merit  were  awarded 
to:  the  Staunton  Daily  News  Leader, 
under  25,000;  the  Roanoke  Times  & 
World  News,  Tulsa  World,  100- 
200,000;  Miami  Herald,  Toronto  Sun 
(posters),  over  200,000;  Minneapolis 
Star  &  Tribune,  Indianapolis  News 
and  the  Dallas  Morning  News  (out¬ 
door),  over  200,000. 

Direct  Mail 

In  the  Direct  Mail  Classification, 
first  place  awards  were  won  by:  the 
Everett  Herald,  under  100,000; 
Roanoke  Times  &  World  News,  100- 
200,000;  and  the  Washington  Post, 
over  200,000. 

Certificates  of  Merit  were  awarded 
to:  the  Wichita  Eagle-Beacon,  100- 
200,000;  Southam  Newspapers,  the 


Chicago  Tribune,  Miami  Herald,  and 
Los  Angeles  Times,  over  200,000. 

Multi-Media 

In  the  Multi-Media  Classification, 
campaigns  using  more  than  one 
advertising  medium,  first  place 
plaques  were  won  by:  the  Staunton 
Daily  News  Leader,  under  50,000; 
Corpus  Christ!  Caller-Times, 
50-100,000;  Tulsa  World, 
100-200,000;  and  Verdens  Gang  of 
Oslo,  Norway  tied  with  the  Des 
Moines  Register,  over  200,000. 

Certificates  of  Merit  in  the 
classification  were  won  by:  the  Times 
Advocate,  Escondido,  Calif.,  under 
50,000;  Roanoke  Times  &  World 
News,  New  Zealand  Times, 
50-100,000;  Dallas  Times  Herald, 
Chicago  Tribune,  and  Rocky 
Mountain  News,  over  200,000. 

Market  Data/Research 

In  the  Market  Data/Research  Clas¬ 
sification,  first  place  plaques  were 


won  by:  Vacation  Guides,  Plymouth, 
Mass.,  under  25,000;  the  Willingboro, 
(N.J.)  Burlington  County  Times, 
25-50,000;  Sioux  City  (la.)  Journal, 
50-100,000;  Lexington 
Herald-Leader,  100-200,000;  and  the 
Chicago  Tribune,  over  200,000. 

Certificates  of  Merit  were  awarded 
to:  the  Vancouver  Columbian,  25- 
50,000;  The  Star  of  Christchurch, 
New  Zealand,  50-100,000;  the  Not¬ 
tingham  Evening  Post,  100-200,000; 
Kansas  City  Star  and  the  New  York 
Times,  over  200,000. 

Circulation/Carriers 

In  the  Circulation/Carriers  Classi¬ 
fication,  first  place  plaques  were  won 
by:  the  Midland  (Mich.)  Daily  News, 
under  25,000;  Rochester  (Minn.) 
Post-Bulletin,  25-50,000;  Lincoln 
(Neb.)  Journal-Star,  50-100,000;  Las 
Vegas  Review-Journal,  100-200,000; 
and  the  Oklahoma  City  Oklahoman  & 
_ (Continued  on  page  26) _ 
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Reuters  meets  with  UPl  execs  to  discuss  purchase 


Executives  from  Reuters  and  Unit¬ 
ed  Press  International  met  on  May  IS 
in  UPI’s  Washington  headquarters  to 
continue  discussions  about  the  possi¬ 
ble  sale  of  the  American  news  service 
to  its  London-based  counterpart. 

Reuters  officials  confirmed  that  the 
meeting  took  place  but  refused  to  di¬ 
vulge  any  details,  including  whether 
or  not  an  offer  was  made  to  acquire 
UPL 

The  meeting  took  place  at  the  re¬ 
quest  of  UPl,  they  said. 

Reuters  and  UPl  chairman  Luis 


UPl  owners  act 
to  protect 
Media  News  Corp. 

The  co-owners  of  United  Press  In¬ 
ternational  won  a  temporary  restrain¬ 
ing  order  in  Delaware  Chancery 
Court  which  prohibits  UPl  chairman 
Luis  Nogales  from  taking  any  action 
on  behalf  of  Media  News  Corp.,  the 
holding  company  whose  sole  asset  is 
the  wire  service. 

Vice  Chancellor  Joseph  T.  Walsh 
set  a  hearing  for  a  preliminary  injunc¬ 
tion  on  May  20. 

The  Chancery  Court  ruling  applies 
only  to  Media  News  Corp.,  which, 
unlike  UPl,  is  not  in  Chapter  11.  It 
does  not  affect  Nogales’  position  at 
the  wire  service  itself. 

Douglas  Ruhe  and  William  Geissler 
own  83%  of  the  stock  of  Media  News 
Corp.,  which  in  turn  owns  100%  of 
UPL 

The  co-owners  maintain  that  the 
Delaware  ruling  means  they  are  free 
to  sell  UPl  to  any  of  the  interested 
bidders.  They  further  contend  that 
once  they  complete  a  sale,  the  Chap¬ 
ter  11  proceeding  “will  be  in¬ 
cidental.” 

“UPl  has  nothing  to  sell.  Media 
News  has  something  to  sell,”  Geis¬ 
sler  stated. 

UPI’s  present  management  team 
contends  that  Ruhe  and  Geissler  are 
still  bound  by  their  March  7  agree¬ 
ment  in  which  the  two  men  placed 
their  stock  in  proxy  and  reliquished 
control  of  the  news  service. 

UPl  management  also  maintained 
that  the  bankruptcy  proceeding  takes 
precedence  over  the  Delaware  court 
and  said  that  any  sale  of  UPl  must 
satisfy  the  wire  service’s  creditors 
and  the  Wire  Service  Guild  and  be 
approved  by  the  presiding  judge, 
George  Bason. 


Nogales  held  talks  about  a  possible 
sale  last  April,  shortly  before  the 
news  service  filed  for  protection  from 
its  creditors  under  Chapter  1 1  of  the 
federal  bankruptcy  code. 

Nogales  later  said  that  Reuters  did 
not  make  any  concrete  acquisition 
offer  during  the  meeting. 

This  is  not  the  first  time  Reuters  has 
been  involved  in  talks  about  the  possi¬ 
ble  acquisition  of  UPL  Reuters  held  a 
series  of  discussions  with  Scripps 
Howard  about  buying  UPl  in  1982 
when  the  Cincinnati-based  media 
company  owned  the  news  service 


E.W.  Scripps  in  1907. 

However,  that  time  the  talks  broke 
off  without  Reuters  making  any  offer. 
Reuters  later  acknowledged  that  one 
reason  it  balked  at  making  a  deal  was 
because  it  did  not  want  to  incur  the 
expense  of  providing  local  news  to 
newspaper  subscribers,  particularly 
those  papers  in  the  smaller  markets. 

In  June  1984,  Reuters  did  acquire 
UPI’s  24  foreign  picture  bureaus  for 
$3.3  million.  Under  the  agreement, 
UPl  continues  to  distribute  the 
photos  in  the  U.S.  to  its  clients  under 
a  UPI/Reuters  credit  line. 


ENA  settles  lawsuit  with  Booth  American 


Evening  News  Association  settled 
the  lawsuit  it  had  filed  against  Booth 
American  Company,  a  Detroit-based 
broadcast  group  that  had  said  it  in¬ 
tended  to  buy  a  25%  stake  in  the  close¬ 
ly  held  newspaper  and  broadcast 
company. 

In  a  statement  released  May  10, 
Booth  American  said  it  now  owns 
about  3.7%  of  the  outstanding  shares 
of  ENA  and  wants  to  buy  an 
additional  5,500  shares.  That  would 
increase  its  holdings  to  4.9%  of 
outstanding  stock. 

“Booth  American  has  no  present 
intention  to  purchase  shares  other 
than  those  mentioned  above,”  the 
statement  said. 

For  its  part,  ENA  said  it  was  “grati¬ 
fied  by  Booth  American’s  expression 
of  confidence”  in  the  company  and 
“pleased  that  Booth  American  will 
become  a  significant  ENA  share¬ 
holder.” 

That’s  a  considerable  change  in 

UPl  employees 
to  get  benefits 

United  Press  Interantional  re¬ 
ceived  permission  from  bankruptcy 
court  to  pay  $190,000  to  Prudenti^ 
Insurance  Company  for  employee 
health  benefits  through  May  31. 

Under  the  agreement,  approved  by 
Judge  George  F.  Bason,  UPl  will  pay 
$60,000  immediately,  $^,000  on  May 
17  and  $35,000  on  May  24  and  31  to 
Prudential. 

UPI’s  attorneys  said  that  none  of 
the  $190,000  will  go  towards  its  debt 
of  $350,000  to  Prudential  which  was 
incurred  before  the  wire  service  filed 
for  Chapter  1 1  protection. 

UPl  needs  the  $190,000  to  meets  its 
obligations  under  its  collective  bar¬ 
gaining  agreement  with  the  Wire  Ser¬ 
vice  Guild. 


heart  from  last  December  when  the 
company  —  publisher  of  the  Detroit 
News  and  owner  of  several  weeklies 
and  tv  stations  —  apparently  felt 
Booth  American  was  planning  a 
takeover. 

ENA  filed  a  number  of  suits 
alleging  Booth  American  and  several 
other  groups  were  violating  Michigan 
securities  laws  by  not  disclosing  their 
big  purchases  of  stock.  Under  that 
state  law,  anyone  who  purchases  5% 
or  more  of  a  company’s  stock,  or 
contacts  15  or  more  stockholders, 
must  disclose  his  interest  and 
intentions. 

Booth  American  began  buying 
ENA  stock  about  the  time  the  com¬ 
pany  made  a  stock  buyback  offer, 
largely  as  a  response  to  shareholder 
complaints  about  the  value  and  liquid¬ 
ity  of  the  stock. 

ENA  bought  back  31,000  shares  at 
a  price  of  $250  a  share.  There  are 
484,475  shares  outstanding. 

At  the  time  it  began  buying  stock. 
Booth  American  said  it  was  interested 
in  the  25%  stake  only  as  a  “long-term 
passive  investment.” 

Booth  American  operates  nine 
radio  stations  in  Michigan,  Ohio  and 
Indiana  and  II  cable  tv  systems  in 
seven  states  with  approximately 
85,000  subscribers. 

The  company  was  founded  by  John 
Lord  Booth,  who  was  a  major  stock¬ 
holder  in  Booth  Newspapers,  a  chain 
of  dailies  in  Michigan  now  owned  by 
the  Newhouse  Newspaper  Group. 

ENA  still  has  continuing  legal 
action  pending  against  George  N. 
Gillett,  a  Nashville  dog  track  owner, 
broadcaster  and  meat  packer,  who 
last  year  was  briefly  owner  of  Post 
Corp.,  a  newspaper,  television,  radio 
and  printing  enterprise  based  in 
Appleton,  Wis.  ENA  alleges  Gillett 
violated  Michiean  securities  law. 
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She  does  it  all 

Siam  XIaomeng  Is  the  only  photographer  on  the  Beijing  Evening 
News,  a  dally  tabloid  in  China  with  a  circulation  of  one  million 


By  Nicholas  C.  Chriss 

Siam  Xiaomeng,  38,  is  the  only 
photographer  on  the  Beijing  Evening 
News,  a  daily  tabloid  with  a  circula¬ 
tion  of  one  million  or  so. 

In  fact,  she  is  probably  the  only 
female  photograher  on  any  major 
newspaper  in  China,  although  the 
Chinese  don’t  keep  vei7  good  records 
of  such  things  and,  without  a  doubt, 
she  is  the  best  known  photographer, 
male  or  female,  in  Beijing  and  prob¬ 
ably  in  the  People’s  Republic  of 
China. 

During  three  weeks  in  China  re¬ 
cently,  I  never  did  learn  the  word  in 
Chinese  for  “chutzpah”  but 
Xioameng  (last  names  are  flrst  names 
in  China)  has  more  than  her  share. 

“People  say  I  have  a  lot  of  guts,’’ 
she  said  in  an  interview  at  the  Evening 
News  building.  She  wasn’t  kidding. 
She  has  acquired  a  following  among 
her  readers,  and  modesty  is  not  one  of 
her  virtues. 

In  a  country  where  women  often 
take  a  backseat,  despite  the  proleta¬ 
rian  rule,  Xiaomeng  is  bubbling  over 
with  confidence  and  plans  for  the  fu¬ 
ture.  She  did  not  get  where  she  is  by 
being  a  wallflower. 

“Ah,  yes,  Siam  Xiaomeng,’’  re¬ 
called  He  Zi-Hua,  dean  of  the  journal¬ 
ism  department  at  People’s  Universi¬ 
ty  in  Beijing,  when  I  asked  if  he  re¬ 
membered  her.  “Ah,  yes!”  It  was 
hard  to  tell  whether  he  was  sighing 
with  relief  that  she  was  gone,  or  merej 
ly  being  complimentary. 

Xiaomeng  graduated  from  the 
school  in  1%9,  the  first  and  only 
female  to  get  into  the  photography 
course  there.  “A  good  student,  very 
aggressive,”  he  said.  “She  has  be¬ 
come  quite  well  known.” 

In  her  twenties,  she  said,  she  joined 
the  Red  Guards  and  took  part  in  the 
Cultural  Revolution  which  lasted  ten 
years,  ending  in  1976. 

“I  was  an  active  participant.  Like 


(Chriss  is  a  reporter  on  the  staff  of  the 
Houston  Chronicie.  He  has  worked  for 
UPI  in  Atlanta,  London,  Frankfurt 
and  Berlin  and  was  Houston  bureau 
chief  for  the  Los  Angeles  Times.) 


Siam  Xiaomeng  (left)  talks  with  Chinese 
government  official. 


many  other  young  people  I  looked 
upon  it  as  a  movement  of  political  sig¬ 
nificance.” 

But  like  many  others,  she  became 
disillusioned.  In  1968,  after  she  had 
quit  the  Guards,  they  came  to  her 
house  and  arrested  her  father. 


“My  classmates  all 
consider  me  lucky, 
because  of  the  three 
women  In  the  journalism 
school,  I  was  the  only 
one  to  become  a 
professional 
photographer.” 


“They  took  my  father  because  he 
was  an  intellectual.  They  said  my  pa¬ 
rents  had  not  contributed  to  the  Com¬ 
munist  revolution.  They  took  him 
away  that  night  and  he  died.  He  was 
beaten  to  death.  He  was  only  52  years 
old.” 

Her  father  had  been  a  writer  and 
diplomat  and  had  served  as  cultural 
attache  to  Indonesia  and  to  France  for 
the  People’s  Republic  of  China.  “Be¬ 
cause  of  him  I  read  Tolstoy’s  War  and 
Peace  when  I  was  12,”  she  said. 

“After  the  Cultural  Revolution  I 


began  looking  for  the  persons  re¬ 
sponsible  for  my  father’s  death,  and  I 
have  found  the  man  responsible  and 
he  will  be  prosecuted,”  she  said. 

From  her  father,  she  said,  she  in¬ 
herited  her  love  for  reading  and  writ¬ 
ing  and  for  people.  After  her  father’s 
death,  she  and  her  mother  and  her 
sisters  were  scattered  across  the 
countryside  to  be  re-educated. 
Xiaomeng  ended  up  in  a  village  in 
Heibei  Province. 

“I  was  never  passive,”  she  said.  “I 
had  always  dreamed  of  being  a  pho¬ 
tographer  and  I  wasn’t  willing  to  give 
up  to  fate  just  because  I  was  stuck  in 
the  village.” 

She  finally  arranged  a  job  as  a 
photographer  on  the  local  newspaper, 
but  it  wasn’t  easy. 

“I  pleaded  and  argued  with  them 
again  and  again  until  they  agreed  to 
take  me  on.  I  became  the  first  woman 
photographer  working  for  any  local 
newspaper  in  Heibei  Province.” 

She  had  come  a  long  way,  indeed. 

“The  work  was  hard,  and  lonely.  I 
traveled  by  horse  sometimes,  and  in 
oxcarts  or  by  donkey.  Sometimes  I 
made  my  way  through  the  country 
alone  in  the  pitch  dark.  I  trained  my¬ 
self  to  be  bold  and  unafraid,  and  I 
thought  a  lot  about  my  father.” 

She  spent  two  years  in  the  village, 
sort  of  serving  out  the  kind  of  appren¬ 
ticeship  many  young  American  re¬ 
porters  put  in  on  small-town  dailies 
before  trying  to  move  to  larger  news¬ 
paper. 

“My  classmates  all  consider  me 
lucky,  because  of  the  three  women  in 
the  journalism  school,  I  was  the  only 
one  to  become  a  professional  photog¬ 
rapher.” 

That’s  an  interesting  story,  too. 
When  Xiaomeng  entered  the  journal¬ 
ism  school  she  was  unable  to  get  into 
the  photography  course  she  wanted. 
She  pleaded  and  begged,  to  no  avail. 
But  she  joined  the  co-ed  basketball 
team  and  played  so  hard,  scored  so 
often,  that  she  impressed  some  pro¬ 
fessors,  who  helped  her  get  into  the 
photography  course,  she  said.  To  get 
her  in  the  course,  the  school  had  to 
yank  one  male  student  out.  ' 
(Continued  on  page  30) 
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King  Features  Syndicate 
Congratulates 

Dik  Browne  and  John  Cullen  Murphy 

National  Cartoonists  Society  Award  Winners 

Millions  of  readers  around  the  world 
join  Hagar  and  Prince  Valiant 
for  fun  and  adventure 
every  day! 


King  Fna'I’wras 

235  East  45th  Street,  New  York,  N.Y.  10017 


C  <98i  King  Features  Syndicate.  Inc 

A  Division  of  The  Hearst  Corporation 


Best  Humor  Strip 
Hagar  The  Horrible 


Best  Story  Strip 
Prince  Valiant 


Newspaper  chains  deny  interest  in  Murdoch  daiiy 


By  Mark  Fitzgerald 

Rupert  Murdoch  continues  to  insist 
that  the  Chicago  Sun-Times  is  not  for 
sale  yet,  and  a  number  of  newspaper 
chains  who  are  rumored  buyers  are 
just  as  insistent  that  they  are  not  in¬ 
terested. 

However,  there  is  continuing  spec¬ 
ulation  in  Chicago  that  a  business 
group  or  groups  may  make  an  offer  for 
^e  paper. 

The  latest  speculation  focused  on 
Ben  W.  Heineman,  chairman  and 
chief  executive  officer  of  Northwest 
Industries,  who  was  said  to  be  form¬ 
ing  a  consortium  of  other  business¬ 
men  to  bid. 

Northwest  is  a  conglomerate 
whose  holidngs  include  Acme  Boot 
Co.,  Union  Underwear,  Lone  Star 
Steel  and  Velsicol  Chemical. 

A  company  spokesman  refused  to 
comment  on  the  rumor. 

Another  informal  group  of  local  in¬ 
vestors  led  by  Chicago  lawyer  Wil¬ 
liam  Singer  conceded  interest  in  ac¬ 
quiring  the  paper. 

The  group  reportedly  includes 
some  of  the  investors  who  made  an 
1  Ith-hour  bid  to  buy  the  Sun-Times 


when  it  was  last  for  sale.  Their  $63- 
million  bid  was  bested  by  Murdoch, 
who  paid  $100  million  for  the  paper. 

Neil  Bluhm,  president  of  JMB  Real¬ 
ty,  told  the  Sun-Times  that  the  group 
was  interested,  “but  we’re  not  ready 
to  make  a  bid.  We  have  to  look  at  the 
numbers.” 

Those  newspaper  chains  which  had 
emerged  in  the  inevitable  acquisition 
rumors  expressed  considerably  less 
interest. 

The  latest  to  take  themselves  out  of 
the  bidding  was  Sun  Publishing 
Corp.,  which  had  looked  hard  at  the 
paper  when  it  was  being  sold  by  Mar¬ 
shall  and  Ted  Field  in  late  1983. 
However,  the  company,  publisher  of 
the  Toronto  Sun  and  Houston  Post, 
decided  not  to  make  a  bid. 

“As  far  as  I  know,  the  Sun-Times 
isn’t  for  sale.  If  it  did  come  up  for  sale, 
I  suppose  we’d  look  at  it,  but  I  can’t 
see  us  making  an  offer,”  Sun  I^b- 
lishing  president  J.  Douglas  Creigh¬ 
ton  told  the  Chicago  Tribune. 

Speculation  about  a  Sun  offer  was 
particularly  feverish  because  Creigh¬ 
ton  sent  Toronto  Sun  general  mana¬ 
ger  Hartley  Steward  to  Chicago  to 


“go  to  a  newspaper  hangout  and  t^k 
to  some  reporters  about  what’s  going 
on.” 

Steward  did  not,  however,  meet 
with  Sun-Times  management, 
Creighton  said. 

Hearst  Corp.  also  turned  up  on  the 
list  of  potential  buyers,  speculation 
fueled  even  more  when  the  chain 
agreed  to  buy  WCVB-TV  in  Boston 
when  Murdoch  completes  acquisition 
of  Metromedia  Inc. 

A  Hearst  spokesman  declined  to 
comment  on  the  reports. 

Also  named  as  prospective  buyers 
—  and  either  declining  to  comment  or 
denying  outright  —  were  the  Tribune 
Co.,  Times-Mirror  Co.,  Garden  State 
Newspapers  and  the  Washington  Post 
Co. 

Louisville  dailies 
start  new  sections 

The  Courier-Journal  and  Louisville 
Times  will  begin  publishing  on  June  5 
two  new  zoned  weekly  Neighborhood 
sections  for  subscribers  in  Oldam  and 
Bullit  Counties. 

The  new  sections  will  have  more 
staff  written  material  than  the  Oldam 
Weekly  and  Bullit  Weekly,  which  will 
be  discontinued. 


ne1«»«"®*ceSootce» 

q\  \n»«***' 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call; 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)766-2863 
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MeetfK^  mcoHMiion 
pecpfe  A\iditvw  thin^ 
incommcxL 


Murray  Kempton 
Newsday 


Josh  Friedman 
Newsday 


Dennis  Bell 
Newsday 


Qzier  Muhamnnad  Howard  Rosenberg 

Newsday  The  Los  Angeles  Times 


They’ve  all  just  earned 
their  professions  high¬ 
est  honor,  a  Pulitzer 
Prize.  And  they  all 
work  for  Times  Mirror 
newspapers. 

Josh  Friedman, 


Dennis  Bell  and  Ozier 
Muhammad  of  News- 
day  received  the  Prize 
for  International  Re¬ 
porting  for  their  series 
on  famine  in  Africa. 

Murray  Kempton  of 


Newsday  received  the 
Prize  for  Commentary 
in  recognition  of  his 
distinguished  career  as 
a  public  commentator. 

Howard  Rosenbei^ 
of  the  Los  Angeles  Times 


won  the  Prize  for 
Criticism  for  10  articles 
of  television  criticism. 
Subjects  included  the 
national  political 
conventions  and  the 
Olympics. 


These  outstanding 
journalists  join  a  pres¬ 
tigious  group  of  Times 
Mirror  Pulitzer  Prize 
winners.  They  have 
extended  a  tradition, 
and  we  salute  them. 


Times  Mirror 


The  Times  Mirror  Company  is  engaged  in  newspaper  publishing,  newsprint  and  forest  products  operations, 
book  publishing,  information  services,  broadcast  television,  cable  television  and  magazine  publishing. 


‘Flat  tax’  proposals  threaten  newspapers 


By  Mark  Fitzgerald 

Two  popular  “flat  tax“  proposals 
in  Congress  would  hurt  newspapers 
flnanci^ly  by  eliminating  same-year 
deduction  of  circulation  expenses,  a 
tax  expert  says. 

And  a  third  proposal  would  com¬ 
pletely  exempt  from  deductions  20% 
of  newspaper  circulation  expenses, 
added  Leonard  Cohen,  a  tax  partner 
at  the  Philadelphia  office  of  KMG 
Main  Hurdman. 

All  three  proposals  would  reverse 
three  decades  of  tax  policy  that  has 
allowed  newspapers  to  deduct 
annually  from  their  gross  profits  vir¬ 
tually  £dl  expenses  related  to  main¬ 
taining  or  increasing  circulation. 

“These  are  real,  viable  bills,” 
Cohen  said. 

One  proposal,  the  Bradley- 
Gephardt  Fair  Tax  Act,  would  amor¬ 
tize  deductions  of  annual  circulation 
expenses  over  ten  years. 

Tne  second,  the  Kemp-Kasten  Fair 
and  Simple  Tax  Act,  puts  the  amor¬ 
tization  over  five  years. 

Finally,  the  so-called  Stark-Chafee 
tax  reform  package  would  permit 
newspapers  to  eliminate  only  80%  of 


its  circulation  expenses. 

All  proposals  are  aimed  at  making 
the  tax  system  fairer  by  imposing 
variations  of  a  “flat  tax”  in  which  the 
great  majority  of  taxpayers  would  pay 
the  same  tax  rate. 

But  in  various  ways,  each  proposal 
would  hurt  newspapers  by  sharply  re¬ 
ducing  cash  flow  or  forcing  papers  to 
absorb  big  expenses,  Cohen  warned 
members  of  International  Newspaper 
Financial  Executives  meeting  at  The 
Homestead  in  Hot  Springs,  Va. 

“While  the  proponents  argue  that 
the  full  tax  benefits  (of  deducting  cir¬ 
culation)  would  be  recovered  over  a 
five-  to  ten-year  proposal  (under  two 
proposals) .  .  .  we  are  all  aware  of  the 
time  value  of  money,”  Cohen  said. 

“Also,  the  loss  of  cash  flow,  by 
paying  higher  federal  taxes,  could 
even  work  hardships  on  smaller 
newspapers,”  he  added. 

However,  the  circulation  expense 
amortization  provisions  could  be 
eliminated  from  the  Kemp-Kasten 
and  Bradley-Gepahardt  bills  if  the 
Reagan  administration  does  not  in¬ 
clude  similar  measures  in  its  so-called 
Treasury  II  tax  reform  bill. 


Cohen  said  that,  based  on  con¬ 
versations  he  has  had  with  adminis¬ 
tration  aides,  it  is  unlikely  Treasury  II 
will  include  the  provisions. 

The  first  administration  bill,  writ¬ 
ten  by  the  Treasury  Department,  did 
not  change  current  tax  policy  towards 
circulation  expenses.  ' 

Cohen  speculated  that  the  congres¬ 
sional  bills  targeted  newspaper  cir¬ 
culation  expenses  mainly  because  of 
ignorance. 

“1  think  (the  staff  bill  writers)  prob¬ 
ably  thought  circulation  expense  was 
some  kind  of  tax  shelter,”  he  said. 

The  treatment  of  circulation  ex¬ 
penses  for  tax  purposes  was  settled 
more  than  30  years  ago  —  but  not 
without  considerable  confusion  and 
controversy,  Cohen  said. 

In  a  landmark  1933  case,  a  federal 
court  held  that  a  publication’s  circula¬ 
tion  was  an  “intangible  capital 
asset,”  and  thus  money  spent  to  in¬ 
crease  circulation  was  investment, 
not  a  deductible  business  expense. 

However,  the  court  also  ruled  that 
money  spent  to  simply  “maintain” 
circulation  was  a  deductible  business 

(Continued  on  page  29) 


"It  has  the  most 
mass  appeal. 

Everyboijy’s  got 

a  birtfxiay!” 

—  Robert  Brown 
Sales  &  Marketing 
Manager  Tampa  Tribune 

You’re  right,  Robert!  Read 
ers  get  personally  involved 
in  The  Birthday  Game,  be¬ 
cause  a  birthday  is  very  per¬ 
sonal.  There’s  just  something 
special  about  finding  your 
own  birthday  right  there  in 
the  newspaper. 


Maybe  that’s  why  The 
Birthday  Game  is  the  proven 
circulation  promotion.  It 
works,  because  people  like 
the  way  it  works. 

And  so  do  newspapers 
of  every  size  from  markets  of 
every  size.  Find  out  more. 
Call  us  and  get  the  facts. 

Or  call  Robert  Brown  in 
Tampa. 


Call  today:  (203)  562-1123. 
Or  write  Bill  Guthrie 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 
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HapCawood 

Editorial  Pages  Editor 
Dayton  DaSy  News 


"We  have  a  tradition  of  vigorous 
editorial  writing  in  Dayton,"  said  Albert  "Hap" 
Cawood  after  receiving  the  national  1984 
Walker  Stone  Award  for  editorial  writing.  "The 
editors  encourage  it,  the  people  have  come  to 
expect  it  and  participate  in  it  —  and  we're  glad 
to  provide  it." 

Earning  awards  is  another  tradition  for 
Cawood,  editor  of  the  Dayton  Daily  News 
editorial  pages.  He  is  a  former  winner  of  the 
national  Sigma  Delta  Chi  Distinguished  Service 
Award  for  editorial  writing  and  has  twice 
earned  the  Ohio  Associated  Press  Award  for 
writing  the  best  editorials  in  any  of  Ohio's 


largest  daily  newspapers. 

During  just  the  past  five  years,  Cawood 
and  his  colleagues  at  the  Dayton  Daily  News 
and  The  Journal  Herald  have  won  more  than 
300  national  and  stateHevel  awards  — 
including  a  Pulitzer  Prize. 

Ask  our  readers.  Tradition  lives  in 
Dayton. 

DAYTON  DAILY  NEWS 
The  Journal  Herald 

CO\  Newspapers 


NEWSPEOPLE  IN  THE  NEWS 


Barry  Hanson,  a  supervising  edi¬ 
tor  of  the  New  York  general  desk  of 
the  Associated  Press,  has  been 
appointed  assistant  managing  editor. 

At  the  same  time,  Louis  D.  Boc- 
CARDi,  president,  announced  that 
Julie  Dunlap,  enterprise  editor  since 
1982,  will  become  enterprise-special 
assignments  editor,  and  Michael 
Silverman  will  become  senior 
national  editor. 

Hanson  joined  the  AP  in  Chicago  in 
1972  and  worked  in  Springfield,  Ill., 
and  Denver  before  transferring  to  the 
general  desk  in  1972.  A  graduate  of 
the  University  of  Nebraska,  he  has  a 
master's  degree  in  journalism  from 
Northwestern  University. 

Dunlap,  a  graduate  of  Pennsylvania 
State  University,  joined  AP  in  Phil¬ 
adelphia  in  1974  and  transferred  to  the 
general  desk  in  1976. 

Silverman,  with  AP  since  1971 ,  first 
worked  in  San  Francisco  and  trans¬ 
ferred  to  the  general  desk  in  1976.  He 
has  a  bachelor’s  degree  from  the  Uni¬ 
versity  of  Chicago  and  a  master’s  in 
English  literature  from  Stanford  Uni¬ 
versity. 

*  *  * 

Ian  Menzies,  who  recently  retired 
as  an  editor  and  columnist  at  the  Bos- 


When 
you’re  on 
deadline. 
And 
when 
you’re  not. 


Therels  a  big  news  source  for 

SMALL  BUSINESS 
facts  6?  figures. 

NFIE 

National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 

(202)  884-9000 


ton  Globe  after  a  37-year  association, 
will  become  a  senior  fellow  at  the 
John  S.  McCormack  Institute  of  Pub¬ 
lic  Affairs,  University  of  Mas¬ 
sachusetts/Boston,  on  July  1. 


New  staff  members  at  the  Kansas 
City  Times  include: 

Rob  Perschau,  to  the  copy  desk. 
He  was  with  the  Fort  Dodge  (Iowa) 
Messenger  as  city  editor. 

Kerry  Schmidt,  to  the  copy  desk. 
He  has  worked  at  the  Moline  (Ill.) 
Daily  Dispatch  as  regional  editor,  the 
Hancock  County  Journal-Pilot, 
Carthage,  Ill.,  as  editor,  and  the  Shel- 
bina  (Mo.)  Democrat  as  city  editor. 

Kevin  Gerrity,  to  the  metropoli¬ 
tan  desk  as  feature  writer.  He  has 
worked  at  the  Columbia  (Mo.)  Daily 
Tribune,  the  Reston  (Va.)  Times  and 
the  Greenville  (S.CJ  News. 

Steve  Buttry,  to  assignment  edi¬ 
tor,  working  with  national  and  region¬ 
al  correspondents.  He  previously 
worked  in  several  capacities  at  the 
Des  Moines  Register. 


CAROLYN  F.  VESPER,  formerly  direc¬ 
tor/national  circulation  soles  for  USA  To¬ 
day,  has  been  promoted  to  vice  president/ 
national  circulation  sales. 

Vesper  joined  the  newspaper  as  mana¬ 
ger/executive  sales  in  1982  and  was 
named  to  her  most  recent  position  a  year 
ago. 

Before  USA  Today,  she  had  been  with 
Xerox  Corporation  in  regional  and 
national  sales  positions  and  as  nnanager 
of  the  executive  communicatons  exchange 
and  was  a  management  analyst  for  the 
Department  of  the  Air  Force  from  1 974  to 
1977. 


Bruce  Rubino,  formerly  circula¬ 
tion  manager  of  the  Pittsburgh  Press, 
was  appointed  circulation  marketing 
manager.  He  is  responsible  for  work¬ 
ing  with  the  sales  development  pro¬ 
gram  and  special  projects. 

Rubino’s  successor  as  circulation 
manager  of  the  Press  is  Edward  C. 
Schmidt,  who  has  responsibility  for 
all  Sunday  and  daily  circulation  op¬ 
erations. 

Schmidt  previously  held  circula¬ 
tion  director  positions  with  the  Gan¬ 
nett  newspapers  in  Pensacola,  West- 
chester-Rockland  Newspapers, 
White  Plains,  N.Y.,  and  Utica,  N.Y. 
Earlier,  he  was  metro  circulation 
manager  of  Gannett’ s  Rochester 
newspapers. 

♦  ♦  * 

Mark  Watanabe  joined  the 
tle  Times  as  copy  editor  in  the  newsfe- 
atures  department.  He  moved  to  the 
Times  from  Advertising  Age,  Chica¬ 
go,  where  he  was  assistant  managing 
editor/news.  Prior  to  that  he  worked 
as  copy  editor  for  the  Suburban  Trib, 
a  supplement  to  the  Chicago  Tribune. 


BILL  McCLELLEN,  a  St.  Louis  Post- 
Dispatch  columnist,  has  received  the  1 984 
Ernie  Pyle  Award  for  Human  Interest  Re¬ 
porting  from  the  Scripps  Howard  Founda¬ 
tion. 

He  writes  a  column  of  local  commen¬ 
tary  three  times  a  week  in  the  Everyday 
section,  dealing  mainly  with  the  city,  its 
people  and  their  problems  and  triumphs. 

McClellen  joined  the  newspaper  in 
AAay  1980,  and  worked  as  a  police  re¬ 
porter  before  becoming  a  columnist.  He 
previously  was  a  feature  writer  and  part- 
time  columnist  for  the  Phoenix  Gazette. 
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Edson  a.  Whipple  is  the. newly 
appointed  managing  editor  of  the 
Toledo  Blade. 

He  has  been  a  member  of  the  staff 
since  1957,  although  he  was  a  summer 
intern  the  year  before  while  a  gradu¬ 
ate  student  at  the  University  of  Michi¬ 
gan.  He  holds  a  bachelor’s  and  mas¬ 
ter’s  degree  in  journalism  from  the 
university. 

Whipple  was  a  reporter  for  the 
Blade  and  the  former  Toledo  Times 
and  for  five  years  was  chief  of  the 
Blade’s  bureau  in  Columbus.  He  went 
back  to  Toledo  as  an  assistant  city 
editor  and  a  copy  editor  before  being 
named  an  assistant  managing  editor  in 
1976.  Since  1983,  Whipple  has  been 
senior  assistant  managing  editor  and 
is  a  part-time  journalism  instructor  at 
the  University  of  Toledo. 

)|t  )K  * 

Carl  W.  Gilbert,  display  adver¬ 
tising  manager  of  the  Kalamazoo 
(Mich.)  Gazette,  became  general 
manager  of  Michigan  Newspapers, 
Inc.,  effective  May  1,  succeeding 
Forrest  Inks,  who  assumed  the  new 
position  of  manager  of  member  ser¬ 
vices  with  the  Michigan  Press  Asso¬ 
ciation. 

With  the  Gazette  since  1%7,  Gil¬ 
bert  served  in  various  positions  in¬ 
cluding  marketing  director  before  his 
most  recent  position  which  included 
responsiblity  for  the  advertising  de¬ 
partment  and  related  services. 

Inks,  general  manager  of  MMI  for 
the  past  eight  years,  previously  was 
with  the  Kansas  Press  Association  for 
more  than  20  years. 

♦  ♦  * 

William  C.  Green  Jr.,  vice  presi¬ 
dent  and  general  manager  of  the  Bir- 
mimgham  (Ala.)  News  Company,  has 
been  named  publisher  of  the  Hunts¬ 
ville  (Ala.)  Times. 

Green’s  duties  in  Birmingham  were 
assumed  by  Victor  H.  Hanson  III, 
assistant  general  manager.  Green 
continues  as  a  corporate  vice  presi¬ 
dent  of  the  Birmingham  company. 

He  joined  the  News  as  promotion 
manager  in  1957  and  later  was  named 
circulaton  director  of  the  News  and 
vice  president  of  Mercury  Express,  a 
subsidiary.  Green  was  named  assis¬ 
tant  general  manager  of  the  company 
in  1973  and  to  his  most  recent  post  in 
1983. 

*  *  * 

William  R.  Peterson  formerly 
production  supervisor  of  Newsday, 
Long  Island,  has  been  named  produc¬ 
tion  manager  of  The  Day,  New  Lon¬ 
don,  Conn.  His  responsibilities  in¬ 
clude  the  pressroom,  composing 
room,  and  production  computers. 

Peterson  worked  in  the  production 
area  of  Newsday  for  12  years. 


Edison  A.  Whipple  Carl  W.  Gilbert  Don  Horine 


Don  Horine,  editorial  writer  and 
columnist  for  the  West  Palm  Beach 
Evening  Times,  was  appointed 
associate  editor. 

With  the  newspaper  since  1980,  he 
previously  was  an  articles  editor  for 
the  National  Enquirer  and  city  and 
news  editor  for  the  Los  Angeles 
bureau  of  the  Associated  Press. 

Horine  holds  a  bachelor’s  and  mas¬ 
ter’s  degree  from  the  Medill  School  of 
Journalism,  Northwestern  UnL 
versity. 

*  ♦  ♦ 

Al  Kaff  will  take  early  retirement 
in  August  after  33  years  with  United 
Press  International.  Kaff  joined  Unit¬ 
ed  Press  in  Tokyo  in  1952  during  the 
Korean  War  and  was  based  in  Korea, 
Japan,  Vietnam,  Taiwan,  the  Phili- 
pines,  Hong  Kong  and  New  York. 

He  was  vice  president  and  general 
manager  of  all  UPI  operations  in  Asia 
and  the  Pacific  from  1978  to  1984,  and 
since  then  has  been  administrator  of 
the  New  York  bureau.  Kaff  directed 
UPI’s  personnel  department  from 
1975-78. 

♦  ♦  ♦ 

William  J.  Delaney  Jr.  was 
named  regional  advertising  director 
of  Iwanna,  Inc.,  a  shopping  guide  for 
Asheville  and  western  North  Caroli¬ 
na.  He  previously  held  a  similar  posi¬ 
tion  at  a  Hendersonville,  N.C.,  shop¬ 
per.  Prior  to  his  association  with 
shoppers,  Delaney  was  public  rela¬ 
tions  director  at  the  Mother  Earth 
News,  Hendersonville,  and  public  re¬ 
lations  manager  of  Parade  Magazine 
for  15  years.  _ 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Yean  Ne Hew- Wide  Renewel  lerHce 


Michael  Murhiy  has  been  pro¬ 
moted  to  county  editor  of  the5an  Ber¬ 
nardino  (Calif.)  Sun.  A  19-year  em¬ 
ployee  of  the  paper,  he  has  been 
sports  editor,  assistant  county  editor 
and  chief  of  the  local  copy  desk. 

Murphy  succeeds  Bettye  Wells 
Miller,  who  accepted  a  teaching 
position  at  the  University  of  Red¬ 
lands. 

*  ♦  ♦ 

Fred  Eliason  has  joined  the  New 
York  Times  as  a  copy  editor  in  the 
Business  Day  section.  He  had  been 
business  editor  of  the  Rochester 
(N.Y.)  Democrat  and  Chronicle. 


- 1  Ll _ L .  I  L.I  n  I '  •  Ll _ L .  4  L  i 
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John  C.  Watkins  Michael  P.  AAetcalf  Stephen  Hamblett  AAary  E.  Wims 


Michael  P.  Metcalf  has  been 
elected  chairman  of  the  board  of  the 
Providence  Journal  Company  follow¬ 
ing  the  announcement  that  John  C. 

A.  Watkins,  chairman  since  1974,  is 
retiring. 

Metcalf,  previously  president,  re¬ 
mains  chief  executive  officer  and  pub¬ 
lisher. 

Watkins  was  elected  chairman 
emeritus  and  will  remain  a  director. 

The  announcement  took  place  at 
the  company's  111th  annual 
stockholders’  meeting. 

Stephen  Hamblett,  previously 
executive  vice  president  and  assistant 
publisher,  was  elected  president  and 
chief  operating  officer  and  remains 
assistant  publisher.  He  also  was 
elected  a  director. 

Mary  E.  Wims  was  elected  assis¬ 
tant  vice  president-personnel. 

Charles  N.  Mock  was  elected  ex¬ 
ecutive  vice  president-personnel  and 
Robert  L.  Wolf,  executive  vice 
president-finance.  They  had  been 
senior  vice  presidents-personnel  and 
finance,  respectively. 

Benjamin  P.  Harris  III,  an  attor¬ 
ney  with  Edwards  &  Angell,  and  F. 
Remington  Ballou,  president  of 

B. A.  Ballou  &  Co.,  Inc.,  were  elected 
to  the  board  of  directors. 

Other  officers  re-elected  were: 
Charles  McC.  Hauser,  vice  presi¬ 


dent  and  executive  editor;  Jack  C. 
Clifford,  vice  president,  broadcast¬ 
ing  and  CATV ;  William  G.  Chafee, 
treasurer  and  secretary;  and  Harry 
L.  Dyson,  assistant  treasurer. 

Watkins  has  retired  after  almost  40 
years  with  the  company.  He  was  pub¬ 
lisher  from  1954  to  1979,  a  record. 

Metcalf  has  been  with  the  Journal- 
Bulletin  since  1962  and  president 
since  1974,  and  publisher  since  1979 
and  chief  executive  officer  since  1983. 
His  grandfather,  Stephen  O.  Met¬ 
calf,  was  dominant  in  the  newspap¬ 
ers  for  over  60  years,  retiring  as  presi¬ 
dent  in  1941.  He  was  followed  by 
George  Pierce  Metcalf  (Michael 
Metcalfs  father),  who  was  president 
unil  his  death  in  1957. 

Hamblett,  who  joined  the  company 
in  1957,  has  served  in  various  adver¬ 
tising  capacities  and  subsequently 
held  positions  including  vice  presi¬ 
dent-marketing  and  corporate  de¬ 
velopment.  In  1983,  he  became  ex¬ 
ecutive  vice  president  and  assistant 
publisher. 

Mock  and  Wolf  both  joined  the 
company  in  1%9  and  have  responsi¬ 
bilities  on  a  corporatewide  basis  for 
personnel-labor  and  finance,  respec¬ 
tively. 

Wims  joined  the  company  in  1981 
as  corporate  benefits  administrator, 
after  working  in  pension  sales  for  the 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolithp 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

Over  62  years  of  continuous, 
thorough,  and  reliable  service. 

P.  O.  Box  7133, 

Shawnee  Mission,  KS  66207 
(913)  451-8260 


Metropolitan  Life  Insurance  Com¬ 
pany.  She  manages  benefit  programs 
on  a  corporate  basis. 

*  *  ♦ 

John  O.  Burgess  was  named  major 
accounts  manager  for  the  Houston 
Post.  Burgess  was  formerly  ad  direc¬ 
tor  ofvthe  Belleville  (III.)  News- 
Democrat,  and  before  that  was  gener¬ 
al  sales  manager  for  the  Wilkes-Barre 
(Pa.)  Times  Leader.  The  News- 
Democrat  and  the  Times  Leader  are 
divisions  of  Capital  Cities  Com¬ 
munications,  Inc. 

♦  ♦  ♦ 

Recent  changes  at  the  San  Jose 
Mercury  News  follow: 

George  Shirk,  former  76ers  writer 
for  the  Philadelphia  Inquirer,  will 
cover  the  San  Francisco  Giants. 

Bud  Geracie,  who  covered  the 
Brewers  for  the  Milwaukee  Sentinel, 
is  assigned  to  the  Oakland  A’s. 

Janice  Rombeck,  previously  at  the 
Wichita  Eagle-Beacon,  joined  the 
metro  copy  desk. 

Dan  Nakaso,  Los  Angeles  Times 
intern,  joined  the  p.m.  staff  as  a  re¬ 
porter. 

OBITUARIES— 


John  Linkletter,  62,  editor-in- 
chief  of  Popular  Mechanics  Maga¬ 
zine,  New  York,  died  April  18  in 
Greenwich,  Conn.,  after  a  brief  ill¬ 
ness.  Earlier  in  his  career,  he  was  city 
editor  of  the  Newton  (Iowa)  Daily 
News.  I 


Warner  E.  Perkinson,  79,  retired 
retail  advertising  manager  of  the  New 
York  Times,  died  April  17  at  a  nursing 
home  in  Pompano  Beach,  Fla. 

He  retired  in  1966  after  30  years  at 
the  Times,  the  last  20  as  department 
manager.  His  career  began  in  1925  in 
the  classified  department  of  the  old 
New  York  American. 


Thomasina  Alexander  Wein¬ 
stein,  63,  a  makeup  editor  at  the  New 
York  Times  since  1981,  died  of  leuke¬ 
mia  on  February  5  at  Memorial  Sloan- 
Kettering  Cancer  Center  in  New 
York  City. 

She  joined  the  Times  in  1956  and 
was  a  member  of  its  Sunday  fashion 
department  and  daily  Living/Style  de¬ 
partment  for  many  years. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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Financier  flies  $400-miiiion  iibei  suit  on  West  Coast 

Defendants  include  the  San  Francisco  Examiner,  Wall 
Street  Journal,  and  Los  Angeles  Herald  Examiner 


By  MX.  Stein 

A  $400-inillion  libel  suit  was  filed 
April  29  against  the  San  Francisco 
Examiner,  Wall  Street  Journal,  and 
Los  Angeles  Herald  Examiner  by 
financier  J.  William  Oldenburg. 

The  action,  one  of  the  largest  de¬ 
famation  suits  on  record,  also  names 
as  defendants  S.F.  Examiner  editor 
David  Halvorsen,  two  of  his  report¬ 
ers,  and  two  others  on  WSJ. 

Oldenburg,  who  is  being  investi¬ 
gated  by  a  San  Francisco  federal 
grand  jury  for  allegedly  improper 
business  dealings,  charges  in  the  libel 
suit  that  he  was  defamed  by  1984  sto¬ 
ries  which  caused  his  financial  empire 
to  collapse. 

In  an  eight-page  list  of  allegations 
against  the  Examiner,  Oldenburg  ac¬ 
cused  the  paper  of  falsely  reporting 
that  he  exaggerated  his  sales  efforts, 
that  his  real  estate  de;  Mngs  were 
under  investigation,  that  many  real 
estate  projects  he  helped  finance  were 
speculative,  and  that  his  main  com¬ 
pany  —  Investment  Mortgage  Inter¬ 
national  —  was  hit  with  high  em¬ 
ployee  turnover. 

Several  of  the  articles  by  staffers 
David  Dietz  and  Phil  Bronstein  were 
reprinted  by  the  L.  A.  Herald  Examin¬ 
er.  Both  reporters  were  named  as  de¬ 
fendants  along  with  Journal  reporters 
Victor  Zonana  and  G.  Christian  Hill. 

Oldenburg  accuses  the  Journal  of 
libeling  him  by  such  statements  as 
that  his  company  was  “mostly  an  illu¬ 
sion,”  that  it  “lured  weak  savings  and 
loans  into  financing  arrangements,” 
and  that  Oldenburg  left  a  “trail  of 
wreckage”  in  some  deals. 

According  to  the  suit,  the  newspa¬ 
per  stories  also  caused  him  loss  of 
reputation  and  business  opportunities 
when  reporters  phoned  potential  cus¬ 
tomers  and  clients  to  ask  about  his 
business  practices. 

The  suit  seeks  $300  million  in  actual 
damages  and  $100  million  in  special 
damages  for  the  loss  of  business  as  the 
result  of  the  reporters’  inquiries. 

Halvorsen  said  the  Examiner  had 
been  threatened  by  Oldenburg  with  a 
libel  suit  for  more  than  a  year. 

“Mr.  Oldenburg  has  chosen  to 
blame  the  messenger  for  his  problems 
rather  than  pointing  out  the  true 
cause,”  Halvorsen  continued.  “The 
stories  were  well-researched  and 
accurate.  We  believe  Mr.  Oldenburg 


has  no  basis  for  a  lawsuit.” 

Examiner  attorney  Jerry  Dougher¬ 
ty  said  the  paper  is  “confident  we  can 
defend  the  suit  and  will  do  so  aggres¬ 
sively.” 

Oldenburg  also  is  the  former  owner 
of  the  Los  Angeles  Express  football 
team,  which  was  seized  by  the  United 
States  Football  League  when  Olden¬ 
burg  allegedly  did  not  pay  his  bills. 

He  told  of  his  intention  to  sue  the 
Examiner  in  the  April  edition  of  San 
Francisco  magazine,  declaring  that 
his  business  practices  were  legiti¬ 
mate.  He  asserted  his  firm  brought  “a 
freshness  to  banking.” 

Oldenburg’s  suit  was  filed  a  few 
days  after  the  Examiner  had  won  a 
libel  suit  by  another  businessman, 
who  had  been  incorrectly  identified  as 
a  suspect  in  a  murder  case. 

Willie  Lee  Beasley,  a  partner  in  a 
S.F.  security  firm,  claimed  he  was  the 
victim  of  “intentional  infliction  of 
emotional  distress”  because  he  con¬ 
sidered  the  paper’s  retraction  insuffi¬ 
cient. 

Superior  Court  Judge  Daniel  H. 


Weinstein  ruled  the  Examiner  story 
about  Beasley  was  “not  substantially 
true”  and  it  was  defamatory  because 
it  wrongly  identified  him  as  a  murder 
suspect. 

However,  Weinstein  noted  that 
neither  the  Examiner  nor  the  reporter 
who  wrote  the  story  had  acted  with 
malice  or  careless  disregard  for  the 
truth. 

Halvorsen  said  the  paper  “fully 
acknowledged  our  mistake  by  going 
in  with  a  correction  as  quickly  as 
possible  to  minimize  any  misunder¬ 
standing  or  hardship  for  Beasley.  We 
could  have  settled  this  case  out  of 
court.  But  we  did  not  because  we 
were  right.” 

Simmons  to  offer 
financial  services 

In  an  effort  to  diversify  its  business 
and  broaden  its  client  base,  Simmons 
Market  Research  Bureau  has  formed 
Simmons  Financial  Research  Ser- 


What  Is  the  Piess  Saiying 
About  the  AFL-CIO  Report 

The  Changing  Situation  of 
Workers  and  Their  Unions 

"The  report  has  significance  not  only  for  workers 
and  employers  but  for  anyone  interested  in  the 
future  of  American  politics.  For  people  my  age,  at 
least,  it  is  impossible  to  imagine  a  strong  current 
of  liberal  politics  in  this  country  without  a 
strong  labor  movement.”  David  Broder 

Washington  Post 

For  Copies  of  the  report  or  information  contact 

Department  of  Information,  AFL-CIO 
Murray  Seeger,  Director 
202/637-5010 

Message  Service:  800/368-5744 


EDITOR  &  PUBLISHER  for  May  18,  1985 


23 


NEWS/TECH 


A  new  computer-to-plate  test 

Morristown  (NJ.)  Dally  Record  to  Install  $2~mllllon  system 
using  AutologICf  3M,  Hell  Graphics  and  IBM  equipment 


By  George  Gameau 

The  Morristown  (NJ.)  Daily  Rec¬ 
ord  plans  to  assemble  fiill  pages  — 
including  news,  ads  and  full-color 
graphics  —  on  computer  terminals 
and  convert  them  directly  into  print¬ 
ing  plates  using  a  computer-driven 
laser. 

The  pagination  and  computer-to- 
plate  technologies,  which  all  but  elim¬ 
inate  the  composition  by  hand  of  page 
mechanicals,  could  make  the  Daily 
Record  the  most  automated  system 
yet  to  produce  a  full  daily  newspaper 
on  a  regular  basis. 

“We  intend  to  paginate  the  entire 
paper,  including  spot  color  and  pro¬ 
cess  color,”  Norman  B.  Tomlinson 
Jr.,  publisher  of  the  Daily  Record, 
said.  “We  believe  this  is  the  next  step 
in  newspaper  production.” 


“It  is  a  significant  step 
forward  In  the  technology 
of  the  production  of 
newspapers,”  John 
Yuhos,  who  Is 
coordinating  the 
Installation  for  Autologic, 
said. 


The  Daily  Record  has  contracted 
with  Autologic  Inc.  of  Newbury  Park, 
Calif.,  to  install  a  complete  APPS-1, 
Autologic’s  Paginating  and  Photoim¬ 
aging  System.  It  is  scheduled  to  be 
operational  by  July  1.  When  it  would 
produce  the  entire  newspaper  is  un¬ 
sure,  but  the  goal  is  to  do  so  within  a 
year. 

The  total  price  of  the  system  will 
exceed  $2  million,  which  includes  a 
duplicate  system  for  backup.  That 
can  be  installed  on  acceptance  of  the 
original,  Tomlinson  said. 

Citing  competition  in  the  metropo¬ 
litan  New  York  area  market,  Tomlin¬ 
son  said,  “We  see  it  as  being  essential 
for  us  to  put  out  a  product  in  the  most 


efficient  manner  —  from  the  stand¬ 
point  of  manpower  utilization  —  in 
the  industry.” 

Tomlinson  said  the  system  would 
allow  the  departments  in  which  in¬ 
formation  originated  to  control  their 
output  directly. 

No  computer-to-plate  system  has 
yet  produced  complete  newspapers 
on  production  schedules,  though  a 
similar  project  achieved  substantial 
success  at  the  Utica  (N.Y.)  Daily 
Press  and  Observer-Dispatch  before 
it  was  discontinued  recently  for  con¬ 
tractual  reasons. 

Home  to  the  Daily  Record,  a  fami¬ 
ly-owned  newspaper  with  a  tradition 
of  technological  adaptation,  is  Mor¬ 
ristown,  a  hub  of  corporate  and  res¬ 
idential  growth  in  suburban  Morris 
County.  With  circulation  up  to  59,000 
daily  and  72,000  Sunday,  the  Daily 
Record  publishes  four  editions  seven 
days  a  week  and  has  been  doing  well: 
Last  year  circulation  rose  about  6% 
and  both  ad  linage  and  newspaper  size 
grew  by  20%,  Tomlinson  said.  It 
prints  nearly  lOO  process  color  shots  a 
week.  Its  production  plant  is  in  near¬ 
by  Parsippany. 

Tomlinson  said  in  a  telephone  inter¬ 
view  that  he  has  been  looking  at 
pagination  since  the  newspaper 
switched  to  offset  printing  in  1%9. 

“It  is  a  significant  step  forward  in 
the  technology  of  the  production  of 
newspapers,”  John  Yuhos,  who  is 
coordinating  the  installation  for  Auto¬ 
logic,  said.  “I  see  this  as  as  large  a 
conversion  as  going  from  hot  metal  to 
cold  type.  It’s  no  small  undertaking.” 

Howard  Eichle,  Daily  Record  vice 
president/operations,  said  the  system 
“takes  the  tot^  newspaper  into  a  data 
processing  concept  rather  than  what 
we  refer  to  as  a  paste-up  concept.” 

Pagination,  in  the  strict  sense,  per¬ 
mits  electronic  assembly  of  complete 
newspaper  pages  and  their  output  as  a 
unit,  including  text  and  graphics.  But 
in  practice,  graphics  more  frequently 
are  pasted  into  gaps  left  in  blocks  of 
type  after  they  are  set. 

Computer-to-plate  eliminates 
altogether  the  need  to  paste  up  a  page 
mechanical.  Instead,  all  text  and 


graphics  emerge  from  the  computer 
not  on  paper  or  film  but  as  exposed 
printing  plates  ready  for  processing 
and  then  the  press. 

In  full  operation,  the  system  is  ex¬ 
pected  to  speed  production,  allowing 
deadlines  to  be  pushed  back  some¬ 
what.  Theoretically,  it  would  virtual¬ 
ly  eliminate  the  composing  room  as  it 
is  presently  known  and  reduce  staff¬ 
ing  in  platemaking  operations. 

What  effect  the  equipment  will 
have  on  staffing  at  the  Daily  Record  is 
the  subject  of  negotiations  between 
management  and  unions,  whose  con¬ 
tracts  expired  Dec.  31,  1984.  There 
are  31  people  working  in  the  compos¬ 
ing  room  and  12  in  platemaking. 

Thomas  B.  Callanan,  president  of 
the  Newark  Typographical  Union 
Local  103,  which  represents  the  com¬ 
posing  room,  declined  to  comment  on 
the  situation  except  to  confirm  con¬ 
tinuing  negotiations. 


To  date  the  major 
problem  plaguing  full 
pagination  has  been  the 
difficulty  in  storing  and 
retrieving  graphics  on  a 
reasonable  amount  of 
equipment  and  at 
efficient  speeds. 


“Obviously  the  system  is  going  to 
have  some  impact  on  the  number  of 
people  we  require,”  Tomlinson  said. 
“What  is  going  to  happen  to  any  per¬ 
son  who  feels  they  lost  their  job 
through  this  process  is  the  subject  of 
ongoing  negotiations.” 

In  the  project,  in  addition  to  Auto¬ 
logic’s  technology.  Autologic  will  act 
as  original  equipment  manufacturer, 
referred  to  as  an  OEM,  using  equip¬ 
ment  from  three  other  companies:  3M 
of  St.  Paul,  Minn.,  for  the  platemak¬ 
ing  system;  Hell  Graphic  Systems 
Inc.  of  Hauppaugue,  N.Y.,  for  the  la¬ 
ser  scknner  for  graphic  input  and  the 
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laser  plate  engraver;  and  Internation¬ 
al  Business  Machines  of  White  Plains, 
N.Y.,  for  a  powerful  mainframe  com¬ 
puter  and  disk  storage. 

To  date  the  m£yor  problem  plaguing 
fiill  pa^nation  has  been  the  difficulty 
in  storing  and  retrieving  graphics  on  a 
reasonable  amount  of  equipment  and 
at  efficient  speeds.  Graphics  in  digital 
form  translate  into  staggering 
amounts  of  information,  sometimes 
one  million  bits  per  square  inch.  The 
large  amounts  of  storage  space  and 
long  times  needed  to  move  such  in¬ 
formation  have  proven  troublesome 
for  the  needs  of  newspapers. 

That  problem  has  been  tackled, 
according  to  Yuhos,  with  a  huge  IBM 
mainframe  computer  and  Autologic’s 
proprietary  array  processor,  which 
functions  as  a  highly  sophisticated 
raster  image  processor. 

The  IBM  4361  mainframe  will  run 
eight  IBM  3350  disk  drives,  each  with 
600  megabytes  of  memory.  That  gives 
the  system  a  capacity  of  4.8  gigabytes, 
or  4.8  billion  bytes,  of  memory.  Also 
included  are  two  magnetic  disk  drives 
and  a  printer. 

At  the  heart  of  the  APPS-1  system, 
however,  stands  Autologic’s  array 
processor  (AAP),  which  quickly 
draws  information  stored  from  the  in¬ 
put  systems  and  merges  it  according 
to  the  page  design.  It  handles  high¬ 
speed  rasterization  and  digital  font 
scaling  to  reformat  paginated  in¬ 
formation  and  drive  the  platemaker. 

According  to  Yuhos,  the  main¬ 
frame  “transmits  data  through  the 
AAP,  mixing  pixel  and  text  data  of 
pages  at  a  very  high  rate  of  speed,  high 
enough  to  produce  a  full  page  in  less 
than  two  minutes.’’ 

In  a  conference  telephone  inter¬ 
view,  Yuhos  and  Eichler  outlined 
how  the  system  will  work. 

The  current  front-end  systems,  40 
editorial  terminals  and  15  classified 
by  Digital  Equipment  Co^.,  would 
be  used  for  text  and  classified  ad  in¬ 
put.  They  operate  on  DEC  software 
for  classified  and  text  management. 

Three  Harris  2200  display  ad  ter¬ 
minals  will  be  replaced  by  a  four- 
terminal  Raycomp  lOOD  system,  a 
stand-alone  system,  which  will  pro¬ 
duce  display  ads  to  be  scanned  into 
the  system.  Eventually,  in  1986,  dis¬ 
play  ad  creation  and  input  will  be  done 
on  four  Autologic  ad  terminals,  simi¬ 
lar  to  APS-25s,  which  will  be  inte¬ 
grated  and  require  no  hard-copy  ads 
to  be  scanned  into  the  system. 

Graphics  will  be  digitized  and  en¬ 
tered  into  the  system  with  an  APS-45, 
Autologic’s  version  of  a  Hell  flatbed 
laser  scanner.  Halftones  will  have  to 
be  pre-screened  and  color  pictures 
will  be  separated  on  the  Daily  Rec¬ 
ord’s  DS  America  color  scanner  be¬ 


fore  entry. 

Pages  will  be  designed  on  four  APS- 
25  workstations,  each  with  two  mega¬ 
bytes  of  memory  and  a  40-megabyte 
disk  drive.  Low-resolution,  black- 
and-white  cathode  ray  tubes  will  dis¬ 
play  full  pages,  with  halftones,  in 
actual  fonts  at  one-fourth  scale  or 
quarter  pages  at  full  size.  On  the 
workstations  it  will  be  possible  to  edit 
text  and  to  block  and  fill  space  for  ads 
and  text.  Dummying  will  be  accom¬ 
plished  with  Layout  80  software. 


What  effect  the 
equipment  will  have  on 
staffing  at  the  Dally 
Record  Is  the  subject  of 
negotiations  between 
management  and  unions, 
whose  contracts  expired 
Dec.  31, 1984. 


The  Daily  Record’s  two  existing 
APS-5  non-graphic,  70-pica  typeset¬ 
ters  will  be  upgraded  to  APS-5/100- 
Gs,  giving  them  the  ability  to  output 
graphics  and  type  at  full-page,  100- 
pica,  widths.  Tliey  could  used  for 
proofing  or  as  a  backups  for  the  laser 


platemaker.  Output  on  the  APPS  1  is  I 
at  1,000  lines  per  inch  and  is  possible 
on  paper  or  fflm. 

Plates  will  be  burned  with  an  APS- 
47  laser  platemaker.  Autologic’s  ver¬ 
sion  of  a  Hell  machine. 

Offset  plates  will  be  made  on  a  3M 
system  with  wipe-on  polymer  coating 
and  3M  processing. 

It  is  expected  to  take  less  than  five 
minutes  to  burn  and  process  the 
plates.  That  is  five  minutes  from  the 
time  a  page  is  released  from  the  com¬ 
puter  until  the  plate  is  ready  to  be 
hung  on  the  press.  Currently  the  Daily 
Record  allows  30  minutes  from  the 
time  a  page  leaves  the  composing 
room  until  it  is  press-ready. 

“The  computer-to-plate  system  is 
obviously  going  to  save  a  consider¬ 
able  amount  of  time.  Newspeople, 
I’m  sure,  are  going  to  take  advantage 
of  that,’’  Eichler  said. 

The  Daily  Record  is  also  planning 
to  increase  markedly  its  press  capac¬ 
ity  in  June.  One  unit  and  one  color 
deck  will  be  added  to  each  of  its 
M. A. N. -Roland  five-unit  offset 
presses  at  the  newspsaper’s  plant  in 
Parsippany,  six  miles  north  of  Morris¬ 
town. 
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(Continued  from  page  12) 

Times,  over  200,000. 

Certificates  of  Merit  were  awarded 
to:  the  Bangor  Daily  News,  50- 
100,000;  the  Austin  (Tex.)  American- 
Statesman,  100-200,000;  Newsday 
(Long  Island,  N.Y.),  Los  Angeles 
Times,  and  Aftenposten,  over 
200,000. 

Public  Relations/Community  Service 
In  the  Public  Relations/Community 
Service  Classification,  first  place 
awards  were  won  by:  Chapel  Hill 
Newspapers  (N.C.),  under  25,000; 
the  Vancouver  Columbian,  25- 
50,000;  Salt  Lake  City  Deseret  News, 
50-  1  00,000;  Allentown 
Call-Chronicle,  100-200,000;  and  the 
Hartford  Courant,  over  200,000. 

Certificates  of  Merit  were  won  by: 
the  Longmont  Times-Call,  under 
25,000;  the  Pottsville  Republican,  the 
Athens  (Ga.)  Banner-Herald! Daily 
News,  25-50,000;  Windsor  (Ont.) 
Star,  50-100,000;  Greensboro  (N.C.) 
News  &  Record,  Tacoma  News  Tri¬ 
bune,  100-200,000;  and  Dayton 
(Ohio)  Daily  News,  over  200,000. 

NIE 

In  the  Newspaper  In  Education 
Classification,  first  place  plaques 

Judging  thi 

Sharon  Abbott,  research  director, 
Telegram-Gazette. 

Sarah  Bailey,  media  buyer,  Quinn  & 
Johnson/BBDO 

Bob  Ballantine,  advertising  director, 
Telegram-Gazette. 

AAoryann  Barone,  vice  president/copy. 
Hill  Holiday  Connors  Cosmopulos 
Bruce  Bmnett,  director  of  human  re¬ 
sources,  Telegram-Gazette 

Paula  Brown,  art  director,  Ingalls 
Associates 

Lori  Canarie,  promotion  department, 
Boston  Globe 

Tom  Chandler,  senior  vice  president  art 
director,  Quinn  &  Johnson/BBDO 
Steve  Cosmopulos,  chairman  &  cre¬ 
ative  director,  Cosmopulos,  Crowley  & 
Daly 

Dal  Dearmin,  vice  president/account 
supervisor,  Quinn  &  Johnson/BBDO 
Ted  Duquette,  vice  president/associate 
creative  director,  Ingalls  Associates 
Jack  Foley,  classified  ad  manager, 
Telegram-Gazette 

Andy  Fuller,  NIE  coordinator,  Tele¬ 
gram-Gazette 

Gary  Greenberg,  vice  president,  Ras- 
sin,  Greenberg,  Seronic,  Hill 

Joe  Grillo,  public  relations,  Giardini/ 
Russell 

Bill  Gunn,  president.  Bill  Gunn  Design 
Associates 

Gene  Haley,  vice  president/creative 
directar,  Haley  &  Ruckle 

Alan  Halliday,  copywriter,  Arnold  & 


were  won  by:  the  Pottsville  Republi¬ 
can,  under  50,000;  Bangor  Daily 
News,  50-100,000;  Asbury  Park 
(N.J.)  Press,  100-200,000;  and  the 
Oklahoman  &  Times,  over  200,000. 

Certificates  of  Merit  were  awarded 
to:  the  Wellington,  New  Zealand 
Dominion  Times,  State  Times! 
Morning  Advocate  of  Baton  Rouge, 
La.,  100-200,000;  and  the  Hartford 
Courant,  over  200,000. 

Employee  Newsletters 
In  the  Employee  Newsletters  Clas¬ 
sification,  first  place  plaques  were 
awarded  to:  the  Somerset  (Pa.)  Daily 
American,  under  25,000;  Daily  News 
of  Indio,  Calif.,  25-50,000;  the  Law¬ 
rence,  (Mass.)  Eagle  Tribune, 
50-100,000;  Wellington  Newspapers 
of  Wellington,  New  Zealand, 
100-200,000;  and  the  Toronto  Star, 
over  200,000. 

Certificates  of  Merit  were  won  by 
the  Naperville  (Ill.)  Sun,  under 
25,000;  The  Day  of  New  London, 
Conn.,  the  Lawrenceville  (Ga.) 
Gwinnett  Daily  News,  25-50,000;  the 
Everett  Herald,  The  Daily  Herald  of 
Arlington  Heights,  III.,  50-100,000; 
Montreal  Gazette,  100-200,000; 
Miami  Herald,  Seattle  Times,  and  the 
Milwaukee  Journal,  over  200,000. 

entries . . . 

Co. 

Susan  Howard,  vice  president/public 
relations,  Ingalls  Associates 

Bob  Johnson,  chairman  emeritus, 
Quinn  &  Johnson/BBDO 

Roni  Jordan,  media  director,  Schneid¬ 
er,  Parker,  Jacuk 

Dick  Lakus,  circulation  director,  Tele¬ 
gram-Gazette 

Betty  Lewis,  copywriter/marketing 
assistant,  Telegram-(^zette 

Connie  McCabe,  associate  creative 
director,  Ingalls  Associates 

AAary  Owanesian,  promotion  art  direc¬ 
tor,  Telegram-Gazette 

Don  Pogany,  copywriter,  Clark,  Gow- 
ard,  Fitts 

Ed  Quinn,  chairman  emeritus,  Quinn  & 
Johnson/BBDO 

Richard  Riccelli,  vice  president/direct 
response  creative  director,  Quinn  & 
Johnson/BBDO 

Jack  Sansolo,  vice  president/director 
marketing  services.  Hill  Holliday  Connors 
Cosmopulos 

Dove  Schaefer,  DeLamarter  &  Ben- 
nette 

Lynn  Schweikart,  copywriter,  Quinn  & 
Johnson/BBDO 

Jack  Stewart,  promotion  department, 
Boston  Globe 

Jack  Wallwork,  vice  president/creative 
director,  Kelly  &  Wallwork 

Ray  Welch,  vice  president/account  su¬ 
pervisor,  Quinn  &  Johnson/BBDO 
Harry  Whitlin,  assistant  to  the  pub¬ 
lisher,  Telegram-Gazette 
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CALL  TODAY  FOR  AN  APPOINTMENT 
CALL  COLLECT  214/931-2312 


PUBUSHERS  EQUIPMENT  CORPORATION 


3230  Commander  Drive 
Carrollton,  Texas  75006 


Phone  (214)931-2312 
Telex:  732561  (TELESERV  DAL) 


In  London  Call  T.R.H.  GRAPHICS  LTD.  Phone  977-9286  Telex:  8954566  TRHLTD  G 
For  South  America  Call  OCCIDENTAL  EQUIP.  INC.  (305)591-8845 


Reporter’s  contempt  conviction  overturned 


By  M.L.  Stein 

A  court  order  holding  a  reporter  in 
contempt  for  not  disclosing  his 
sources  has  been  overturned  by  the 
Idaho  Supreme  Court  in  a  4-1  deci¬ 
sion. 

The  court,  which  sent  the  matter 
back  to  a  lower  court  for  considera¬ 
tion,  ruled  that  journalists  are  not  im¬ 
mune  from  having  to  disclose  con¬ 
fidential  sources,  but  that  the  Con¬ 
stitution  ddes  give  them  qualified 
privilege  against  disclosure.' 

The  order  was  hailed  as  a  landmark 
decision  by  the  Moscow  Idahonian, 
which  has  fought  the  case  since  1983. 

Writing  for  the  majority.  Justice 
Robert  Huntley  said,  “Compelling  a 
reporter  to  disclose  the  identity  of  a 
confidential  source  clearly  raises 
First  Amendment  considerations. 
The  First  Amendment  guarantees  a 
free  press  in  large  part  because  of  the 
important  role  it  can  play  as  a  vital 
source  of  public  information.’’ 

James  G.  Wright,  a  reporter  for  the 
Idahonian  and  the  Pullman  (Wash.) 
Daily  News,  both  owned  by  the  same 
comity,  was  found  in  contempt  for 
refusing  to  disclose  the  name  of  a  con- 
fidenti^d  source  he  interviewed  for  a 
story  about  marijuana  growing. 

The  prosecutor  in  a  criminal  case 
against  the  alleged  grower  wanted 
Wright  to  corroborate  a  co¬ 
defendant’s  testimony  against  defen¬ 
dant  Gary  Kiss. 


In  addition  to  holding  him  in  con¬ 
tempt,  Second  District  Court  Judge 
Ronald  Schilling  also  ordered  Wri^t 
to  pay  a  $S00-a-day  fine  that  was 
stayed  pending  the  Supreme  Court 
appeal. 

The  State  Supreme  Court  declared 
a  limited  privilege  for  reporters  on  dis¬ 
closure  and  sent  the  matter  back  to 
Judge  Schilling  to  determine  if  the  cir¬ 
cumstances  of  the  case  are  significant 
enough  to  warrant  compelling  Wright 
to  testify. 


The  order  was  hailed 
as  a  larKimark  decision 
by  the  'Moscow 
Idahonian,  which  has 
fought  the  case  since 
1983. 


James  E.  Shelledy,  editor  and  pub¬ 
lisher  of  the  Idahonian/Daily  News, 
commented:  “We  have  long  agreed 
with  the  court  that  there  is  no  absolute 
privilege  for  reporters.  We  also  have 
strongly  felt  that  there  are  special  re¬ 
porter  needs  and  circumstances 
courts  ought  to  consider  before  coerc¬ 
ing  him  into  breaking  his  carefully 
given  word  to  protect  sources  of  im¬ 
portant  information  from  retaliation. 


GEORGE  McGovern 


GEORGE  McGovern 


The  byline  starts  the 
excitement. 


What  comes  after  keeps 
it  going. 


Weekly  observations  on  the 
national  and  global  scene  from 
one  of  the  most  recognized 
names  in  American  public  life. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  PARK  AVENUE,  NEW  YORK,  NEW  YORK  10166 
AN  AFFipATE  OF  UNITED  MEDIA.  A  SCRIPPS  HOWARD  COMPANY 


To  find  out  more  about  George 
McGovern  or  the  NEA  service, 
call  Victor  Olefson  at  (212)  692- 
3753. 

NEA:  We  don't  go  with  the 
tide.  Just  with  the  best. 


He  writes  about  issues 
today  that  your  readers  will 
be  talking  about  tomorrow. 


Jim  Wright  being  our  case  in  point.’’ 

Wright  expressed  appreciation  for 
the  court’s  decision,  but  said  he  was 
not  ready  to  claim  he  had  won. 

“There’s  a  court  battle  ahead  over 
what  the  judge  will  do  next  so  we  are 
not  proclaiming  victory  yet,’’  he 
stated. 

Latah  County  prosecutor  William 
Hamlett,  who  sought  Wright’s  testi¬ 
mony,  said  he  was  not  disappointed 
with  the  Supreme  Court’s  decision. 

“The  whole  objective  of  this  case 
was  to  get  a  high  court  decision  as  to 
whether  a  reporter  has  a  privilege  or 
not,’’  Hamlett  declared.  He  added 
that  the  Wright  case  was  a  “perfect” 
one  to  raise  the  issue  because  it  did 
not  involve  a  violent  crime  or  one  that 
would  provoke  an  emotional  public 
reaction. 

In  his  “Letter  From  the  Editor”  in 
the  paper,  Shelledy  remarked  that 
journalists  are  not  a  privileged  class 
but  instead  are  ’’ordinary 
citizens  .  .  .  and  must  accept  the 
basic  responsibilities  of  any  member 
of  society  in  good  standing.” 

However,  he  continued,  “By  the 
nature  o(  a  free  society,  reporters  and 
editors  are  adversaries  of  govern¬ 
ment,  which  includes  the  judicial 
branch. 

“If,  whenever  the  authorities  botch 
or  become  bogged  down  on  a  case, 
government  can  coerce  this  indepen¬ 
dent  clearinghouse  of  information  for 
assistance,  the  citizenry  will  no  lon¬ 
ger  see  the  press  as  a  safe  arena  in 
which  to  deposit  information  that  may 
well  benefit  the  rest  of  society.” 


Secret  Service 

(Continued  from  page  9) 


accept  this  report  as  an  opportunity  to 
reduce  some  of  the  strain  between 
security  needs  and  press  access  .  .  . 

“It  should  be  emphasized  that 
members  of  the  White  House  press 
corps,  without  exception,  acknowl¬ 
edged  the  need  for  tight  security 
around  the  president  and  advocated 
no  changes  that  would  imperil  his 
safety.  In  fact,  all  those  interviewed 
agreed  that  the  overriding  importance 
of  the  president’s  safety  necessarily 
leads  to  some  unavoidable  inconve¬ 
nience  to  the  working  press. 

“There  is  no  record  of  any  modem 
instance  in  which  a  credentialed 
member  of  the  White  House  press 
corps  set  out  to  jeopardize  the  safety 
of  the  president.” 
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Circulation  hike  buoys  expansion  plans 


By  MX.  Stein 

Buoyed  by  an  8.6%  circulation 
gain,  the  Riverside  (Calif.)  Press- 
Enterprise  has  launched  a  long-range 
expansion  program  involving  person¬ 
nel,  equipment  and  greater  news 
coverage. 

In  recent  weeks,  the  morning  daily 
has  hired  five  editors,  six  reporters,  a 
photographer,  editorial  writer  and 
artist  and  has  established  14  new,  full¬ 
time  news  department  positions. 

Merit  pay  increases  have  been 
given  to  “deserving”  staff  members 
and  out-of-city  bureaus  have  been  en¬ 
larged. 

“This  is  in  response  to  the  phe- 

City  News  Bureau 
to  hold  reunion 

City  News  Bureau  of  Chicago  will 
hold  its  1985  reunion  for  former  re¬ 
porters  and  editors  on  June  4  at  Di¬ 
anna's  Oppa  Restaurant. 

It  costs  $10  for  the  dinner  —  wine, 
shish  kabob  or  souvlaka  foumou  — 
and  $1.25  for  drinks  at  the  bar. 

Interested  parties  should  contact 
Bill  Sabo  at  CNB. 


$1,300,000s 

NOW  WITH  4  WAYS  TO  WIN 


nomenal  growth  of  the  area  and  the 
projections  that  it  will  continue,”  edi¬ 
tor  and  publisher  Howard  H.  “Tim” 
Hays  said. 

Hays  said  current  circulation  is 
130,458  compared  to  120,083  at  this 
time  last  year,  an  8.6%  gain. 

He  noted  that  Riverside  County  in 
Southern  California  is  estimated  to  be 
growing  at  a  rate  of  about  4.5%  per 
year  “and  we’re  determined  to  fur¬ 
ther  increase  it.” 

Among  the  paper’s  plans.  Hays 
continued,  is  to  make  zoned  editions 
“stronger  and  stronger.” 

Also  included  in  the  expansion. 
Hays  said,  are  the  acquisition  of  two 
more  Atex  editing  terminals  and  an 
Atex  terminal  board,  three  IBM  ter¬ 
minals  for  the  bureaus,  computeriza¬ 
tion  of  library  files  and  the  creation  of 

Dallas  dally  debuts 
real  estate  mag 

The  Dallas  Times  Herald  intro¬ 
duced  Southwest  Impressions,  a  real 
estate  magazine  showcasing  resort 
and  leisure  properties  in  the  South¬ 
west,  on  April  14. 


READER  INTEREST 
BUILDS 
CIRCULATION 


eight  summer  internships. 

Future  plans.  Hays  said,  call  for 
expansion  of  the  “Nei^bors”  pages, 
creating  new  editorial  positions, 
bringing  in  writing  coaches,  the  in¬ 
stallation  of  a  news  satellite  operation 
in  the  Press-Enterprise  building  and 
the  undertaking  of  a  reader  survey. 

Flat  tax 

(Continued  from  page  18) 
expense. 

Several  years  later,  Cohen  said,  an 
appeals  court  ruled  that  a  newspaper 
whose  circulation  has  reached  “a 
natural  saturation  point”  could  re¬ 
duce  nearly  all  its  circulation  ex¬ 
penses. 

Congress  stepped  in  to  settle  the 
issue  in  1950  when  it  enacted  a  regula¬ 
tion  saying  that  all  circulation  ex¬ 
penses  —  except  those  for  the  pur¬ 
chase  of  land,  property  or  circulation 
lists  from  another  publication  —  are 
fully  deductible. 

“What  this  has  meant  is  that  pretty 
much  all  expenditures  are  deductible 
unless  a  publisher  chooses  to  put 
some  in  capital  expenditures,”  Cohen 
said. 


fl7S,000.1 


lEUROMlNTi 


CALL  (305)  441-2526 
#1  PROMOTION 
BUILDERS  WORLDWIDE 


THE  TIMES 


K  PI^KSONM  M  MB^Ks 


1099  PONCE  DE  LEON  BLVD. 
CORAL  GABLES, 
FLORIDA  33134 


ALL  THESE  HAVE  ONE 
THING  IN  COMMON: 
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Shop  Talk 

(Continued  from  page  44) 

data,  but  also  on  ensuring  it  is  pro¬ 
duced  in  a  language  and  form  that  can 
be  easily  discussed  and  acted  upon  by 
individuals  within  their  own  com¬ 
panies. 

The  prime  research  objectives  of 
the  United  Kingdom  regional  press 
are  to  determine  what  the  public  re¬ 
quires  from  newspapers  and  how 
newspapers  are  seen  to  fit  in  with 
other  media;  what  is  really  meant  by 
local  news  and  what  the  critically  im¬ 
portant  young  market  requires. 

On  the  distribution  side,  the  major 
priority  has  been  to  investigate  which 
factors  determine  how  people  buy 
their  newspaper;  and,  given  the  se¬ 
rious  decline  in  home-delivered  sales, 
declining  numbers  of  retail  outlets, 
changes  in  shop  hours  and  generally 
declining  sales,  how  ‘delivered’  sales 
can  be  increased. 

A  national  study  has  been  carried 
out  to  investigate  where,  when,  who, 
how  and  why  people  buy  newspapers. 
Some  of  the  specific  areas  covered  by 
the  survey  are:  the  proportion  of 
home-delivered  to  casual  sale,  the 
motivation  of  buyers,  the  purchasing 
behavior  of  casual  buyers  and  the  ser¬ 
vices  offered  by  newsagents. 

The  mqjor  objective  of  the  study 


was  to  act  as  a  stimulus  to  newspaper 
managements  to  examine  the  findings 
and  to  act  upon  these  wherever  possi¬ 
ble  to  develop  newspaper  sales. 

On  the  editorial  side,  a  series  of 
focus  groups  (group  discussions)  was 
undert^en  as  part  of  the  Project,  to 
demonstrate  how  such  groups  could 
help  an  editor  to  know  what  his  public 
wants,  what  are  the  benefits,  how 
they  can  be  set  up,  what  are  the  do’s 
and  don’ts  and  how  the  results  can 
best  be  used. 

This  was  followed  up  by  training 
courses  for  newspaper  editors  and  re¬ 
searchers.  This  activity  has  resulted 
in  an  encouraging  increase  in  involve¬ 
ment  with  and  use  of  focus  groups  as 
an  important  preliminary  stage  of  the 
planning  and  development  of  editorial 
strategies  within  the  United  Kingdom 
regional  press. 

In  terms  of  the  young  market,  a  ma¬ 
jor  research  study  was  recently  com¬ 
missioned  to  examine  attitudes,  in¬ 
terests  and,  specifically,  media  be¬ 
havior  of  young  people.  The  study  has 
provided  valuable  indicators  as  to 
how  the  regional  press  can  cater  to  the 
needs  of  this  currently  vital  group  of 
people. 

The  most  recent  research  studies 
carried  out  under  the  auspices  of  the 
Project  have  sought  to  provide 
answers  to  the  questions:  “What  do 
readers  want  from  us?”  and  “What 


are  they  prepared  to  pay  for  us?” 

The  objectives  of  the  former  study 
are  to  identify  reader  requirements 
and  to  suggest  how  newspapers  might 
develop  their  appeal  in  order  to  meet 
these  requirements  satisfactorily. 

The  latter  study  is  designed  to  pro¬ 
vide  Society  members  with  helpful 
guidelines  for  their  cover-pricing  poli¬ 
cy  and  tactics. 

There  are  two  final  things  about  re¬ 
search  which  I  think  need  always  to 
be  kept  in  mind;  one  is  about  accumu¬ 
lating  useful  information  and  the 
other  is  that  the  end  must  justify  the 
cost  of  the  means.  I  hope  we  have 
kept  both  these  in  sight. 


Photographer 

(Continued  from  page  30) 


There  is  one  ambition  that  bums 
inside  her  very  strongly.  Like  many 
other  Chinese,  she  would  like  to  visit 
the  United  States. 

“I  want  to  go  to  the  United  States.  1 
would  like  to  work  for  an  American 
newspaper  for  a  while,”  she  said. 
“We  must  see  the  world,  open  the 
doors,  meet  people.  As  journalists  we 
must  become  more  involved.  I  would 
like  to  get  to  know  some  American 
photographers  and  I  would  like  to  see 
how  they  work.  I  wonder,  do  they  ride 
buses  like  I  do?” 


Why  is 
this  man 
smiling? 


Maybe  it*s  because  THE  BORN  LOSER®  has  become  one  of  the 
great  success  stories  of  comic  strips.  Now  celebrating  its  twentieth  year, 
THE  BORN  LOSER  appears  in  nearly  1,200  newspapers! 

Congratulations  to  Art  Sansom  for  creating  characters  who  have  met 
the  tests  of  time  —  and  of  discerning  editors. 

For  more  information,  call  Brad  Bushell,  V.P.  and  Sales  Manager 
at  1-800-221-4816  (in  New  York  state,  212-692-3700). 
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SYNDICATES 


From  the  Republicans  to  the  Republic 

Editorial  cartoonist  Steve  Benson  went  from  doing  partisan  art 
for  the  GOP  to  taking  on  all  targets  for  an  Arizona  daily 


It  seems  this  particular  German's  name  is  not  germane  to  their  search. 


By  Vkky  Hay 

Arizona  Republic  readers  can’t  de¬ 
cide  what  to  make  of  Steve  Benson. 
The  Phoenix-based  daily’s  editorial 
cartoonist,  whose  work  reaches  120 
U.S.  newspapers  via  Tribune  Media 
Services,  plays  to  mixed  reviews. 

“Bigoted;  biased  and  inaccurate,’’ 
wrote  the  chairman  of  the  Jewish  Fed¬ 
eration  of  Greater  Phoenix’s  Israel 
Action  Committee.  “Shameful,”  said 
a  representative  of  the  American- 
Arab  Anti-Discrimination  Commit¬ 
tee.  “My  garbage  can  has  better  taste 
than  this,”  wrote  one  citizen.  And 
from  columnist  Mike  Royko: 
“Wonderful,  wonderful,  wonderful!” 

The  object  of  this  passion — a  slen¬ 
der,  articulate  young  man  who  de¬ 
scribes  himself  as  “a  pragmatic  con¬ 
servative” — won  the  1984  Headliner 
Award  for  consistently  outstanding 
editorial  cartoons  and  was  a  1984 
Pulitzer  Prize  finalist.  A  book-length 
collection  of  his  work.  Fencin’  with 
Benson,  appeared  last  year. 

He’s  particularly  proud  of  a  cartoon 
that  shows  a  Democratic  headquar¬ 
ters  sign-painter  lettering  a  gigantic 
“Ferraro”  followed  by  a  pygmy 
“Mondale”  while  a  campaign  worker 
inside  remarks,  “It  was  a  bold,  calcu¬ 
lated  move  designed  to  balance  the 
ticket.”  In  one  week,  it  ran  in  News¬ 
week,  Time,  and  U.S.  News  &  World 
Report. 

Benson  likes  to  say  he  got  his  art 
training  from  the  “draw  this  dog” 
school.  When  he  was  14,  he  signed  up 
for  one  of  those  correspondence 
courses  that  advertise  inside  match¬ 
book  covers.  Although  he  laughs 
about  the  Minneapolis  Art  Instruction 
School’s  marketing  style,  he  says  the 
course  allowed  him  to  bypass  some 
basic  art  classes  at  Brigham  Young 
University,  where  he  graduated  cum 
laude  in  1979. 

At  BYU,  Benson  found  the  art  ma¬ 
jor  failed  to  fit  his  needs  because  its 
emphasis  fell  on  graphic  and  fine  arts. 
“I  was  a  cartooning  fiend,”  he  re- 


Vicky  Hay  is  a  free-lance  writer 
based  in  Phoenix. 


calls.  “There  was  no  outlet  for  that.” 
So  he  switched  to  political,  science. 

Fresh  out  of  college,  he  spent  a  year 
with  a  Washington,  D.C. ,  Senate  poli¬ 
cy  committee  as  a  researcher  andwrit- 
er,  ending  as  the  Republican  group’s 
full-time  paid  editorid  cartoonist  dur¬ 
ing  the  1980  election  year.  He  enjoyed 
it  but  grew  bored  with  endless  parti¬ 
sanship.  “There’s  more  to  cartooning 
than  that,”  he  says.  “There  are  boobs 
on  both  sides  of  the  fence.” 

Meanwhile,  the  Arizona  Republic 
was  searching  for  someone  to  replace 
retiring  cartoonist  Reg  Manning. 
When  editor  Pat  Murphy  came  across 
some  of  Benson’s  Washington  car¬ 
toons,  he  sent  for  the  26-year-old 
artist  and  within  three  days  of  the  ini¬ 
tial  interview  offered  him  a  job. 

The  addition  of  Benson  to  the  Re¬ 
public’s  staff  reflected  the  paper’s 
maturing  editorial  policy,  which  in  the 
past  was  stridently  right-wing.  While 
Benson  professes  an  unabashed  con¬ 
servatism,  he  is  not  knee-jerk  rightist. 
He  will  draw  a  stinging  anti-abortion 
cartoon  and  then  shoot  down  the 
National  Rifle  Association’s  stand 
against  gun  control. 

“You  have  to  be  open-minded 


enough  to  see  the  weakness  even 
among  those  you  support,”  he  re¬ 
flects.  “Democrats  don’t  have  a  cor¬ 
ner  on  folly.  Neither  do  Republi¬ 
cans.”  Still,  he  admits  to  missing  Jim¬ 
my  Carter.  “You  couldn’t  ask  for  a 
better  character,”  he  says.  “He  was  a 
character.  We  didn’t  really  have  to 
cartoon  the  guy.  We  just  waited  for 
him  to  say  something.” 

Benson  regards  the  Republican 
administration  as  an  inhibiting  factor 
for  conservative  editorial  cartoonists. 
“A  cartoonist  is  most  effective  when 
he’s  critical,”  he  observes.  “And  it’s 
hard  to  be  critical  of  someone  you 
support.” 

An  effective  cartoonist,  says  Ben¬ 
son,  must  be  willing  to  shoot  across 
the  board  at  issues  about  which  he 
feels  strongly.  “It  enhances  your 
credibility  to  those  on  the  other  side  of 
the  spectrum,  but  it  also  makes  you 
feel  more  comfortable  with  yourself  if 
you’re  willing  to  say,  ‘OK,  Ronnie, 
your  remark  about  bombing  the 
Soviet  Union  went  a  little  bit  too  far 
and  I  can’t  let  that  pass.’” 

The  Republic’s  publisher,  Duke 
Tully,  once  told  Benson  that  the  jour¬ 
nalist’s  role  is  “to  comfort  the 
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afflicted  and  afflict  the  comfortable,” 
an  axiom  he  took  to  heart.  “Whenev¬ 
er  someone  gets  comfortable,  that’s 
the  best  time  to  zing  them,”  he  says. 

“Of  course,  you  should  zing  them 
with  justification.  Taking  potshots 
just  to  be  criticizing  doesn’t  take  any 
guts  or  imagination  and  really  doesn’t 
show  any  responsibility.  But  it  does 
show  responsibility  to  call  the  shots  as 
you  see  them,  knowing  full  well  that  if 
you  do,  you’re  probably  going  to  in¬ 
cur  the  wrath  of  certain  special- 
interest  groups.” 


He  does  incur  wrath.  When  his  car¬ 
toon  commenting  on  reported  child 
abuse  in  day-care  centers  hit  print,  an 
editor  in  New  York  called  to  ask  if 
he’d  had  any  negative  response. 

“Some,”  he  answered  innocently. 
“Why  do  you  ask?” 

“We’ve  got  camera  crews  from  the 
local  television  stations  down  here,” 
exclaimed  the  beleaguered  editor. 
“Our  day-care  industry  is  about  to 
gag  on  its  bottles!” 

Benson  thinks  the  strong  reaction 
his  art  engenders  stems  from  the 
medium  itself.  “Humor  is  a  very 
effective  way  of  getting  across  a  time¬ 
ly,  important  message.  The  things  we 
feel  most  deeply  about  are  the  things 
we  laugh  loudest  over.  So  oftentimes 
the  most  effective  criticism  is  the 
humorous  criticism.  It  comes  in 
through  the  back  door,  sneaks  up  on 
you,  and  gets  in  there  where  other 
criticisms  couldn’t. 

“The  frustrating  thing  to  those  who 
disagree  with  the  cartoonist,”  he 
adds,  “is  that  his  medium  is  so  effec¬ 


tive  it  can  literally  take  the  wind  out  oi  ^ 
the  sails  of  the  opposing  point  of  view. 
Not  because  the  cartoonist’s  logic  or 
the  strength  of  his  position  is  superior, 
but  because  the  way  in  which  he  ex¬ 
presses  his  point  of  view  through  the 
cartoon  is  almost  unassailable.” 

Benson’s  acerbic  commentary  cov¬ 
ers  the  field,  from  Girl  Scout  cookies 
to  homosexuality.  He’s  been  called 
anti-Arab,  anti-Semitic,  anti¬ 
feminist,  anti-gay,  and  a  nemesis  to 
the  Girl  Scouts  of  America.  How  does 
he  respond  to  the  rage  he  stirs  up? 

He  bears  in  mind  that  those  who 
attack  his  work  as  unfair  usually  have 
a  vested  interest  in  the  subject.  Critics 
of  his  day-care  cartoon  were  mostly 
industry  spokespeople,  for  example. 
“I  immediately  dismiss  much  of  what 
they  (interested  parties)  have  to  say,” 
he  remarks.  “TTiey  don’t  put  much 
faith  in  the  reader’s  intelligence.  I 
think  the  reader  can  see  that  this  is  a 
cartoon. 

“I  don’t  aim  to  please,”  he  adds.  “I 
just  aim.” 


King  offers  columnist  with  mid-America  orientation 


Vicki  Williams,  a  new  columnist 
who  speaks  with  “the  voice  of  middle 
America,”  is  being  distributed  by 
King  Features  Syndicate. 

Williams — who  King  says  is 
“proud  of  her  blue-collar  heritage  and 
would  like  to  change  the  fact  that 
working-class  people  are  seen  as 
second-class  citizens” — writes  about 
such  topics  as  President  Reagan,  the 
Vietnam  War,  the  Gross  National 
Product,  abortion,  and  religion. 

The  columnist  grew  up  in  rural 
America  and  still  lives  in  Largo,  Ind. 


Belli  writing  column 

Melvin  M.  Belli— the  flamboyant 
San  Francisco  attorney  who  has  de¬ 
fended  Jack  Ruby,  Martha  Mitchell, 
Errol  Flynn,  Lenny  Bruce,  and  the 
Rolling  Stones — is  starting  a  column 
in  July. 

The  feature  will  contain  commen¬ 
tary  on  social  issues  and  current 
events,  consumer  advice,  “intimate 
remembrances”  of  Belli’s  famous 
clients,  and  other  things. 

Belli  is  the  author  of  My  Life  on 
Trial  and  over  40  other  books,  a  fre¬ 
quent  guest  columnist  on  Op-Ed 
pages,  and  a  frequent  guest  on  radio 
and  television  talk  shows. 

“The  Belli  Files/Belli’s  World”  is 
being  syndicated  by  Continuum  Fea¬ 
tures,  Suite  46,  345  W.  85th  St.,  New 
York,  N.Y.  10024. 


She  is  a  high  school  graduate,  part- 
time  real  estate  salesperson,  and  part- 
time  bartender.  Williams  has  also 
been  asked  to  teach  writing  work¬ 
shops  at  local  colleges  and  for  the  In¬ 
ternational  Women’s  Writing  Guild  at 
Skidmore  College. 

Williams’  writings  have  appeared 
in  USA  Today,  Sports  Illustrated, 
McCall’s,  and  local  farming  maga¬ 


zines.  According  to  King,  she  re¬ 
ceived  the  largest  number  of  re¬ 
sponses  to  her  “My  Turn”  column  in 
Newsweek  than  any  writer  before  her. 

Subscribers  to  her  600-word  col¬ 
umn  include  the  Phoenix  Gazette, 
Los  Angeles  Herald  Examiner,  Den¬ 
ver  Rocky  Mountain  News,  Boston 
Herald,  San  Antonio  Light,  and  Seat¬ 
tle  Post-Intelligencer. 


You’re  about  to  meet  Ted  Hart  in 


IIWPID 

r  RICH  TORREY  ^ 


Take  a  new 
direction  in  comics 
on  June  16th. 

Call  Larry  Olsen  at 

1-800-223-7383 

or 

1-212-682-5600. 
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SYNDICATES - 


‘Dick  Tracy’  creator  Chester  Gould  dies  at  age  of  84 


Chester  Gould,  who  created  “Dick  I  Gould,  who  twice  won  the  Reuben  I  Max  Collins  and  artist  Dick  Locher, 


Tracy”  in  1931,  died  May  1 1  in  Illinois 
at  the  age  of  84. 


as  “Outstanding  Cartoonist  of  the 
Year,”  retired  in  1977.  His  Tribune 


Bom  in  Oklahoma  in  1900,  Gould  Media  Services-distributed  comic 


graduated  from  Northwestern  Uni¬ 
versity  and  worked  for  several  Chica¬ 
go  newspapers  before  developing 


Cartoonists  discuss  Chester  Gould  and 
the  impact  of  'Dick  Troc/  in  on  illustrated 
story  that  will  appear  in  next  week's  E&P. 


“Dick  Tracy.”  The  comic — whose 
squared-jawed  hero  got  into  detective 
work  after  his  heartthrob’s  father  was 
gunned  down — caught  on  almost  im¬ 
mediately. 

“Dick  Tracy”  was  known  for  its 
repulsive-looking  villains  (such  as 
Pruneface  and  the  Brow),  realistic  de¬ 
tails,  violence,  police  gadgets  (such  as 
the  two-way  wrist  radio),  and  stark 
drawing  style. 


Former  columnist  dies 

Philip  Greer,  economics  corres¬ 
pondent  for  ABC  Radio  and  coauthor 
with  Myron  Kandel  of  a  former  syndi¬ 
cated  column,  died  May  3  at  the  age  of 
54. 

The  twice-weekly  “Greer-Kandel 
Reports”  business  feature  was 
distributed  by  what  is  now  called  Tri¬ 
bune  Media  Services. 


creation  is  now  handled  by  writer 


who  is  also  a  Pulitzer-winning  edito¬ 
rial  cartoonist.  And  a  “Dick  Tracy” 
movie  starring  Warren  Beatty  is  in  the 
works. 


Graphic  investment  feature  starts 


A  weekly  graphic  feature  that 
shows  what's  “leading  the  pack” 
among  various  investments  has  been 
introduced  by  Universal  Press  Syndi¬ 
cate. 

“The  Great  Race”  is  by  Gary  S. 
Meyers,  who  syndicates  finance  arti¬ 
cles  and  statistical  business  graphics 
to  about  130  papers  via  his  firm  of 
Gary  S.  Meyers  &  Associates. 

Others  using  Meyers’  research  and 
forecasting  have  included  Time, 
Newsweek,  Business  Week,  NBC, 
CBS,  ABC,  the  Department  of  Hous¬ 
ing  and  Urban  Development,  the 
Office  of  Management  and  Budget, 
and  financial  institutions. 


Meyers  also  gives  lectures  and  has 
appeared  on  radio  and  television. 


Answers  questions  about  cancer 


A  weekly  cancer  information  col¬ 
umn  that  has  been  published  in  New 


Dear  Miss  Manners: 

When  Is  a  VASE  a  VAHZ? 


Gentle  Reader: 

dah-zies. 


Judith  Martin  is  Miss  Manners 

The  ultimate  authority. 

For  rates  and  availability,  call  Brad  Bushell, 

V.P.  and  Sales  Manager,  at  1-800-221-  4816 
(in  New  York  State,  212-692-3700). 

Saying  "no"  to  Miss  Manners 
just  isn't  done. 

aWB  UNITED  FEATURE  SYNDICATE 

M  200  PARK  AVENUE,  NEW  YORK,  NEW  YORK  10166  ‘ 

AN  AFFILIATE  OF  UNITED  MEDIA.  A  SCRIPPS  HOWARD  COMPANY  _ '  _ _ _ I 


Hampshire  newspapers  the  past  five 
years  is  now  being  offered  nationally. 

“Living  With  Cancer”  is  prepared 
and  distributed  by  the  Norris  Cotton 
Cancer  Center,  a  research  and  treat¬ 
ment  facility  connected  with  Dart¬ 
mouth  Medical  School  and  Dart- 
mouth-Hitchcock  Medical  Center. 

Deborah  S.  Solomon,  who  is  editor 
of  “Living  With  Cancer,”  said  the 
column  is  “based  on  letters  from 
readers  asking  questions  they  feel 
their  doctors  have  not  answered  ade¬ 
quately  or  questions  they  were  afraid 
to  ask.” 

Each  installment  of  the  column 
consists  of  one  question  and  answer, 
and  runs  150  to  400  words.  Solomon — 
the  former  medicine  and  science  edi¬ 
tor  at  WGBH,  Boston’s  public  televi¬ 
sion  station — bases  her  answers  on 
discussions  with  members  of  the  Nor¬ 
ris  medical  staff  and  comments  from  a 
15-member  statewide  editorial  board 
of  physicians  and  other  health 
workers. 

Norris  is  based  at  Dartmouth- 
Hitchcock  Medical  Center,  Hanover, 
N.H.  03756. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

CARTOONS 

HEALTH 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  iN  37130. 

HMOs  AND  YOUR  HEALTH-  A  new 
answer  for  everyone  to  high  medical 
costs.  Timely  article  series  by  Joseph 
Silverstein.  Details  from  Mike  LeFan  Fe¬ 
atures,  1802  S.  13th,  Temple,  TX 
76501. 

FOR  SALE 

Small  gr^ic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in  j 
new  location  with  excellent  market  | 
potential.  Also  includes  small  weekly  ! 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for  ! 
appointment  to  see. 

CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  80x8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

1  Box  637,  Goochland,  VA  23063 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 

GARDENING 

"SENIOR  CLINIC".  A  specialist  writes 
America’s  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  Q&A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-"Timely  -Incisive-  Excellent 
Reader  Response”.  Now  in  4th  year. 
Weekly,  6(J0  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361, 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

WEEKLY  NEWSPAPER  in  state  capital  | 
within  Zone  2  needs  investors  for  expan-  1 
Sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher.  j 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  high^  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
i  (813)  733-8053  daytime;  (813)  446- 
;0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga- 
1  tion,  of  course. 

MONEY 

WOULD  YOU  LIKE  TO  RECEIVE  UPl  at 
no  effective  cost,  plus  international 
news  supplement  paid  for  by  ads  now 
going  to  TV  providing  you  six-figure 
annual  profit?  I  evolved  thisconceptwith 
late  Sam  Meek,  Vice  Chairman  J.  Walter 
Thompson  and  founding  Director,  TIME, 
Inc.  If  you  want  to  save  UPl  write  YES  on 
this  ad  and  send  on  your  letterhead  to 
Luis  Nogales,  UPl,  1400  Eye  St.,  NW. 
Washin^on,  DC  20005,  with  photocopy 
to  Bob  Cunningham,  former  owner/ 
publisher  Rome  Italy  Daily  American,  PO 
Box  588,  Pawleys  Island,  SC  29585. 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a  re¬ 
markably  low  price.  Columns  ready  to 
run  on  childrens'  health,  consumer 
drugs  and  healthful  travel,  dental  care 
and  fitness.  Weekly  package  of  6000 
plus  words.  Can  be  mailed  or  sent  elec¬ 
tronically.  AP  style.  Send  for  sample  or 
free  trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington,  DC  20037. 

MOVIE  REVIEWS 

!  BrokersKk>nsuftants>Appraisers 

Daily  and  Weekly  Newspapers 

1  JAMES  A.  MARTIN  ASSOCIATES 
i  Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

1  SERVING  THE  USA 

I 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

POLITICAL  COLUMNS 

1  Fournier  Media  Service  Inc. 

AppraisaPBrokerage^onsulting 

1  John  L.  Fournier  Jr. 

I  PO  Box  5789,  Bend,  OR  97708 

1  Office  (503)  389-3277 

ENTERTAINMENT 

IN  THE  NATIONAL  INTEREST -A  hard¬ 
hitting,  insightful  weekly  800-word  op¬ 
ed  column  on  national  affairs,  defense 
and  foreign  policy.  Explains  the  complex 
issues  your  readers  caia  about.  8th  year. 

P.  0.  Box  891,  Bryn  Mawr,  PA  19010. 
(215)  525-4764. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

{  JAMES  W.  HALL,  JR. 

:  Newspaper 

1  Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 

VIDEO 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

HOMES 

WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette, 
^mpleson  request.  VIDEO  REVIEWS,  7 
Utica  St.,  Quincy,  MA  02169. 

GOVERNMENT  HOMES  from  $1  (u  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming.  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

!  CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 

1  John  T.  Cribb  (406)  266-4223 

1  SalesK)onsulting>Appraising 

REAL  ESTATE 

SCIENCE 

NEWSPAPER  BROKERS 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  lienee 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 

ALAN  G  LEWIS.  MEDIA  BROKER 

On  file  over  1(X)  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 

FEATURE  YOUR  FEATURE 

In  Features  Available 

And  watch  Your  Sales  Soar! 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 

ATTENTION  ADVERTISERS: 

Due  to  the  Memorial  Day  Weekend,  the  offices  of 
Editor  &  Publisher  will  be  closed  Monday,  May  27. 
Thank  you, 

E  &  P  Classified  Department 
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NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washinston,  0.  C.  20005 
33 


MEL  HOOELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4^7,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 

ROY  holdIng  &  ASSOCIATES 
•Brokers  •Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  communiW  tabloid, 
two  yurs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,()00.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sWIe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9O02, 


DIVORCE  SALE  must  sell  northern  Neva¬ 
da  county  seat  weekly  gross  $100,000 
quick  sale  for  $5O,O0O.  $2O,0OO  down, 
(jwner  will  carry  balance.  Management 
team  available.  Write  only  to  David 
Shire,  PO  Box  7()4,  Battle  Mountain,  NV 
89820. 


DAILY-  court  and  legal.  M^or  Ohio  city. 
Extremely  profitable.  $75(},000. 
WEEKLIES-  Indiana,  Michigan,  Ohio, 
Idaho.  MONTHLY-  New  Jersey.  Contact 
James  A.  Martin  Associates,  Box  798, 
Dublin  OH  43017.  (614)  889-9747. 


IOWA  DAILY  Monday  throu^  Saturday 
with  companion  shopper.  FuTi  web  plant, 
and  job  shop.  Over  1  million  gross.  Box 
8854,  Editor  &  Publisher. 


MISSOURI  exclusive  countyseat  weekly. 
Profitable.  Well  equipped.  Job  printing 
plant.  One  of  largest,  most  productive 
counties  in  state.  Recreation  lake  near¬ 
by.  Owner  plans  to  retire.  Contact  Jim 
Roan,  Box  L,  Bloomfield,  MO  63825. 


NEWSPAPER:  Business,  equipment, 
building  with  2  bedroom  living  quarters. 
Location  Central  Nebraska,  alot  of 
potential  here.  For  more  information 
contact  Gilbert  J.  Eggers  Real  Estate, 
315  South  Secon^t.,  NB  68620. 
(402)  395^%9,  day  or  ni^t. 

ONE  OF  A  KIND  successful  humor 
monthly.  Located  in  solid  Western  Col¬ 
orado  resort  areas.  Gross  $45,000.  Net 
$23,000.  Box  662,  Montrose,  CO 
81M2. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTH  DAKOTA:  Shoppy,  14,500 cir¬ 
culation  with  half  carrier-half  mail, 
$248,0(X)  gross,  market  could  provide 
twice  the  income,  excellent  potential, 
needs  enthusiastic,  sales-oriented  own¬ 
er.  $200,000  with  $50,000  down, 
terms.  Cribb  Media  Service,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. 


NEWSPAPER  FOR  SALE 
$540,000.00  gross  in  1984.  WEEKLY 
FREE  NEWSPAPER  in  Houston  area. 
TMC  by  mail  and  racks.  This  paper  has 
all  major  advertisers  in  trade  area  of 
75,000  peoples.  $160,(X)0.00  down, 
owner  finance.  Management  will  stay. 
Write  Box  8835,  Editor  &  Publisher. 


NEW  YORK  STATE  weekly  serving  highly 
attractive  area  accessible  to  all  parts  of 
state  for  sale  as  spinoff  from  commercial 
printing  operation.  Asking  price  of 
$100,ci00,  without  equipment,  well  be¬ 
low  annual  volume.  Terms  available.  W. 
B.  Grimes  &  Co.,  1511  K  Street,  N.W., 
Washington,  D.C.,  20005. 


PRICE  REDUCED  28% 

Ready  to  sell  growing  southern  Or^n 
weekly  paper,  serves  o  towns  with  diffe¬ 
rent  front  &  back  page.  Well  equipped, 
Imis,  no  job  shop,  includes  real  estate, 
$65,000  with  good  terms. 

NEAR  UNIVERSITY 
Small  town  near  Pac-10  college.  Well 
equipped,  $15,000  down. 

COUNTY  EXCLUSIVE 
Eastern  Washington,  not  competitive, 
real  estate,  no  shopper,  gets  all  lerals, 
excellent  for  first  time  owner,  $60,00() 
down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (266)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SMALL,  PROFITABLE  PAID  WEEKLY  in 
tast  growing  area  of  north  central  Texas. 
$5,()00  down  on  $35K  price  to  well- 
qualified  buyer.  ATN,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)476-3950. 


WESTERN  WASHINGTON  weekly 
$385,000,  $100,000  down.  Owner  re¬ 
tiring.  Fournier  Media  Services  Inc.,  PO 
Box  5789,  Bend,  OR  97708. 


WEEKLY  NEWSPAPER  located  in  Zone 
2  area.  Grossing  $500,000.  Profitable; 
Financial  statement  and  resume  of 
prospective  buyers  required.  Box  8803, 
Editor  &  Publisher. 


NEmPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980's.  Ways  to  combat  TM(;  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  He,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com- 
GIVE  ME  YOUR  ad  staff  for  8  weeks  and  plete  hardware/software  package  avail- 

we’ll  sell  enough  to  pay  for  me.  The  next  able.  Write  or  call  for  brochure  and  report 
46weeksof  trained  sales  people,  plan-  package.  Sunlight  Software,  PO  Box 
ned  promotions  and  PLUS  BUSINESS  100,  ftrestville,  CA  95436;  (707) 887- 
go  in  YOUR  POCKET.  Media  Data  Sys-  7141. 

terns,  425  West  Walnut,  Suite  310,  _ 

Louisville,  KY  or  call  Mark  Samuels  at  PROBLEM  WITH  your  billing?  Our  pub- 
1-502-566-6723.  lisher  developed  (»ckages  will  fit  easily 

I . .  into  your  office.  Single  or  multi-zone  ver- 

CIOCULATION  SERVICES  available  for  the  IBM  PC  or  TANDY 

- ogfrriucj -  microcomputers.  Our  BASIC-400  starter 


The  most  trusted  and  respected  circula-  i  cliwesthecomputer,  printer  and  billing 
tion  professional  on  the  national  and  in-  software  for  up  to  400  cu^omers.  Call  or 
ternational  level  (and  still  growing).  'W'f*  fo  Jij”  Sutton  or  Steve  Kuckuk, 
KEVIN  S.  PAPPERT,  (313)  683-29«.  Pii‘>''s^«^i1?'].*!:°^Syst®ms,  223  W  5th, 

Circulation  Consultant  for  newspapers.  Shawano  Wl  54166;  (715)  526-6547. 


LEVIS  SALES  SELLS!  The  finest  quality  390 

new  home  delivery  customers  via  tele-  scheduling  and  billing, 

phone  sales  and  boy  crews,  national  re-  Cjassified  ad  typesetting  and  billing 
Terences,  for  action  call;  (201)  966-  Circulation  management. 

5250.  Typesetting  interface  and  editing  soft- 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


MAIUNG  SERVICES 

MAILING  SERVICES 
Labeling,  sorting,  bagging  etc.  Sub¬ 
scription  records  &  billing.  Or  will  trans¬ 
fer  your  pre— made  up  mail  from  air 
frei^t  to  Post  Office.  Pius  Sales  Promo¬ 
tions,  Sample  Distribution  and  Alterna¬ 
tive  Delivery  Service. 

Contact  Don  Rhodes  or  Phil  Luzzo, 
American  News  Distributing  Co.  (213) 
770-1655  Telex  9103466330. 


CONSULTANTS 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20^rs  experi¬ 
ence.  Phone  (703)  673-6b07. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  .camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (^  90278.  (2 1 3)  372- 
0372 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  S^- 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

aRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  slidiiig  entry  door  $595.00. 
F.O.B.  BARKO?  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL6()657.  (312) 
248-1115. 


oioi 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4‘>00. 

_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


1-letterflex  135  system  available  July 
15,  1985.  $10,000. 

1-letterflex  135A  system  available  Octo¬ 
ber  15,  1985.  $10,000.  Mr.  Ayers 
(812)  332-4401. 

MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  320  Newspaper  Stuffer.  4- 
station.  Approx.  10,(J00  per  hour.  Great 
price.  Call  Milford  Daily  News,  Milford, 
MA.  (6 1 7)  473- 1 1 1 1 .  Ask  for  BJ  Toma¬ 
so  or  Tom  Sawyer. 


1978  KANSA  4  station  inserter  with 
double-up.  Staunton  Leader  (703)  885- 
7281  -  B.  Robertson. 

lES  _ 

. . .  KANSA  320  inserting  machine;  model 

er  news-  401-1;  4  pockets  with  quarter-fold  kit; 
i^idwest  inserts  up  to  10,000  per  hour.  Was  re- 
I  service  built  at  factory  last  year.  Contact:  Jay 
>95.00.  Treadway,  Faribault  Daily  News,  514 
',  1701  Central  Avenue,  Faribault,  MN.  Phone 
?.  (312)  (507)  334-4383.  Asking  price: 
$27,500. 
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EQUIPMENT  fc  SUPPLIES 
MAILROOM 


EQUIPMENT  t  SUPPLIES 
PHOTOrrPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  t  SUPPLIES 
PRESSES 


Muller  227  Inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Sisnode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
nradel  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


STEPPER  COLLATOR/QUARTER  folder. 
Six  pockets.  Handles  8  to  50  page 
broadsheets  or  equivalent  tab  sizes. 
Used  only  5  times.  Brand  new  in  19M. 
Paid  $30,000.  Will  sell  for  $25,000. 
Call  Doug  Smith  (215)  547-4210. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  ma>tainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Cwp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTINQ 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


GRAPHIC  SYSTEMS  EXCHANGE.  Spe¬ 
cialists  in  reconditioned  CG  typesetters. 
(716)  385-3027. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


1-Compuscan  Alpha  Scanner.  PN- 
102175A/SN-K40140,  $1000.  Mr 
Ayers  (812)  332-4401. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


COMPUWRITER  IV’s  HR  or  LR.  (Recon¬ 
ditioned)  30  day  parts  warranty.  Font 
Library.  $6,85(3.  G.S.E.  (716)  385- 
3027. 


CHEMCO  SPARTAN  III  CAMERA,  7 
years,  $35,000.; 

DIANIPPON  DS  270  D,  20X24  HORI¬ 
ZONTAL  CAMERA,  1  V(!  years, 
$13,500. 

Bob  Weber  (216)  831-0480 


CG  SELECTLINE  PERMAKWIK  RC  PRO¬ 
CESSOR,  NEW,  $2650.; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  Factory  Carton  $950.; 

KODAK  STABILIZATION  PROCESSOR 
RECOND.,  New  Roller  Assembly., 
$700. 

Bob  Weber  (216)  831-0480. 


EDITWRITER  7500  HR  or  LR.  30  day 
parts  warranty.  Font  Library.  $9,950. 
G.S.E.  (716)  385-3027. 


FOR  SALE:  2  Harris  2221's  with  2.5 
software;  one  1250  Microstor,  with  com¬ 
plete  spare  parts  kit,  model  150  Reader 
and  Harris  140  interface;  all  in  good 
working  condition.  (608)  348-2374, 
Dean  Erdmann. 

ECRM  Autocon  8400,  four  years  old, 
kept  under  service  contract,  excellent 
condition,  many  extras  $19,950.  (804) 
643-0563. 

HARRIS  330  TYPESETTER  with  Parts 
Kit,  $7250.; 

HARRIS  MICRO-STOR,  Model  1253, 
Wire  brd.  and  ASCI  Interface,  $4500.; 
MICROSTOR  1256,  $6500. 

Bob  Weber  (216)831-0480 

HASTECH42, 4Terminals,  IOMmHD, 
Preview,  Micro  5  Interface,  $22,500.; 
VARISYSTEMS  VCIA  Editing  Terminal, 
Dual  Disk,  Paper  Reader  and  Punch, 
$5900. 

Bob  Weber  (216)  831-0480 

MDT-350’s  (reconditioned)  with  Com¬ 
munications  or  Format  Option.  $3, 1 50. 
Warranty.  G.S.E.  (716)  385-3027. 

MCS  10  8400,  2  term..  Preview,  Dual 
Disk,  iO  Meg  HD,  512  K,  Ruling,  MCO, 
Rev.  Video,  Vert.  Just.,  32  Font  Option, 
Power  Page,  ACI,  32  Fonts,  $47,500. 
Bob  Weber  (216)  831-0480 

5  MDT  350’s  $1,960  each.  Excellent 
condition.  Call  Monadnock  Ledger, 
Peterborough,  NH  03458,  (603)  924- 
7172. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 

THE  DAVID  JOHN  COMPANY 

AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 

All  Equipment  Guaranteed 
(216)  562-3750 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

UNISETTERS,  HR  or  LR  (reconditioned) 
Font  Library.  Warranty.  $7,995.  G.S.E. 
(716)  385-3027. 

USED  FONTS  FOR  COMPUGRAPHIC; 
COMP  IV,  EDITWRITER,  (Choose  from 
Library  of  over  800  Strips)  $125.  add 
$15  per  ITC  Track,  Save  20%  on  1000 
K/B  Layout,  QUANTITY  DISCOUNT,  Call 
BOB  WEBER  (216)  831-0480  for  list. 

Filmstrips  &  Video  Grids 

New  Used 

40%  Off  Mfgrs.  List 
,1,  1  ,  II  -  ,  1106  Hanorar  Ant. 

QPOrlMir  MMtMn.  m  isioa 

”  215  439-1942 

PRESSES 

FOR  SALE 

Custom-Bilt's  rotary  quarter-folder  and 
3/knife  trimmer.  Accumeters  gluers  for 
four  webs.  Good  condition.  Can  be  seen 
operating  on  a  Goss  Urbanite  press. 
Available  at  end  of  summer.  Contact: 
Erv  Rough 

Press  Superintendent 
Press-  Enterprise  Inc. 
Bloomsbure,  PA  17815 
(717)  784-2121 
Week  days  9-5 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS 

(k)ss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


6  unit  Cottrell  vanguard  with  folder  pre¬ 
sently  printing  award  winning  daily.  Ex¬ 
cellent  condition  available  August 
1985.  (318)  3771866. 


OFFERING  EXCLUSIVELY 
Web  Equipment 

4  Wood  2-arm  auto  splicers 
2  Gregg  imprinters,  Martin  infeeds 
Counter  stacker,  count-o-veyors 

PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ  4  or  KJ  6  folder 
4  Unit  News  King,  KJ6  folder  and  bal¬ 
loon  former 

8  Unit/2  folder  Daily  King  II  1979 

3  Unit  V-15A,  JF7  folder,  Mfg.  1971 

4  Unit  V-15A,  JF7  folder-exceptional 
Pfesss 

4  Unit  Cottrell  Vanguard 

5  unit  Community  SC,  Mfg.  1971 

9  Unit/2  folder  Community  SC 

4  Unit  Solna  RP36  with  2:1  folder 

A  Full  Line  of  Folders:  King  Press;  Goss 
Urbanite,  Suburban,  Community 

For  Additional  Equipment  Contact  our 
Sales  Team 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

Lenexa,  KS  (913)  492-9050 
An  Inland  Industries  Company 
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I  2-Goss  Mark  I  Headliner  A-80  half 
decks, 

22-V4  cutoff. 

2- Goss  humps 

7~Goss  double  page  portable  color 
fountains 

3- Dayco  single  portable  color  fountains 
>  1-1962  Hur1etron20^volt,  3  phase  AC 
I  press  drive  consisting  of  two  master  con¬ 
trollers  and  15  motor  controllers 
14-50  hp  Westinghouse  208  volt,  3 
phase  pr^  motors,  frame  size  444 

I  2-10  hp  208  volt,  3  phase  inch  motors 
\  with  mr  reducers 
7-5-%”  rubber  rollers 

6- 6”  rubber  rollers 

7- 6-%”  rubber  rollers 

I  DICK  BYRD 

PRODUCTION  MANAGER 
ROANOKE  TIMES  &  WORLD-NEWS 
I  (703)  981-3367 


I  Goss  Metro,  4  units,  half  deck 
I  Urbanite  1,000,  9  units 

Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
I  Urbanite  22”  cutoff,  7  units 
I  Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  %”,  4  High.  Heatset 
I  SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
I  SC  CommuniW  units  and  folders 

i  Suburban  15(j0,  7  units 

HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8unitsJF25,  1983 
VI 5C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Ballroom  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  doubie  width  rot¬ 
ary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  Vi”  22  %” 

23  9/16" 

New  color  humps  80”  82”  88” 
New  half  decks  80”  82"  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 
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HARRIS  Heatset  N40  (845)  6  units,  22 
V*”  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  MaroMrdt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


MUSEUMS,  COLLECTORS:  We  have  a 
Vandercook  2  Proof  Press;  Hammond 
electric  casting  box;  and  metal  saw.  Hor¬ 
ner,  The  Sanford  (NC)  Herald,  (919) 
776-0536. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  Vz-V* 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

V15A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
^mplete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  Vx". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need  | 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

WEB  OFFSET  EXPORT  specialists 
urgently  need  single  width  ^uipment, 
any  condition.  Highest  prices  paid. 
(619)  421-6962. 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der 

and  self  contained  hoist  for  Harris  V- 1 5- 
A 

press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 


(203)  264-1802 


Telex  140186 


GOSS  U.O.P.  3-color  Community  unit. 
New,  never  installed.  Available  now. 
ONE  CORP/Atlanta,  (404)  458-9351. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
line  ads  positions  wanted 

1  wMk  — S4  9S  per  line  t  week  — $3  30  per  line 

2  weeks— $4  45  per  line,  per  issue  2  weeks— S275  per  line  per  issue 

3  weeks— $3  75  per  Ime.  per  issue  3  weeks— $2  40  per  line  per  issue 

4  weeks— $3  00  per  line,  per  issue  ,  4  weeks— S2  20  per  line  per  issue 

Add  $5  00  per  insertion  lor  box  service.  Add  $3  50  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COSMO 
Add-on  Units 

-  Stacked  position  units 

-  1974  vintage 

-  Can  be  seen  in  operation 

-  Released  now 

-  With  or  without  RTP’s 
Offered  Exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
913)  492-9050  Telex  4-2362 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 

MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 

WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  (George 
K.(609)  482-2300,  (609)  346-3228. 

WANTED:  six  unit  King  press.  Call  Don 
Reiderman  (419)  483-6709. 

HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

Community  SSC,  6  units  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAlilP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


ACCOMODATIONS 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaffabfe  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


Don’t  get  crushed 
in  the  Hi-Rise  Huddle! 

...Experience  New  Orleans 

at  a  charming  intimate _ 

guesthouse...  4^^. 

A  Hotel... 

THE  FRENCHMEN 
417  Frenchmen  St.*  New 
Orleans,  LA  70116 
(504)  948-2166 
19th  Century  French  Quarter 
Elegance*  20th  Century 
Amenitie8*Complimentary 
American  Style  Breakfast* 
Swimming  Pool  &  Spa*  Anti¬ 
que  Furnishings*  Tropical 
Patio*  Direct  Access  to  the 
Convention  Center. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


NEWSPAPER  JOBS 


NEWSPAPER  PEOPLE 


HELP 

WANTED 


GRADUATE  ASSISTANTSHIPS  for  radio 
and  television  labs,  managing  editor  of 
university  newspaper,  and/or  classroom 
instruction  for  basic  courses  in  Speech 
or  Mass  Communication.  Must  have 
undergraduate  degree  in  appropriate 
communication  related  area  or  other  de¬ 
gree  with  professional  experience. 
$3800  stipend  for  nine  months  and 
waiver  of  fees.  Must  have  3.0  GPA  in 
undergraduate  or/major.  Send  resume, 
official  transcripts,  and  three  support 
letters:  James  Floyd,  Graduate  Coordi¬ 
nator,  Department  of  Communication, 
Central  Missouri  State  University,  War- 
rensburg  MO  64093  or  call  (816)  429- 
4840.  Responsibilities  begin  August 
21,  1985.  Positions  open  until  filled. 
AA/EOE. 

INSTUCTOR  TO  ASSISTANT  PROFES- 
SOR  POSITION  in  journalism/english. 
$16,600  -  22,851  dependent  on  rank 
and  experience.  Ph.d.  in  journalism  de¬ 
sirable.  M.A.  required  in  journalism  or 
english  with  strong  emphasis  in  teaching 
of  writing.  College  teaching  in  journal¬ 
ism  preferred.  Experience  in  advising 
college  level  publication  desirable.  Sub¬ 
mit  letter  of  application,  resume,  and 
credential  file  before  June  1,  1985  to 
Dr.  Jane  Frick,  Missouri  Western  State 
College,  4525  Downs  Drive,  St.  Jos^h, 
MO  64507.  An  Equal  Opportunity  Em¬ 
ployer. 

METROPOLITAN  STATE  COLLEGE,  De- 
nver,  seeks  journalist  with  5  years  daily 
newspaper  work  (circulation  of  at  least 
50,000)  ~  at  least  3  in  newsgathering 
and  newswriting,  and  some  feature  writ¬ 
ing  -  to  teach  reporting,  writing,  editing 
courses  starting  September  3,  1985. 
Must  have  master’s  degree.  Preference 
to  college-level  teaching  experience. 
Submit  letter  of  application;  resume 
addressing  qualifications;  6  letters  of  re- 
commendation(directly  to  college),  at 
least  2  from  persons  overseeing  appli¬ 
cant's  work  as  a  reporter/newswriter,  at 
least  1  from  person  attesting  to  appli¬ 
cant's  ability  or  promise  as  college-level 
teacher.  Materials  must  be  submitted  by 
June  15.  For  complete  criteria  and  to 
submit  materials:  Professor  Greg  Pear¬ 
son,  Journalism,  Metropolitan  State  Col¬ 
lege,  1006  11th  St.,  Box  32,  Denver, 
CO  80204.  An  Equal  Opportunity  Em¬ 
ployer. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  ; 

HELP  WANTED 

PUBLIC  RELATIONS 

ADMINISTRATIVE 

ADMINISTRATIVE  \ 

ADVERTISING 

PRESS  SECRETARY 
Washington,  D.C.  base,  newspaper 
deadline  experience,  to  handle  radio,  TV 
feeds,  newsletter  development,  general 
public  relations,  Florida  knowledge 
mandatory.  Salary  negotiable.  Box 
8817,  Editor  &  Publisher. 

SIENA  COLLEGE  with  16  intercollegiate 
sports  for  men  and  women  has  immedi¬ 
ate  full  time  opening  for  sports  informa¬ 
tion  director.  Bachelors  degree  required; 
experience  in  sports  communication  de¬ 
sired.  Must  po^ss  top  writing  talent, 
knowledge  of  college  sports,  strong  in¬ 
terpersonal  skills.  Duties  include  writing 
releases,  compiling  statistics,  reporting 
results,  preparing  Drochures  and  prog¬ 
rams,  assisting  with  promotions.  May  31 
deadline  to  submit  resume,  work  sam¬ 
ples,  references  to:  Robert  W.  Smith, 
Director  of  Public  Relations,  McGuire 
Hali,  Siena  College,  Loudonville,  NY 
12211. 


ESTABLISHED  FIRST  AMENDMENT 
GRDUP  seeks  executive  director.  Jour¬ 
nalism/law  background  desired.  Apply  X- 
Committee,  PD  Box  65714,  Washing¬ 
ton,  DC  20035-5714. 


E&P 

Classifieds 

212-675-4380 


ADMINISTRATIVE  I  to 

ASSISTANT  CONTROLLER  to  manage 
day  to  day  operations  of  accounting  de-  nerienc 
partment  for  growing  publications  com- 
pany.  Newspapers  include  a  40,000 
daily,  a  32,000  semi-weekly,  and  three 
weeklies.  Accounting  degree  plus  4-6  jp, 
years  experience  including  at  least  2 
yearssupervisoryand2yearsexposureto  .pJ ... 
computerized  systems.  In  reply  include  ination' 
educational  background,  work  and  sal-  .j..  .r 

I  ft': 

EXPERIENCED  GENERAL  MANAGER  : 
strong  in  advertising  sales  and  manage¬ 
ment  ability  needed  to  develop  deep 
south  4,OO0  circulation  weekly.  Salary, 
bonus  and  expense  arrangement  com¬ 
petitive.  Send  resume  in  confidence  by 
June  1  to:  Jim  Hall  Media  Service  Inc.,  cnTirt 
408  Elm  St.,  Troy  AL  36081.  Pgg'iJs 

EXCELLENT  OPPORTU  N ITY  for  a  gener-  ^ouah 

al  manager  who  will  be  in  total  charge  of  cso-nii 
a  9,000  circulation,  6  day  newspaper  in 
Plymouth,  Indiana.  This  position  needs  iQuehei 
someone  with  an  understanding  of  all  k. 
departments.  Specific  strengths  in  cnmetr 
advertising  management  and  a  good 
grasp  of  financial  data  desirable.  Also 

should  have  knowledge  in  budgeting  as  - 

well  as  solid  understanding  of  circula¬ 
tion.  Essential  to  know  a  good  news  pro¬ 
duct  and  how  it  is  achieved.  Immediate 
opening.  Contact  John  Shields,  Park 
Newspapers,  Box  550,  Ithaca,  NY  » 
14856.  (607)  272-9020.  “  y® 

have 


PUBLISHER/GENERAL  MANAGER 
For  8,200  upper  Midwest  daily  with 
20,000  TMC.  Beautiful  growing  com¬ 
munis  located  on  major  lake.  This  is  a 
unique  opportuniS  to  run  a  fine  inde¬ 
pendently  owned  daily  newspaper.  Ap¬ 
plicants  must  have  a  successful  general 
management  background.  Send  re¬ 
sume,  salary  requirements  and  state¬ 
ment  of  personal  goals  to:  Box  8824, 
Editor  &  Publisher. 


BUREAU  CHIEF/AO  MANAGER  for  two- 
office  single  paper  Zone  6  weekly,  18th 
largest  paid  circulation  in  state  with  470  H  a  i 

weeklies.  Supervise  ad  sales,  ideas. 

Contribute  to  editorial.  Salary  plus  per-  59^ 
centage  of  approximately  3(jOM  gross.  . 

Growth  potential  exceeds  800M.  Bonus, 
insurance.  Report  to  Publisher.  Write  £OE. 
Editor  &  Publisher,  Box  8806.  I*- 
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PUBLISHER  for  large  South  Carolina  j 
weekly.  Growing  area.  Prefer  aggressive 
young  person  who  is  strong  on  advertis¬ 
ing.  Competitive  pay.  Family  commun¬ 
ity.  Send  resume  to  Box  880 1,  Editor  & 
Publisher. 

SENIOR  MANAGEMENT  POSITION 
being  established  for  fast  growing  cir¬ 
culation  newspaper  of  60,000  daily  and 
75,000  Sunday.  Production/ 
mechanical  background  a  must.  We  are 
installing  "State  of  the  Art”  equipment 
and  utilizing  a  strong  marketing  plan  for 
the  companies  future.  Candidate  must 
be  aggressive,  flexible,  open  to  new 
{  ideas  and  oriented  toward  people  and 
.!  results.  We  are  located  in  Zone  6  and 
;  offer  excellent  fringe  benefits  along  with 
,  competitive  salary.  Send  resume,  in  con- 
:  fidencetoBox8777,  Editor* Publisher. 

!  _ 

1  STAFF  CONSULTANT 

I  International  engineering/construction 
I  firm  seeks  professional  capable  of  mak- 
I  ing  an  immediate  contribution  to  solving 
client  facility  expansion  problems.  Posi- 
I  tions  are  with  Cleveland-based  head¬ 
quarters  staff,  providing  technical  sup¬ 
port  to  the  company's  diversified  en¬ 
gineering  offices. 

The  candidate  should  have  extensive  ex¬ 
perience  in  newspapers  or  commercial 
printing  operations  from  an  operations 
standpoint.  An  engineering  background 
is  desirable,  though  not  essential.  Work¬ 
ing  with  the  client  and  our  own  person- 
n^,  the  candidate  will  assist  with  sales 
and  presentations,  make  economic  eva¬ 
luations  of  printing  facilities,  analyze  the 
I  size  space  requirements,  and  select 
equipment.  Frequent  travel  to  project 
I  sites  required.  Replies  held  in  strictest 
confidence.  Send  resume  to: 

I  R.A.  Will 

I  The  Austin  Company 

3650  Mayfield  Rd. 

I  Cleveland  OH  44121 


PUBLISHER/GENERAL  MANAGER 
Shirt  sleeved,  sales/editorial  oriented 
General  Manager  wanted  for  fast  track 
multi  location  operation.  You  must  be 
able  to  identify  good  editorial  content 
and  achieve  sales  goals.  Your  national 
advertising  sales  experience  will  be  a 
real  asset.  If  you  qualify,  call  or  send 
resume  to:  Scripps-Howard  Business 
Publications,  TO  Box  920973,  Houston 
TX  77292  (713)  688-8811.  Jack 
I  Nettis. 


CLASSIFIED  MANAGER  for  7,300  Zone 
i  5  daily  newspaper  with  direct  mail  TMC 
!  product.  Responsibilities  include  de- 
I  velopment  of  classified  sales,  of  new  and 
I  existing  accounts,  supervision  of  inside 
:  saies  staff.  Must  be  people  oriented  and 
I  have  skills  in  training  outside  phone 
I  sales  and  promotion.  Ideal  position  for 
I  experiened  classified  sales  person  look- 
I  ing  for  the  opportunity  to  move  into  man¬ 
agement.  Send  cover  letter  and  resume 
I  to:  80X  8848,  Editor  &  Publisher. 


ADVERTISING 


SOUTHERN  DAILY,  growth  market, 
needs  sales  and  profit  oriented  fix-it 
man.  If  your’re  young  enough,  strong 
enough,  and  smart  enough  to  squeeze 
$50-plus  per  year  for  yourself  out  of  a 
tired  old  sister  that  needs  someone  to 
love  her,  give  it  a  shot  -  you  might  resur¬ 
rect  her  interest  and  cfouble  that.  Re¬ 
sume  to:  Box  8847,  Editor  &  Publisher. 


GENERAL 

MANAGER 

If  you  are  highly  motivated, 
have  a  proven  track  record  of 
not  leas  than  4*5  years  in  a 
senior  management  position 
and  have  a  strong  affinity  for 
sales  and  marketing  we  want 
to  talk  with  you. 

We  are  a  200,000  direct  mail 
circulated  weekly  Shopper  in 
the  Southwest  who  has  recent¬ 
ly  lost  our  General  Manager 
due  to  promotion. 

Contact:  Hal  Polak 
Harte-Hanks  Direct 
Marketing 

591  West  Hamilton  Avenue 
Campbell,  CA  95008 
EOE,'MyT/H 


ADVERTISING  SALES  MANAGER  ex-  | 
perienced  person  will  handle  accounts.  ; 
develop  new  business,  direct  and  super¬ 
vise  staff  of  weekly  paper.  Good  oppor-  | 
tunity  for  advancement.  Wealthy  sub-  j 
urban  community  near  large  Zone  2  1 
cities.  Send  complete  resume  and  salary 
requirements  to  Box  8800,  Editor  &  : 
Publisher.  I 


ADVERTISING  SALES  MANAGER 
Immediate  opening  for  proven  newspap¬ 
er  salesperson  who  wants  to  move  into 
management  at  a  45,000  Sunday  in 
competitive  Zone  2  market.  Plen^  of 
room  for  advancement  in  company 
which  also  publishes  dailies,  weeklies 
and  TMC  products.  Applicants  must 
have  a  strong  sensitivity  to  customer 
needs,  a  positive  attitude  and  the  ability 
to  lead  by  example.  Excellent  salary  plus 
commission  and  bonus.  Exceptional  be¬ 
nefit  package.  Box  8796,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR  | 

We  are  seeking  an  experienced  Ad  Direc-  I 
tor  for  our  30,000  daily  and  38,000  1 
Sunday  Knight-Ridder  newspaper.  Ap¬ 
plicants  should  be  creative,  honest  and 
sincere  with  a  proven  track  record  to  | 
motivate  and  manage  a  staff  of  34.  | 

Must  be  able  to  organize  department  in  1 
an  innovative  manner  and  have  contact  I 
with  accounts.  ' 

We  offer  comprehensive  company  be-  ! 
nefits.  Send  resume  to:  Lyn  Monarchi, 
Personnel  Director,  Daily  Camera,  TO  I 
Box  591,  Boulder  CO  80306.  | 

ASSISTANT  AD  MANAGER  i 

We  represent  a  large  Zone  6  daily  with  an  j 
immediate  need.  Managerial  experience  i 
and  an  aggressive  sales  attitude  re-  i 
quired.  WiTTrelocate,  salary  to  $32,000  | 
plus  bonus.  Fee  paid.  Call  Jack  Dargins-  1 
Ky,  Executive  US,  (602)  952-1204. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
TRAINING  SUPERVISOR 

JOIN  A  WINNING  TEAM! 


nities  for  an  energetic  experienced  Tele- 
phqne  Sales  Training  Supervisor. 

This  individual  will  be  res^sible  for  all 
phases  of  classified  telephone  sales 
training  to  include: 

..Planning  and  implementing  initial 
training  classes  for  new  sales  repre¬ 
sentatives. 

..Implementing  on  going  group  ses¬ 
sions  to  upgrade  telephone  sales  repre¬ 
sentatives  selling  skills. 

..Soliciting  and  account  development 
training. 

..Display  advertising,  regional  edition 
sales  and  TMC  product. 

The  successful  candidate  will  have  ex¬ 
ceptional  skills  in  training  and  motivat¬ 
ing  telephone  sales  representatives  and 
have  proven  track  record  in  classified 
sales  as  well  as  supervisory  experience. 
We  offer  a  competitive  compensation 
plan  and  comprehensive  company  be¬ 
nefits  package  which  includes  profit 
sharing.  Please  send  you  resume  in  con¬ 
fidence  to: 

JANET  JOHNSON 

CLASSIFIED  ADVERTISING  DEPT. 

TIMES  &  INDEPENDENT 
TO  BOX  1121 

SAINT  PETERSBURG,  FL  33731 
EOE/M/F 


EX-CLASSIFIED  MANAGER 
Turned  publisher 

Is  seeking  amressive  Classified  Saies 
people  and  orTlanagers  for  key  sales  and 
sales  management  positions  within  our 
growing  sales  organization.  Our  publica¬ 
tions  are  in  Zone  5  and  located  between 
the  Mississippi  and  Missouri  Rivers.  If 
this  is  an  area  of  the  country  that  appeals 
to  you,  please  respond  to  Box  8787,  Edi¬ 
tor  &  Publisher.  Our  responses  will  be 
held  in  strictest  confidence. 


OUTSIDE  SALES  MANAGER/CLASSIFIED 


We’re  a  major  competitive  Zone  1  daily  looking  for  an  experi¬ 
enced  professional.  The  best  candidate  for  our  position  is 
one  who  has  3-5  years  classified  outside  sales  experience 
and  a  reputation  as  an  effective  people  manager.  The  per¬ 
son  hired  will  be  one  who  prepares  and  implements  success¬ 
ful  marketing  strategies,  is  knowledgeable  in  all  phases  of 
classified  advertising  sales  and  who  is  an  excellent  com¬ 
municator,  organizer  and  motivator.  Competitive  market  ex¬ 
perience  is  essential.  Salary  is  dependent  on  experience.  If 
you  believe  you  have  the  qualifications,  please  send  resume 
and  salary  history  in  confidence  to:  Box  8868,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Growing  Palm  Springs  daily  is  looking  for 
an  experienced  retail  advertising  news¬ 
paper  professional.  Responsibilities  in¬ 
clude  supervising  a  staff  of  15  in  this 
dynamic  resort  market.  Base  salary  in 
the  mid  $30’s  plus  excellent  bonus 
package.  For  immediate  consideration 
send  resume  and  salary  history  to:  Mr. 
Hyatt,  The  Desert  Sun,  PO  Box  190, 
F^lm  Springs  CA  92263.  EOE. 

SHOPPER  CAREERS 


General  Manager 

Zone  6  60K 

Director  of  Sales 

Zones  4,  6,  9  50K 

Sales  Managers 

Zones  2-9  40K 

Sales  Reps 

Zones  1-9  open 

Production  Positions 

Zones  2,  4,  9  open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTIMEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (lA  91301 


No  other  person  or  search  firm  is  con¬ 
nected,  in  any  way,  to  Multi-Media.  De¬ 
nnis  Fearing  is  the  ONLY  recruiter  in  the 
U.S.  who  has  over  5  years  experience 
specializing  in  shopper  placement.  Do 
not  be  mislead  by  anyone  misrepresent¬ 
ing  his  background  as  Dennis'.  Insure 
confidentiality.  Always  ask  for  company 
references  at  the  v.p.  level  or  higher. 


SALES  MANAGER 

Do  you  have  a  proven  track  record  as  a 
weekly  sales  manager?  Do  you  want  to 
lead  a  team  of  sales  professionals  for  an 
award-winning  weekly  in  central  Mas¬ 
sachusetts?  Why  should  your  earnings  be 
limited?  Join  a  fast-growing  company 
with  four  publications.  Reply  in  confi¬ 
dence  to:  Dan  Kaplan,  Central  Mass 
Media,  Box  1000,  Worchester  MA 
01614. 

TOP  SALESMAN  lead  crew  of  four  deep 
South  shopper.  Base,  override.  Earn  40 
or  GO;  60  expected.  Box  8785,  Editor  & 
Publisher. 


ART/GRAPHICS 

GRAPHICS  EDITOR 
To  run  a  staff  of  8  artists  and  photo¬ 
graphers  for  6  graphics-minded  weeklies 
and  monthlies.  Responsibilities  include 
persuading  six  strong-minded  editors: 
you  will  help  them  produce  consistent, 
good-looking,  news-oriented  publica¬ 
tions  with  extensive  use  of  a  4-color 
graphics:  oversee  work  flow  and  quality 
control  with  a  first-rate  but  very  busy 
production  department:  advise  on  lay¬ 
out,  design,  typography,  and  photos 
keyed  to  news  content.  A  very  exciting 
challenge  for  the  person  who  has  a  track- 
record  as  an  editor.  Military  news  back¬ 
ground  preferred.  Hands-on  design  ex- 
perieiKe  not  essential.  Please  submit  re¬ 
sume  to:  Army  Times  Publishing  Com¬ 
pany,  Human  Resources  Department, 
Attention  Graphics  Editor,  Springfield, 
VA  22159.  EOE. 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER 
Opening  due  to  retirement.  32,000  D  & 
S  newspaper.  Must  have  strong  com¬ 
munication  skills  and  leadership  abili¬ 
ties,  proficient  in  planning  and  im¬ 
plementing  promotions,  marketing, 
iMC,  and  computer  experience.  Mini¬ 
mum  ten  years  of  experience.  Good  sal¬ 
ary  and  benefits.  Start  July  1.  Send  re¬ 
sume  and  references  tO:  General  Mana¬ 
ger,  The  Daily  Journal,  8  Dearborn 
Square,  Kankakee,  IL  60901. 

CIRCULATION  DIRECTOR  fora  30,000 
Zone  2  daily.  Circulation  professional 
with  at  least  8  years  experience  to  man¬ 
age  excellent  staff.  Responsibilities  in- 
cFude  increasing  circulation  revenues 
through  planning  and  budgeting,  aggres¬ 
sive  sales  efforts  and  maintaininga  qual¬ 
ity  service  and  collection  program.  Must 
have  knowledge  of  circulation,  computer 
systems,  postal  affairs,  and  TMC  deliv¬ 
ery.  Send  complete  resume,  salary  his- 
tfjry  to:  PO  Box  8819,  Editor  &  Pub¬ 
lisher. 

CITY  ZONE  MANAGER 
I  For  100,000  Zone  6  newspaper.  Cir¬ 
culation  professional  with  at  least  5 
years  experience  to  join  aggressive  cir¬ 
culation  department.  Outstanding  com¬ 
munication  and  leadership  skills  a  must. 
Salary  $25,000-30,00(5  yearly.  Send 
resume  to  Box:  8820,  Editor  &  Pub¬ 
lisher. 

_ 

CIRCULATION  DIRECTOR  for  a  fast 
growing  daily.  Looking  for  a  good  track 
record  in  all  areas  of  new^per  circula¬ 
tion  with  a  minimum  of  lO  years  experi¬ 
ence.  A  challenging  ppsition  for  a  good 
communicator  strong  in  leadership  and 
management.  Bilingual  preferred  Span¬ 
ish/English.  Salary  based  on  experience. 
Send  resume  to  Circulation  Department, 
401  Fifth  Ave.,  New  York,  NY  10016. 

CIRCULATION  SALES  SUPERVISOR 
Outstanding  communication  and 
teaching  skills  are  needed  before  you 
can  be  part  of  our  goal-oriented  team. 
Phone  solicitation  and  door-to-door  crew 
sales  continue  to  be  part  of  the  many 
promotion  programs  that  keep  our 
award-winning  community  newspapers 
alive  and  well  If  you  are  a  self-starter 
who,  through  experience,  possesses 
strong  presentation  skills  along  with  a 
proven  track  record  for  paid  subscription 
sales,  call  (312)  761-7200,  Bill  Doher¬ 
ty,  Circulation  Director,  Lerner  News¬ 
papers,  7519  North  Ashland  Ave.,  Chi¬ 
cago,  IL  60626.  EOE. 

CREW  SALES  SUPERVISOR  -  we  are 
searching  for  an  organized,  results- 
oriented  individual  to  manage  our  ex¬ 
panding  direct  sales  department. 
Should  be  success  oriented,  work  well 
with  youths  and  adults,  and  possess 
strong  newspaper  subscription  sales  ex¬ 
perience.  Responsibilities  include;  in¬ 
terviewing  and  contracting  a  minimum 
sales  stair  of  5  supervisors,  rotation  and 
assignment  of  sales  territories,  coordina¬ 
tion  of  sample  deliveries  to  non¬ 
subscribers,  staff  motivation  and  train¬ 
ing.  We  offer  an  attractive  salary,  bonus 
incentive  program,  benefit  package,  and 
company  vehicle  with  the  opportunity  for 
an  expanded  role  of  responsibility  in  our 
newly  created  department.  If  interested 
send  resume  and  cover  letter  to:  Robert 
E.  Lee,  Human  Resources  Manager,  The 
Jackson  Newspapers,  40  Sargent  Drive, 
New  Haven  CT  ()651 1  or  call  (203)  562- 
1121. 


HELP  WANTED 


aRCULATKW 


CIRCULATION  MANAGER  for  9  news¬ 
paper  weekly  group.  We  need  an  experi¬ 
enced  career  person  familiar  with  postal 
regulations,  audit  procedures,  and  EDP 
who  is  sales  inclined.  We  are  a  growing 
company  offering  an  excellent  future  for 
the  right  person.  Send  resume  in  confi¬ 
dence  to:  Christopher  Eddings,  VP 
Marketing  &  Sales,  North  Shore  Week¬ 
lies  Inc.,  PO  Box  192,  Ipswich,  MA 
01938. 


HELP  WANTED 


i  NIGHT  EDITOR  on  the  city  oesk  of  a 
,  major  Northern  California  daily.  We  are 
expanding  and  are  looking  for  someone 
who  has  previous  management  experi¬ 
ence,  the  ability  to  spot  and  handle  good 
stories,  and  proven  track  record  dealing 
I  with  reporters  and  copy.  Assistant  city 
I  editor  on  a  metropolitan  daily  or  a  city 
!  editor  on  a  mid-size  daily  preferred. 

I  Send  resume  and  samples  to:  Box  8815, 
'  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  for  de¬ 
partments  2  slot.  Ideal  candidate  will 
have  well-rounded  background  in  sales 
motivation,  customer  service  and  D.M. 
supervision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20's,  solid  benefits 
and  a  real  oppprtunity  for  advancement. 

If  you  are  ambitious,  career  minded  and 
ready  for  a  challenge,  forward  resume  ; 
along  with  salary  history  to:  Box  8847, 
Editor  &  Publisher.  < 


REPORTER  for  small  daily  in  the  Berk- 
shires  of  New  England.  Busy  schedule. 
Modest  salary.  Year’s  experience  prefer¬ 
red.  Resume,  3  clips  to  J.C.  Day,  M.E., 
The  Transcript,  American  Legion  Drive, 
North  Adams,  MA  02147. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST  for  7  weekly 
newspapers.  Send  samples  and  resume 
to:  Art  Director,  Patuxent  Publishing 
Corp.,  10750  Little  Patuxent  Pkwy., 
Columbia  MD  21()^. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er's  classifieds  are  in  your  com¬ 
munity. 


HOME  DELIVERY  MANAGER  ; 
Needed  for  the  Albuquerque  Journal,  a  i 
100,000  Zone  8  daily.  Must  have  solid 
background  and  proven  ability  to  moti¬ 
vate  staff  toward  permanent  growth. 
Duties  involve  field  work  supemsing  7 
district  managers  in  sales,  service,  col-  I 
lections  and  recruiting  young  mer-  | 
chanets.  Excellent  starting  salary  and  | 
complete  benefits  program  provided.  ! 
Send  resume  to:  Albuquerque  Pub-  ; 
lishing,  717  Silver  SW,  Albuquerque,  ; 
NM  87102  or  call  Dallas  Cleland,  Cir¬ 
culation  Director  (505)  842-2455.  | 

LEADING  INCENTIVE  PROMOTIONS  1 
COMPANY  expanding  its  sales  efforts. 
Interested  in  aggressive,  personable  I 
people  to  call  on  newspapers  and  other 
businesses  to  sell  prizes,  premiums  and 
advertising  specialities.  Excellent 
opportunity  for  energetic  self-starters  or 
people  presently  involved  in  outside 
sales  to  substantially  increase  their  in¬ 
come.  ^mmission  only.  Box  8675,  Edi¬ 
tor  &  Publisher. 

SINGLE  COPY  SALES  MANAGER  result 
oriented  individual  wanted  for  competi¬ 
tive  single  copy  sales  market.  Experi¬ 
ence  in  distribution  and  sales  helpful. 
Salary  low  to  mid  $20's  depending  on 
experience.  Send  resume  and  references  i 
to  Carroll  Hartle,  Circulation  Director, 
The  Dispatch,  409  39th  St.,  Union  City,  i 
NJ  07087. 

THE  CHICAGO  TRIBUNE  is  looking  for  j 
experienced  circulators  who  are  in¬ 
terested  in  becoming  independent  deliv¬ 
ery  agents.  Past  district  management  or 
awncy  experience  would  be  helpful,  i 
If  you  have  been  working  as  a  district  | 
manager  or  for  a  news  agency  and  have  I 
thought  about  the  advantages  of  manag-  | 
ing  your  own  business,  this  opportunity 
is  worth  investigating.  You  II  enjoy 
potential  earnings  of  $25,000  plus 
annually  in  a  pre-established  sales  terri¬ 
tory. 

Openings  are  limited.  Box  8828,  Editor 
&  Publisher. 

COklPUTER  TECHNOLOGY 

ELECTRONICS  TECHNICIAN 
Immediate  opening  available  for  a  tech 
who  will  be  responsible  for  a  variety  of 
hardware  maintenance  functions  associ¬ 
ated  with  newspaper  computer  systems, 
typesetters  and  related  equipment. 
Knowledge  of  ITEK  1020  and/or  Linot- 
ron  202  a  plus.  Requires  3  plus  years  j 
experience  component  level  trouble- 
sh<x>ting,  good  record  keeping  and  com¬ 
munication  skills  a  must.  Salary  is  com¬ 
mensurate  with  experience.  Excellent 
compensation  plan  and  growth  opportu¬ 
nities.  Send  resume  detailing  experi¬ 
ence,  qualifications  and  salary  history  to 
Box  8811,  Editor  &  Publisher. 


NO  NONSENSE  editor/reporter  for  small 
bi-weekly  professional  newspaper  in 
Zone  2 .  Strong  reporting/photo/paste  up 
skills  r^uired.  Some  travel.  4  to  5  years 
experience  necessary.  Salary  com¬ 
mensurate  with  experience.  Send  re¬ 
sume  to  Box:  8839,  Editor  &  Publisher. 

NEWS  EDITOR  68,000  AM  paper,  now 
being  redesigned,  traditionally  strong  in 
content,  fulf  color.  Resumes,  samples 
to:  Steve  Papps,  News-Journal,  PO  Box 
431,  Daytona  Beach,  FL  32015. 

EDITOR 

Medium  size  AM  daily  in  Zone  2  is  look¬ 
ing  for  an  editor  to  head  our  newsroom. 
We  want  a  strong,  hands-on  individual 
who  can  function  as  part  of  an  executive 
team,  help  us  set  new  directions,  solve 
problems  and  run  a  fast-paced  opera¬ 
tion.  Street  smarts  an  asset.  Send  re¬ 
sume  and  salary  history  to:  Box  8841, 
Editor  &  Publisher. 


EDITOR/REPORTER  for  small  group  of 
weekly  news  magazines  on  the  New 
Jersey  Shore.  Lots  of  writing  on  broad 
range  of  local  and  regional  issues.  Some 
copy  editing  and  story  assignment  work. 
Be  part  of  a  hard-working,  quality- 
minded,  mildly  iconoclastic  staff.  Send 
resume  and  clips  to:  The  Sand  Paper, 
1816  Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 

MOVIE  WRITER 

The  San  Jose,  CA.,  Mercury  News  is 
looking  for  a  hip,  hot,  bright,  qualify  wri¬ 
ter  to  cover  movies  and  video-criticism, 
trends,  features,  news.  Scintillating,  in¬ 
sightful  prose  a  must.  Strong  reportorial 
background  desired.  This  is  an  expand¬ 
ing  arts  department  in  one  of  the  coun- 
tr/s  best  movie  markets.  Send  letter, 
resume  and  clips  tc:  Lee  Grant,  Arts  & 
Entertainment  Editor,  San  Jose  Mercury 
News,  750  Ridder  Park  Drive,  San  Jose, 
CA  95190.  Please  no  phone  calls. 

MANAGING  EDITOR  for  California 
25,000  daily.  Should  have  5  to  7  years 
management  experience.  Suburban  ex¬ 
perience  and  working  with  several  out¬ 
lying  news  bureaus  important.  Know¬ 
ledgezoning,  multiple  editions  and  page 
replating  needed.  Will  supervise  person¬ 
nel,  story  planning,  development,  edit¬ 
ing  and  news  production.  Must  be  peo¬ 
ple  motivator.  Beautiful  living  area,  ex¬ 
cellent  benefits.  Will  succeed  promoted 
editor.  Send  resume,  including  refer¬ 
ences  and  salary  required  to  Box  8855, 
Editor  &  Publisher. 

NEWS  EDITOR 

For  growing  Arizona  daily.  Applicant 
must  be  strong  in  page  makeup,  editing, 
writing.  Experienced  newspaper  men 
and  women  apply.  Growth  opportunity. 
Send  resume,  samples,  references.  Sal¬ 
ary,  benefits  commensurate  with  ability 
and  experience.  Jim  Fickess,  Managing 
Editor,  Dispatch,  PO  Box  639,  Casa 
Grande  AZ  §5222. 

&  PUBLISHER  for  May  18,  1985 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

AMBITIOUS 

WRITER/EDITOR 

Staff  writer  needed  for  leading  health 
and  fitness  magazine.  Great  growth 
opportunity  for  talented,  ambitious  per¬ 
son  with  solid  feature-writing  experi¬ 
ence.  This  is  an  exciting  position  with 
one  of  America's  most  dynamic  pub¬ 
lishers,  Rodale  Press.  Relocate  to 
pleasant  area  in  Pennsylvania,  one  hour 
from  Philadelphia  and  two  hours  from 

EDITOR  for  fast  growing,  award-winning 
Zone  8  weekly,  very  strong  news,  edit¬ 
ing,  staff  management  and  people  skills, 
wni  serve  an  attractive  resort  flash  re¬ 
creation  based  community  near  major 
metropolitan  area.  Upscale  population, 
solid  advertising  base.  Opportunity  to 
implement  forward-thinking  ideas.  New 
facilities.  Send  resume,  clips,  refer¬ 
ences  and  salary  history  to;  Box  8698, 
Editor  &  Publisher.  Position  available 
June  1. 

EXPERIENCED  FEATURE  writer/ 
reporter  for  lifestyle  section  of  Connecti¬ 
cut  daily.  Send  resume  and  clips  to; 
Teresa  Rousseau,  Waterbury  American, 
389  Meadow  St.,  Waterbury  Ct  C6722. 

EDITOR-REPORTER 
Community  award-winning  weekly  news¬ 
paper  in  Zone  5  needs  an  experienced 
aggressive  editor  to  manage  staff  of  3. 
Applicant  should  be  community 
oriented,  strong  on  local  news  features 
and  photography  with  the  ability  to  man¬ 
age  and  direct  all  aspects  of  the  news¬ 
room.  Send  resume,  samples  of  writing, 
photography  and  references  to  Box 
8792,  Editor  &  Publisher. 

EDITORIAL  WRITER 

Must  be  able  to  express  cogent  thoughts 
clearly  on  subjects  of  local  and  state  in¬ 
terest.  Send  resume  and  examples  to; 
Will  Molineux,  The  Times-Herald,  PO 
Box  746,  Newport  News  VA  23607. 

New  York  City. 

Please  send  best  samples,  resume,  sal¬ 
ary  requirements  to;  John  Feltman,  Man¬ 
aging  Editor,  Prevention,  33  E.  Minor 
St.,  Emmaus,  PA  18049. 

EOE-M/F 

BUSINESS  WRITER 

In  Rhode  Island,  Providence  and  New¬ 
port  are  booming,  and  Ocean  State  Busi¬ 
ness  magazine  is  telling  its  readers  why. 
We're  looking  for  a  reporter  who  has  a 
feel  for  business  subjects  and  wants  the 
freedom  to  write  the  colorful  pieces  of 
magazine  length  and  quality.  Send  re- 

CARRIBEAN  WORK-VACATION.  Coach 
staff  of  Santo  Domingo  weekly,  edit 
write.  Resume;  500  Riverside  Dr.  444, 
New  York,  NY  10027. 

lOURNAUSTS 

IMMEDIATE  OPPORTUNITIES 

FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 

We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  Forthousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  information  on 
available  journalistic  careers  call  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 

Europe  seeks  qualified  journal¬ 
ists  for  its  central  newsroom  in 

ASSOCIATE  EDITOR  of  computerized 
Philadelphia  Jewish  weekly  paper,  cir¬ 
culation  70,000.  The  holder  of  this  posi- 

sume,  clips  and  salary  history  to;  William 
Collins,  Editor,  4  Davol  Sq.,  Providence, 

Rl  02903. 

W.  Germany.  Applicants 
should  have  minimum  5  years' 
full-time  news-writing  experi¬ 
ence,  preferably  including 
some  wire  service  work.  Also 
essential:  good  knowledge  of 
foreign  affairs.  Job  involves 
writing  and  editing  English- 
language  news  copy  and  offers 

tion  is  making  aliyah  in  July.  We  seek 
someone  to  work  closely  with  editorial 
staff  of  13.  Heavy  editing  duties,  some 
writing.  Strong  Jewish  background  a 
must.  We  cover  local  community  as  well 
as  national  and  international  news.  Jew¬ 
ish  ^ponent,  226  S.  16th  St.,  Phi¬ 
ladelphia,  PA  19102.  (215)893-5740. 

BUSINESS  REPORTER  needed  to  de¬ 
velop  consumer  beat.  Stories  will  range 
from  how-to  pieces  to  investigative 
work— written  in  a  bright,  readable  style 
with  a  touch  of  pizzazz.  3  year's  mini¬ 
mum  experience.  Send  clips  and  resume 
to;  Kathleen  Ingley,  Business  Editor, 
Herald  Examiner,  1111  South  Broad¬ 
way,  Los  Angeles,  CA  90015. 

AWARD-WINNING  13,800  daily  seeks 
hard  working  professional  to  head  sports 
department.  Successful  applicant  will 
supervise  1  reporter  and  several  strin¬ 
gers  in  covering  local  high  school  sports 
and  Penn  State  football.  Send  resume 
and  salary  history  to  James  McClure,  The 
Sentinel,  Pleasant  Acres,  Lewistown,  PA 
17044. 

COPY  EDltOR  -  mid  sized  daily  in  Poco- 
no  Mountains  seeks  journalist  with 
strong  grammar  skills,  good  writers 
sense.  Must  be  a  stickler  for  accuracy 
and  a  fast  learner.  Some  experience  pre¬ 
ferred  but  not  necessary;  will  train  in 
layout.  Send  resume,  reference  ASAP  to; 
Ron  Bouchard,  Pocono  Record,  511 
Lenox  St.,  Stroudsburg,  PA  18360. 
(717)  421-3000. 

good  salary  and  benefits,  as 
well  as  opportunity  to  work  and 
live  abroad.  Send  detailed  re¬ 
sume  and  writing  samples  to 
Department  UU,  Box  8711,  Edi¬ 
tor  &  Publisher,  EOE. 

total  production  process  a  must.  Serving 
Southern  Bay  growing  adult  community 
of  3000,  with  unpaid  circulation  of 
17()0.  Qualifications;  Journalism  de¬ 
gree  and/or  extensive  experience  with 
complete  editorial  background,  person- 

E&P 

CLASSIFIEDS 

212-675-4380 

NEWSPAPER 

EDITORS 

The  Los  Angeles  Times,  one  of  the  nation’s  leading 
newspapers,  is  looking  for  experienced  editors  to 
direct  its  twice-weekly  suburban  sections.  These  sec¬ 
tions  are  unlike  any  other.  Each  broadsheet  section 
circulates  in  an  area  of  more  than  1  million  people  and 
is  nroduoed  bv  a  full-time  staff  of  15  reporters,  photo- 

able,  able  to  deal  with  intelligent  mature 
readership.  Send  resume,  work  samples 
and  availability  to;  The  Villages  Golf  and 
Country  Club,  Attn;  Mary  Majerle- 
Tatum,  5000  Cribari  Lane,  &in  Jose  CA 
95135.  Deadline  for  application  May 
31. 

COPY  EDITORS 

Major  New  Jersey  daily  newspaper  has 
openings  for  copy  editors  with  2  or  more 
years  of  experience  to  work  full-time,  5 
nights  a  week.  Flexibility  required  as  to 
days  and  hours.  Excellent  salary  and  be¬ 
nefits.  Please  submit  resume  with  salary 
requirements  (no  calls  please)  to  Helen 
Moore,  The  Record,  150  River  St., 
Hackensack,  NJ  07602.  An  Equal 
Opportunity  Employer. 

EDITOR;  Solid  reporter  or  editor  to  move 
up  as  editor  of  large  Ohio  weekly.  Photo 
layout  and  people  skills  necessary.  Box 
8863,  Editor  &  Publisher. 

graphers  and  editors. 

COPY  EDITOR  needed  for  local  news 
section  of  90,000  daily.  Experience  in 
editing,  headline  writing  and  layout 
needed  for  night  shift  position.  Send  re¬ 
sume,  with  salary  requirements,  to  Hu¬ 
man  Resources  Manager,  The  Jackson 
Newspapers,  40  Sargent  Dr.,  New 
Haven,  CT  06511. 

Serious  candidates  willing  to  relocate  immediately 

FEATURES  SLOT  EDITOR  for  Central 
New  York's  dominant,  growing  daily  AM. 
We  need  someone  with  a  flair  for  con¬ 
temporary  layout  and  the  versatility  to 
edita  full  range  of  feature  sections,  from 
science  to  food  to  weekend.  Please  send 
resume  and  6  tearsheets  of  your  work  to 

should  have  at  least  10  years  professional  experience, 
at  least  half  of  that  as  a  city  editor  or  assistant  city 
editor  on  a  daily  with  a  circulation  exceeding  100,000. 
Some  reporting  experience  is  also  desirable.  The  peo¬ 
ple  we  are  looking  for  should  have  strong  line  editing 
skills,  soimd  news  judgement  and  a  proven  ability  to 
lead  a  staff. 

If  you  want  to  start  a  challenging  career  at  a  newspap¬ 
er  that  cares  about  quality  journalism,  send  a  resiune, 
5-7  samples  of  stories  you’ve  edited  and  your  current 
salary  to:  Bob  Rawitch,  Suburban  Editor,  Los  Angeles 
Times,  Times  Mirror  Square,  Los  Angeles,  CA  90053. 
All  inquiries  will  be  kept  confidential. 

Mike  Connor,  The  Post-Standard,  PO 
Box  4818,  Syracuse,  NY  13221. 

CITY  EDITOR  -  Mid  sized  Texas  morning 
daily  has  opening  for  executive  city  edi¬ 
tor.  Strong  reporting  background  re¬ 
quired,  plus  ability  to  supenrise  bright 
young  staff  of  30  reporters  and  plan  and 
coordinate  news  coverage  in  a  city  of 
105,000  surrounding  12  counties.  Box 
8849,  Editor  &  Publisher. 

Full  Time 

TURF 

WRITER 

Medium  sized  7-day  daily  expanding 
thoroughbred  and  standard  bred  cover¬ 
age  of  three  local  tracks.  Explain  in  your 

cover  letter  with  your  resume  whyyou  are 
our  best  candidate.  Box  8852,  Editor  & 
Publisher. 

diversified  farming  area.  Apply  to;  Jim 
Durkin,  Box  998,  Grand  Forks,  ND 
58206. 

CARTOONIST  for  95,000  a.m.  daily  in 
Zone  4.  Professional  environment,  con¬ 
servative  editorial  page.  We're  looking 
for  a  talented  man  or  woman  to  replace 
an  excellent  cartoonist  who  just  won  the 
career  advancement  of  his  dreams.  Box 
8867,  Editor  &  Publisher. 

3,  1985 

Cos  Angdcs  Sillies 

“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503 

EDITOR  &  PUBLISHER  for  May  1 

An  Equal  Opportunity  Ebnployer 

1 

HELP  WANTED 


EDITORIAL 


ENTRY  LEVEL  REPORTER  experienced 
or  degree  desired.  Send  resume  to: 
Buford  Green,  Journal  Courier,  235 
West  State.  Jacksonville  IL  62650. 

REPORTER  -  Enterprising,  tenacious  re¬ 
porter  sought  by  60,000  daily  in  NY-NJ 
metro  area.  We  re  looking  for  a  track  re¬ 
cord  of  exceptional  writing  and  aggres¬ 
sive  reporting.  Send  a  resume,  clips  and 
salary  history  to:  Box  8790,  Editor  & 
Publisher. 


RELIGION  WRITER 

Major  Connecticut  daily 
seeks  experienced  religion 
writer  to  provide  statewide 
coverage  of  trends  in  church 
membership,  ethical  issues 
and  church  programs.  The 
preferred  candidate  will  have 
a  bachelor’s  degree  and  five 
years'  daily  newspaper  ex¬ 
perience,  preferably  spe¬ 
cializing  in  religion.  Send  re¬ 
sume,  salary  history  and  clips 
to;  Box  8869,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Em¬ 
ployer. 


HELP  WANTED 


NATIONAL  BOATING  newspaper  is  ex¬ 
panding  its  busy  copy  desk.  Requires 
strong  editing  skills;  flair  for  headlines 
and  layout;  boating  knowledge/ 
experience;  some  repr^ing.  Send  re¬ 
sume  and  clips  to:  Editor,  Soundings, 
Essex,  CT  06426. 


IN  THE  DEVIL'S  TRIANGLE 


LAYOUT 

EDITOR 

$50,000 

America's  most  exciting  rtews- 
oriented  tabloid  is  lookiirg  for 
a  seasoned  profeuional  who 
con  do  it  oil.  The  successful 
cartdidate  will  be  o  first<lass 
editor  who  con  produce  crisp 
copy,  Zinger  headlines  and 
razzle-dazzle  pages.  Our  stan¬ 
dards  are  extremely  high  but 
we  offer  good  benefits.  South 
Florida  living  —  and  we  don't 
cover  the  city  council. 

Send  resume  to:  Dept.  JW 
WEEKLY  WORLD  NEWS 
Lonfono,  Florida  33462 


NEWS  EDITOR 

Number  two  spot  on  Chicago  suburban 
daily.  Part  of  national  chain.  Hard  news 
experience  a  must.  Copy  edit,  layout, 
supervisory  skills  required.  Send  resume 
and  work  samples  to:  Mike  Chapin,  The 
Daily  Journal,  Box  360,  Wheaton  IL 
60189.  No  phone  calls. 

PUBLISHER  of  weekly  newspapers 
needs  a  general  manager  with  sales 
bKkground.  Must  be  able  to  develop 
present  publications  and  start  new  ones. 
Solid  40  year  old  company  in  Phi¬ 
ladelphia,  PA.  If  your  goal  is  a  top  man¬ 
agement  position  calT  Joseph  Bartash 
(215)  727-7777. 

REPORTERS  -  Aggressive,  capital  ci^ 
daily  in  Zone  5  has  opening  for  busi¬ 
ness,  city  desk  reporters.  CITY  DESK  re¬ 
porter  needs  hard  news,  enterprise 
skills,  writing  flair;  someone  who  knows 
the  difference  between  substance  and 
style.  Prefer  experience,  someone  cap¬ 
able  of  growing  into  editing  position. 
Also  seek  BUSINESS  reporter.  Intelle- 
gence,  aggressiveness  a  must;  business 
experience  preferred.  Opportunity  to 
advance  to  editing  position.  Our  city's 
growing;  so  are  we.  Send  clips,  resume, 
cover  letter  to  Box  8768,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 

REPORTER-NEWS  EDITOR,  or  Reporter 
ready  to  move  up,  for  exclusive  weekly 
community  paper  in  major  Uiiiversity 
town  of  10,000.  Entry  level  people  with 
exceptional  ability,  college  newspaper 
experience,  invited  to  respond.  Must  be 
community  newspaper  oriented.  Send 


HELP  WANTED 


SPORTS/OUTDOORS  WRITER  -  The 
Keynoter,  a  Knight-Ridder  twice-weekly 
newspaper  in  the  Florida  Keys,  is  looking 
for  an  entry-level  sports/outdoors  writer 
who  can  handle  general  assignment. 
35mm  camera,  VDT  experience  nelpful. 
Typing  skills,  transportation  a  must.  Ex¬ 
cellent  benefits.  Send  resume,  3-5  clips 
to:  Jackie  Harder,  Editor,  PO  Box  158, 
Marathon  33050.  No  calls. 

SPORTS  WRITERS:  If  you  can  write  ab¬ 
out  participant  sports  and  sports  Mrso- 
nalities,  we  have  the  job  for  you.  This  is 
an  opportunity  for  good  sports  reporting 
and  writing,  not  covering  games  and  in¬ 
terviewing  coaches.  Send  resume  and 
work  samples  to  Box  8858,  Editor  & 
Publisher. 

THE  DAILY  UNION  of  Junction  City, 
Kansas,  is  looking  for  a  top-rate  copy 
editor  who  has  a  flair  for  accurate  head¬ 
lines  and  lively  layouts  to  serve  as  assis¬ 
tant  news  editor.  Editing  experience  is 
required.  Send  letter,  resume  and  sam¬ 
ples  of  work  to  Jack  Morris,  Managing 
Editor,  The  Daily  Union,  Box  129,  Junc¬ 
tion  City,  KS  66441. 

THEATER  BEAT 

The  Tampa  Tribune  is  looking  for  an  ex¬ 
perienced  joumalist/critic  to  cover  and 
review  theater  in  booming  west  central 
Florida.  The  beat  includes  coverage  of 
three  professional  local  theater  groups, 
one  nationally  known  regional  company, 
4  dinner  theaters  and  national  touring 
shows  regularly  booked  into  two  major 
performing  arts  halls.  A  third  hall,  the 
$52  million  Tampa  Performing  Arts  Cen¬ 
ter,  will  open  in  the  fall  of  1986. 

We  want  perceptive,  entertaining  and 
stylish  coverage  of  our  growing  arts 
scene.  Our  theater  critics  is  part  ora  five 
person  arts/entertainment  team  in  a  28 
person  features  department. 

Send  clips,  resume,  references  and  sal¬ 
ary  requirements  to:  Judy  Hamilton,  Fe¬ 
atures  Editor,  The  Tampa  Tribune,  PO 
Box  191,  Tampa,  FL  33601. _ _ 

WYOMING  BECKONS  to  an  experienced 
city-county  reporter.  Five-day  daily 
offers  weekends  off  to  enjoy  the  great 
outdoors.  Contact  Bill  Frederick,  North¬ 
ern  Wyo.  Daily  News,  Box  508,  Worland, 
WY  82401,  (307)  347-3241. 

WE  WANT  THE  BEST 


RESORT  REPORTER 
Booming  35,000  circulation  morning 
daily  on  Florida's  Gulf  Coast  needs  a  re- 


ch.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 
returnable  clips  to:  Box  8860,  Editor  & 
Publisher. 

RAPIDLY  GROWING  13,000  plus  daily 
needs  experienced  news  person  for 
bureau  slot.  Located  near  New  Orleans. 
Call  Manning  Editor,  Dennis  Gruse,  at 
(504)  34^2333  or  write  Daily  Star,  PO 
Box  1149,  Hammond,  LA  70404. 

SHIRT-SLEEVE  editor  for  5,500  circ. 
weekly  in  western  Oregon.  Great  news 
town  15  miles  from  state  capital.  Re¬ 
sponsibilities  include  editing  copy, 
assignments  to  3  staffers,  beat,  page 
layout,  some  paste-up.  Require  solid  ex- 
pwience,  camera,  b^  references.  Not  a 
job  for  a  beginner.  Above  average  pay, 
good  benefits,  40-45  hour  week.  Handy 
to  mountains,  coast.  Clips,  resume  to 
Bill  Wo^all,  PO  Box  40(j,  Stayton,  OR 
97383.  Position  open  Au^  1,  applica¬ 
tions  deadline  June  15.  EOb,  preference 
to  northwest  background. 


HELP  WANTED 


MAILROOM 


HELP  WANTED 

MAILROOM  SUPERINTENDENT 
Progressive  60,000  AM,  28,500  PM, 
128,800  Sunday  newspaper  located  in 
Northern  New  England.  Excellent  oppor¬ 
tunity  for  energetic,  people-oriented 
manager  who  will  assist  Mailroom  Mana¬ 
ger  in  the  planning,  direction  and  control 
of  mailroom  operations. 

Qualified  candidate  must  posses  a 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Experience  and 
working  knowledge  of  automated  mail- 
room  operations  utilizing  TMC,  mail  and 
preprints  is  a  must.  Experience  in  union 
shop  would  be  useful.  Bachelor  or 
Associate  degree  in  Business  Adminis¬ 
tration  or  Engineering  Technology  desir¬ 
able  but  not  a  must. 

Excellent  salary  and  fringe  benefits. 
Send  complete  resume,  salary  history 
and  requirements  to: 

Personnel  Department 
Guy  Gannett  Publishing  Co. 

PO  Box  1460 
Portland,  Maine  04104 


MARKETING  RESEARCH 


RESEARCH  MANAGER 
Press  trade  association  in  New  York  area 
seeks  energetic  person  to  manage  de¬ 
partment,  coordinate  phone  room  and 
personal  inten/iewers  and  work  with  out¬ 
side  data  vendors.  Provide  work  history, 
not  merely  list  of  previous  employers. 
Salary  commensurate  with  experience. 
Box  8840,  Editor  &  Publisher. 

_ PRESSROOM _ 

PRESSMAN  needed  immediately  to 
work  in  our  daily  newspaper  and  com¬ 
mercial  printing  operation. 

Goss  Commmunity,  four  color,  quality 
work  experience  required.  You  must  pos¬ 
sess  good  work  habits  and  the  ability  to 
get  along  with  others.  We  are  a  seven  day 
around  the  clock  operation.  Send  re¬ 
sume  and  salary  history  to: 

Bill  Baker,  Production  Director 
Chillicothe  Gazette 
50  West  Main  Street 
Chillicothe,  Ohio  45601 


a  Gannett  Offset  Print  site. 


YELLOWSTONE  AREA  twice-weekly  has 
immediate  opening  for  news  editor. 
Should  have  strong  background  in  writ¬ 
ing,  photography  and  layout.  Send  re¬ 
sume,  clips  to  Cody  Enterprises,  Bruce 
McCormack,  Box  1090,  Cody,  WY 
82414. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  10- 
member  universal  desk.  Mandatory  try¬ 
out.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Young^own,  OH  44501-0780.  No 
phone  calls,  please. 

_ JOB  LEADS _ 

GOVERNMENT  JOBS.  $15,000- 
$50,000/year  possible.  All  occupations. 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  how. 


WE  NEED  a  pressroom  foreman  who  is  a 
leader,  strong  on  maintenance,  and 
quality  control.  Union  or  non-union.  Our 
press  is  a  Mark  II.  We  are  located  in 
Southern  California.  Good  wages  &  be¬ 
nefits.  Send  your  resume  to:  Box  8846, 
Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
Excellent  opportunity  at  an  AM/PM  and 
Sunday  operation  in  Zone  8.  Nightside 
position.  Strong  background  in  prepress 
IS  essential,  including  cold  type  compos¬ 
ing,  plate  and  color  department.  Know¬ 
ledge  of  Metro  sets,  APS  Micro  5, 8300 
display  Ad  System,  CSI  editorial  and 
classified  systems  required.  Managing 
skills  a  must.  Post-press  experience  a 
plus.  Salary  in  the  $30's,  and  an  excel¬ 
lent  benefit  package  is  offered.  Equal 
Employment  Opportunity  Company. 
Mail  resume  to  Wayne  Bean,  PO  Box 
26887,  Tucson,  AZ  85726. 

I  &  PUBLISHER  for  May  18,  1985 


HELP  WANTED 
PRODUCTION 


HELPWAMTED 

SALES 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


CAREER  DEPARTMENT  MANAGER  for 
growing  Zone  6  offset  daily.  Color 
separation/stripping  bacl^round  a  must. 
Great  location  for  family  living.  Exceiient 
compensation.  Send  resume  and  salary 
historyto:  Box8821,  Editor&Publisher. 


PRODUCTION  MANAGER 
Join  the  management  team  of  a  proves- 
sive  California  daiiy  newspaper.  New 
state  of  the  art  technology,  plant  anc 
equipment.  Candidate  must  posses: 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must  in¬ 
clude  functional  working  knowledge  ol 
offset  press  imposition  and  mai  iroom  op¬ 
erations.  Fiscal  responsibilities  of  fore¬ 
casting  budgeting  and  reporting  essen- 
tiai.  Degree  in  Graphic  Arts  and/or  Busi¬ 
ness  Administration  preferred.  Exceiient 
salary  and  benefits  program.  Box  8853, 
Editor  &  Publisher. 


PRODUCTION  EXECUTIVE 
Here's  an  opportunity  to  advance.  If  you 
have  three  years  experience  as  a  news¬ 
paper  production  executive  and  thor¬ 
ough  knowledge  in  budgeting  and  willing 
to  relocate  send  your  resume  and  salary 
history  to  Gannett  Company,  inc.,  PO 
Box  7858,  Washin^on,  DC  20044, 
Attn:  Jim  Lillagore.  All  replies  held  in  the 
strictest  confidence.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 


TRE  PRESS  PRODUCTION  MANAGER 
best  candidate  may  be  2  person  present¬ 
ly  but  ready  to  move  up.  Wi  1 1  be  responsi¬ 
ble  for  managing  composition  and 
cameraroom.  Expanding  production 
facilities  to  produce  five  community 
newspapers.  Will  possess  good  people 
skills  and  technical  expertise  to  handle 
equipment  problems.  Send  resume  and 
salary  historyto:  Publisher,  3  Post  Office 
Road,  Waldorf  MD  20601. 


PRODUCTION/SYSTEMS  MANAGER 
Front-end  systems  manager  with  pro¬ 
duction  experience  needed  for  aggres¬ 
sive,  growing  group  of  weeklies  in  South¬ 
ern  California. 

The  right  person  should  have  strong 
organizational  and  management  skills 
plus  technical  knowledge  of  newspa^r 
production  and  front-end  systems.  Ex¬ 
cellent  salary  and  fringe  benefits.  Send 
complete  resume,  salary  history  and  re¬ 
quirements  to:  Box  8866,  Editor  &  Pub¬ 
lisher. 


SENIOR  NEWSPAPER  COMPOSER 
New  England's  largest  and  fastest  grow¬ 
ing  chain  of  weekly  and  daily  newspapers 
is  seeking  a  composing  person  with  ex¬ 
tensive  background  in  electronic  and 
manual  composition  to  head  our  produc¬ 
tion  staff.  Our  equipment  is  on  the  lead¬ 
ing  edge  of  newspaper  technology  and 
the  immediate  challenge  is  to  motivate 
and  coordinate  our  large  staff  in  a  transi¬ 
tion  from  manual  to  electronic  page 
makeup.  We  are  seeking  a  person  with 
proven  people  skills  and  demonstrated 
management  experience.  This  is  an  im¬ 
mediate  opening  and  all  resumes  will  be 
held  in  strict  confidence.  Please  send 
your  resume  and  salary  requirements  to: 
John  R.  Sweeney,  Jr.,  Director  of  Admi¬ 
nistration,  20  Main  Street,  Acton  MA 
01720.  An  equal  opportunity  employer 
m/f. 


_ PROMOTION _ 

MANAGER  OF  PROMOTION  AND 
MARKETING 

To  lead  a  department  of  8  persons  for  a 
prestige  morning  daily  with  70,000  cir¬ 
culation.  We  seek  a  highly  creative, 
shirt-sleeves  manager,  preferably  one 
with  several  years  of  experience  guiding 
or  assisting  in  the  direction  of  a  news¬ 
paper  promotions  department.  Zone  5. 
Send  full  resume  to:  Box  8797,  Editor  & 
Publisher.  An  equal  opportunity  em¬ 
ployer. 


SALES  PERSON  for  rapidly  expanding  | 
commercial  printing  plant.  Experience 
with  Web  offset  helpful  but  not  neces-  I 
sary.  Rewards  and  advancement  oppor-  | 
tunities  to  aggressive  self-starter.  Send  ! 
resumes  to:  Box  8834,  Editor  &  Pub-  | 
lisher. 


ZONE  5  PUBLISHING  organization 
seeking  strong  phone  room  sales  mana¬ 
ger.  We  don't  want  traditional  thinker  for 
this  spot.  The  right  person  will  be  some¬ 
one  excited  by  challenge  of  managing 
phone  room  staff  to  sen  classified  and 
space  from  dominant  newspaper  group 
and  magazines;  coupons;  direct  mail 
decks.  Established  poup  with  young, 
dynamic  management  team.  Good  base 
in  commission.  Growth  position.  Box 
^22,  Editor  &  Publisher. 


POSITIONS 


WANTED 


DATA  PROCESSING 


ANALYST/PROGRAMMER  in  Zone  5 
seeks  position  in  Zone  4  (include  NC  and 
LA).  5  years  experience  programming 
Circulation,  Advertising,  and  accounting 
systems  for  chain  with  5,  6,  and  7  day 
dailies,  and  shoppers.  Complete  under¬ 
standing  of  PIAs,  ABC,  TMC,  and  SAUs. 
Major  experience  with  IBM  S/34.  Need 
new  challenge  in  larger  city.  Box  8837, 
Editor  &  Publisher. 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER/ 
MANAGERVeteran  innovative  leader  of 
weekly,  small  to  medium  and  dailies 
field,  ^perienced  in  all  facets  of  pub¬ 
lishing.  Long  on  ad  promotion,  manage¬ 
ment,  circulation  (TMC-shopper  innova¬ 
tor)  Accomplishment  main  goai.  Prefer 
Zones  3-4-6,  consider  other.  Available 
real  soon.  Box  8857,  Editor&Publisher. 


FOUNDER  OF  10,000  circulation 
humor  monthly  in  rural  Colorado  Rockies 
eager  for  new  challenge.  1 2  years  experi¬ 
ence  in  publication  management,  36 
years  old,  B.S.  Journalism.  Box  662, 
Montrose,  CO  81402. 


MR/MS  PUBLISHER,  PRESIDENT,  GM 
Are  you  looking  for  someone  to  assist  or 
understudy  you  in  running  your  success- 
fui  daiiy? 

Although  my  assignments  over  20  years 
(15  in  newspapers)  have  been  specific,  I 
have  a  good  grasp  of  total  newspaper  and 
am  eager  to  learn  more. 

I  am  bright,  enthusiastic,  hard-working, 
degreed  and,  above  all  professional. 
Please  contact  me  through  Box  8862, 
Editor  &  Publisher. 


ADVERTISING 


CLASSIFIED  MANAGER,  heavy  experi¬ 
ence,  lineage  builder,  strong  on  promo¬ 
tion,  award  winner  desires  smaii- 
medium  daiiy.  Box  8844,  Editor  &  Pub¬ 
lisher. 


RECENT  ADVERTISING  MS  from  top 
school  seeks  space  sales  position  at 
35,000  daily.  1  year  successful  outside 
sales/sales  merchandising  work  at  large 
company.  Intelligent,  well-organized, 
persistent,  team  player.  Send  for  resume 
and  letters  of  recommendation,  or  leave 
message/Matt  (201)  865-9118.  Box 
8789,  Editor  &  Publisher. 
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CIRCULATOR  -  Marketing  degree.  Pro- 
fessioiuil  background.  Career  oriented, 
bpertise  in  sales  developrnent.  Seeks 
position  with  daily  or  weekly  in  New  York, 
New  Jersey.  PO  Box  474,  Holbrook,  NY 
11741. 


SPORTS  EDITOR,  Texas  only,  good  su 
pervisor,  leader.  Dedicated  to  stront 
high  school  coverage.  Experience  in 
;  eludes  metro  desk,  photo  and  sportswrit 
i  ing  from  rodeo  to  Super  Bowl.  Write  Bo) 
I  %29,  Editor  &  Publisher. 


EDITORUU. 


AWARD-WINNING  former  weekly  pub¬ 
lisher,  strong  in  desk  skills,  knows  VDT, 
has  daily  experience,  seeks  ^t  with 
large  weekly  or  daily.  Zones  5,7, 8,9,. 
Box  8836,  Editor  &  Publisher. 


EDITORIAL  writer,  editor,  reporter,  fea¬ 
ture  writer/columnist;  l(J-years  on 
dailies,  both  metro  and  community.  City 
desk  and  managemet  work.  Prefer  edito-  , 
rial,  trade/economics  or  feature  writing.  I 
Excelent  references,  clips.  Zones  I 
1,2,3, 9.  Box  8779,  Editor  &  Publisher.  ! 

EDITORIAL,  ADVERTISING,  TYPESET-  ' 
TING,  paste  up.  Do  it  all.  FYefer  weekly  | 
or  small  daily  anywhere.  Available  in  : 
June.  Box  3071,  Parker,  AZ  85344.  Will  | 
consider  special  editions. 


HARDWORKING  REPORTER  wants 
chance  to  prove  himself  on  medium  or 
large-sized  newspaper.  Experience  on 
small  daily  and  weekly.  Will  relocate  to 
any  zone.  Box  8850,  Editor  &  Publisher. 


MANAGING  EDITOR  of  slick  but  small 
magazine  in  Washington,  D.C.  seeks  big¬ 
ger  challenge.  Experienced  production 
coordinator,  staff  supervisor.  Good  wri-  j 
ter/reporter/photographer.  Specialty  is  I 
editing  sow's  ear  copy  into  silk  purse  ' 
articles.  Wide  international  experience.  \ 
Prefers  responsible  position  on  maga- 
zine/newspiaper  in  large  east  or  west 
coast  city.  Pi)  Box  21370,  Washington, 
D.C.  26009. 


PUGNACIOUS  YOUNG  WOMAN  wants 
to  write  editorials.  I  have  5  years  daily 
newspaper  reporting  experience,  1  year  | 
of  editing.  Sometimes  I  think  like  a  | 
Democrat,  occasionally  like  a  Republi-  1 
can  most  like  a  iibertarian.  But  I  always 
try  to  walk  my  talk.  Replies  should  in¬ 
clude  at  least  two  references  who  can 
attest  that  you  are  an  editor/publisher  of 
courage.  Box  8865,  Editor  &  Publisher. 

REPORTER.  Cover  government,  poiice 
courts,  urban  affairs,  industry,  labo 
beats.  Biue  coiiar,  milita^,  technics 
background.  Good  investigator.  Worl 
hard,  tell  truth,  write  clearly.  Want  worl 
in  Zone  1,2,  or  5.  KEVIN  SHERLOCK 
6610  Whitsett  (4),  No.  Hollywood,  C/ 
91606,  (818)  766-4042. 


'  SPORTSWRITER-Talented,  a^^ressivc 
I  '85  Grad  with  four  years'  experience  or 
I  majorand  small  dailies  lookii^forentry 
I  ievel  position  on  challeneing  sport: 
j  staff.  Box  8827,  Editor  &  Publisher. 


j  SKILLED  WRITER  seeks  move  from 
I  medium  to  big  city  daily.  Wire  ready. 
I  Interested  in  generai  assignment,  beat, 
I  investigative  and  project  reporting. 
I  Travel  anywhere.  Five  years  experience. 
Age  32.  use  graduate.  Army  veteran. 


SPORTS  EDITOR 

For  60,0(X)  PM  seeks  sports-editor  or 
sports-copy-editor  slot  with  larger  daily. 
Fundamentally  sound,  headlines  bright, 
layouts  very  strong.  Box  8843,  Editor  & 
Publisher. 


SPORTS  WRITER 

Sports  editor  on  mid-size  daily  ripe  for 
reporter  or  columnist  slot  with  progre^ 
I  sive  metro.  Top  baseball  writer,  solid 
with  most  sports,  first-rate  with  features. 
I  Box  8856,  Editor  &  Publisher. 


!  TOP-NOTCH  entertainment  writer/critic 
j  seeks  spot  at  medium  to  metro  daily. 
Eight-year  pro  with  outstanding  clips. 
Can  brighten  your  amusement  pages. 
Box  8864,  Editor  &  Publisher. 


YOUNG,  TALENTED  WRITER  for  one  of 
the  country's  largest  papers.  Want 
opportunity  to  use  skills  in  challenging 
news  repprtorial  position.  If  you  want 
productivity  and  initiative,  not  “experi¬ 
ence",  write  to  Box  8798,  Editor  &  njb- 
lisher. 


YOUNG,  ENERGETIC  REPORTER  de¬ 
sires  position  with  modern,  growing  pap¬ 
er  in  Phoenix,  Arizona,  Pittsburgh, 
Washington  D.C.,  MD,  VA  area.  Write 
Reporter,  269  Maple  Lane,  New  Wilm- 
in^on,  PA  16142. 


PHOTOGRAPHER 


PHOTOGRAPHER-  female-  8  years  on  3 
top  206,000-f  dailies  -Dedicated/ 
creative/Coior  -B&W.  (514)  656-4595  / 
739-5548  1063. 


UP  AND  COMING  PHOTOGRAPHER 
known  for  reliability  and  consistency 
seeks  pmition  on  your  photo  staff.  NPPA 
award  winner  will  consider  any  inquiry, 
any  Zone.  (914)  561-7635,  Ron. 
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SHOP  TALK  AT  THIRTY  - 

How  the  United  Kingdom  newspaper  industry  uses  research 


By  Brian  Knox-Peebles 

In  discussing  the  United  Kingdom 
newspaper  industry  there  is  a  neces¬ 
sary  caveat,  particularly  germane  in 
the  context  of  an  article  directed  to  a 
North  American  audience. 

The  United  Kingdom  newspaper 
industry  is  sharply  polarized  between 
the  national  sector,  which  is  im¬ 
mensely  competitive  within  its  consti¬ 
tuent  parts,  and  the  regional  sector 
which,  until  fairly  recently  at  least, 
when  the  serious  threat  from  free  pub¬ 
lications  emerged,  has  been  largely 
competitive  with  time  and  all  the  man¬ 
ifold  ways  people  today  have  of 
spending  it. 

By  these  discriminators  the  entire 
U.S.  newspaper  industry,  with  the 
exception  of  the  Wall  Street  Journal, 
the  New  York  Times  and  USA  Today, 
would  fall  within  the  regional 
category. 

Within  the  national  newspaper  in¬ 
dustry,  where  nine  dailies  with  cir¬ 
culations  ranging  from  approximately 
four  million  to  200,000  are  published 
out  of  London  each  day,  research  has 
been  principally  applied  as  a  means  of 
validating  the  arguments  used  to  differ¬ 
entiate  the  sales  pitches  of  one  publica¬ 
tion  from  another  within  their  particu¬ 
lar  market  segment. 

For  instance,  within  the  quality  sec¬ 
tor  alone,  where  the  standards  of  the 
publications  certainly  match  those  of 
the  New  York  Times  or  Wall  Street 
Journal,  etc.,  we  have  the  Daily  Tele¬ 
graph  (circulation  1,235,459);  the 
Times  (circulation  456,557);  the  Guar¬ 
dian  (circulation  471,718);  and  the 
Financial  Times  (circulation  world¬ 
wide  218,461);  also  the  Sunday  Times 
(circulation  1,260,357);  the  Observer 
(circulation  744,232);  and  the  Sunday 
Telegraph  (circulation  712,686). 

We  also  have  more  mass  circula¬ 
tion-based  papers  like  the  Daily  Ex¬ 
press  and  Daily  Mail,  sectors  of 
whose  large  readerships  broadly 
match  the  totals  of  some  of  those  1 
have  mentioned. 

Plainly,  media  buyers  in  agencies 
needed  to  know  which  readership 
offered  the  most  cost-effective  buy 
and  it  was  to  provide  this  information 
initially  that  research  in  the  United 
Kingdom  industry  has  its  origins. 


(Knox-Peebles  is  group  marketing 
director,  United  Newspapers  Publica¬ 
tions,  Ltd.,  London,  England.) 


We  have,  or  course,  come  a  long 
way  beyond  that  over  the  last  30 
years,  and  it  is  safe  to  say  that,  having 
established  the  broad  parameters  of 
their  individual  identities  as  means  of 
reaching  specific  audiences,  the 
national  papers  have  subsequently 
moved  on  and  used  research,  both 
quantitative,  and  qualitative,  to  study 
all  areas  of  interest — what  their  read¬ 
ers  want  from  their  paper;  how  their 
readers  live;  what  their  readers  buy; 
what  they  spend  their  money  on; 
whether  tabloid  format  is  more  popu¬ 
lar  than  broadsheet,  etc. 


On  an  industrywide 
ievei,  the  United  Kingdom 
Newspaper  Readership 
Project,  iaunched  in  May 
1982,  has,  in  the  form  of 
a  cooperative  effort, 
attempted  to  address  the 
major  probiems  the 
industry  faces  today. 


United  Kingdom  regional  news¬ 
papers  similarly  regard  research  as  an 
essential  tool  both  in  the  development 
of  circulation  and  advertising 
volumes. 

In  the  case  of  the  latter,  indepen¬ 
dent  research  studies  of  both  indi¬ 
vidual  and  syndicated  (e.g.  NRS, 
TGI,  etc.)  provide  us  with  informa¬ 
tion  upon  our  readership  which  is  use¬ 
ful  to  advertisers  and  agencies  and 
can  be  promoted  by  us  as  a  selling 
argument  against  competitive  media. 

The  incursion  and  rapid  growth  of 
free  newspapers,  and  to  a  lesser  ex¬ 
tent  local  radio,  within  our  circulation 
areas,  has  increased  the  need  for  more 
detailed  ‘qualitative’  information  on 
our  paid-for  products. 

The  latter  cannot  expect  to  com¬ 
pete  with  the  frees  in  terms  of  abso¬ 
lute  numbers,  but  the  majority  of 
paid-fors  emerge  streets  ahead  of  the 
competition  as  ‘credible,’  ‘trustwor¬ 
thy,’  ‘response-oriented’  media. 

Regional  newspaper  groups  nave 
also  commissioned  research  to  ensure 
that  advertisers  and  agencies  can 
verify  the  accuracy  and  reliability  of 
the  data;  an  Approved  Readership 
Survey  Specification  has  been  de¬ 
veloped  by  the  Regional  Newspapers 


Advertising  Bureau  (RNAB);  incor¬ 
porating  JICNARA  standards  for 
readership  research.  The  guidlelines 
set  the  minimum  standards  for 
approval  by  the  IPA  Appraisals  Com¬ 
mittee. 

In  addition  to  the  above,  other  re¬ 
search  studies  carried  out  by,  or  on 
behalf  of  regional  newspaper  publish¬ 
ers  in  order  to  provide  information  for 
the  benefit  of  advertisers,  include 
shoppping  surveys/studies  of  retail 
shopping  patterns,  consumer  panels, 
and  ad  hoc  studies  of  individual  mar¬ 
kets,  in  particular  property  and 
motors. 

Market  research  also  has  a  very 
valuable  role  to  play  in  circulation  de¬ 
velopment,  i.e.  in  identifying  what, 
when  and  where  the  readers’  require¬ 
ments  are. 

On  an  industrywide  level,  the  United 
Kingdom  Newspaper  Readership  Proj¬ 
ect,  launched  in  May  1982,  has,  in  the 
form  of  a  cooperative  effort,  attempted 
to  address  the  major  problems  the  in¬ 
dustry  faces  today. 

In  this  sphere,  as  in  all  other  aspects 
of  the  Project,  interdepartmental 
communication  and  cooperation  are 
seen  as  being  the  central  theme.  In 
particular  it  is  of  paramount  impor¬ 
tance  that  both  editors  and  managers 
(circulation  and  advertising)  are  in¬ 
volved  at  all  stages  of  research  pro¬ 
jects  and  tremendous  progress  has 
been  made  in  terms  of  ‘bridging  the 
gap’  between  editors,  readers  and 
other  newspaper  departments  —  the 
first  important  step  in  ensuring  that 
our  products  can  cater  adquately  for 
their  markets. 

Great  emphasis  has  been  placed  not 
only  on  the  practical  nature  of  the 
(Continued  on  page  31) 


SELLiNG  sms 

StMINAR 

A  Two-Day  hands-on 
Training  for  Newspaper 
Advertising  Sales  Personnel. 

Other  Training  and  Consulting. 

Jules  Ciotta 

Call  for  Course  Overview  and  costs 

NIO/COM  ASSOCIATES 

555  Windsor  Ct. 

Lowrenceville,  GA  30245 

(404)  962-3621 
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News  America  Syndicate  Welcomes 
Lawrence  E.  Lamb,  M.D. 


ASK  DR.  LAMB 

Effective  June  3,  ASK  DR.  LAMB, 
the  popular  medical  column  by 
Lawrence  E  Lamb,  M.D.,  will  be 
distributed  by  News  America  Syndicate, 


ABOUT  READERSHIP 


ASK  DR.  LAMB  reaches  an  audience 
of  more  than  90  million  in  more 
than  627  newspapers  in  the  U.S., 

Canada  and  abroad,  and  generates 
more  than  400,000  letters  annually. 

“The  Health  Letter’’  is  distributed 

to  13,000  subscribers  a  month.  ABOUT 

QUALIFICATIONS 

Dr.  Lamb  is  a  board  certified  specialist 
in  internal  medicine  and  one  of  the  nation’s 
leading  cardiologists.  In  his  column,  these  extensive 
academic  credentials  are  translated  into  a  warm 
writing  style  and  clear,  concise  explanations. 


HE^THiETTE* 


ABOUT  SPECIAL  FEATURES 

In  addition  to  answering  general  questions. 
Dr.  Lamb  devotes  a  column  each  week  to  specific 
issues,  such  as  nutrition  and  the  special  health 
needs  of  women.  Two  to  three  illustrations  are 
also  provided  with  the  package  each  week. 


ASK  US  ABOUT  DR.  LAMB 


Lawrence  E.  Lamb,  M.D.  is  your  readers’  source  for  the  most  complete 
approach  to  today’s  medical  questions  and  issues.  For  market  availability, 
rates,  samples  and  further  information  on  putting  America’s  family  physician 
to  work  for  your  newspaper,  call  our  sales  department  collect  at  (714)250-4000. 


NEWS  AMERICA  SYNDICATE 

1703  Kaiser  Avenue  •  Irvine,  California  92714  •  714/250-4000 


IS  THIS  ANY  WAT 
TO  KUNA  NEWSROOM? 

The  NEWSROOM  MANAGEMENT  HANDBOOK,  just  published  by  the  American 
Society  of  Newspaper  Editors,  is  the  first  book  of  its  tod  to  apply  sound  management 
techniques  to  the  business  of  running  a  newsroom.  Hiring.  Firing.  Training.  Evaluation. 
Delegation.  Technology  Labor  relations.  Fringe  benefits.  Salaries.  Even  a  chapter  on 
nepotism.  25  chapters  in  all.  And  all  in  one  comprehensive  guide  that’s  been  long  overdue. 
CJopies  are  now  available  through  the  ASNE  Foundation  for  only  $15,  a  small  price  to  pay  for  the 
time,  money  and  aggravation  it'll  save.  The  NEWSROOM  MANAGEI^NT  gjg  SCRIPPS  HOWARD 
HANDBOOK.  Everything  an  editor  needs  to  bring  order  out  of  chaos.  SUl  NEWSPAPEI^ 


NEWSROOM 

MANAGEMENT 

HANDBOOK 


The  ASNE  Newsroom  h^r^agement  Handbook  was  made  possible  m  part  by  a  grant  from  Scnpps  Howard  Newspapers 
ASNE  PO  Box  T7004.  Yiashington.  DC  20041 
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